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turns  on  the  juice  with  ^ 

Ghicagolnbuinc  \ 
advertising 


Two  full  pages  of  color  on  Nov.  21  and 
Dec.  5  kicked  off  the  biggest  ad  campaign 
on  orange  juice  ever  scheduled  in  any 
Chicago  newspaper.  EverSweet  is  100% 
pure  juice— and  its  advertising  is  scheduled 
100%  exclusively  in  the  Tribune.  Every 
month  for  the  next  year,  EverSweet  will 
be  big  in  the  Tribune  with  a  campaign 
strategy  of  consistency  combined  with 
maximum  impact. 

Using  the  Tribune,  EverSweet  is  reach¬ 
ing  the  Chicago  market’s  biggest  audience. 
Total  Tribune  circulation  tops  950,000 
daily,  is  close  to  1,300,000  on  Sunday. 
That’s  hundreds  of  thousands  more  in 
this  market  than  the  average  audience 
reached  by  any  television  show,  radio 
program,  magazine,  or  other  Chicago  news¬ 
paper. 

General  advertisers  of  grocery  products 
know  the  selling  power  of  the  Chicago 
Tribune.  Year  after  year,  they  place  more 
of  their  advertising  expenditures  in  the 
Tribune  than  in  all  other  Chicago  news¬ 
papers  combined. 


To  Be  Big  in  Chicago, 


Be  Big  in  the  Tribune! 


QUrirajpo 


OTiibuixe 


THE  WORLDS  GREATEST  NEWSPAPER 


1 


the  Newspaper  and  Graphic  Arts  Industries 


in 


At  this  season  of  the  year  we  pause  to  thank  our 
many  loyal  friends  whose  confidence  in  our  equipment  has 
made  our  continual  growth  possible. 

It  is  our  hope  that  the  year  ahead  may  bring  you  a 
full  measure  of  prosperity. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


SCOTT 


mUER  SCOTT  &  CO. 


r 


JJjdianapo^ 


YOUR  FIRST  TEAM  FOR  SALES  IN  INDIANA 


they  Buy  More  because  they  Have  More ! 


#  Whether  you’re  selling  plastic  planes  or  plain  plastics,  the  sky’s  the  limit  in 
Indianapolis.  It’s  no  flight  of  fancy!  You’ll  land  bigger  sales  in  the  Indianapolis 
market.  Nearly  everyone  else  does.  Department  store  sales,  for  instance,  are 
55.4%  over  the  national  average.*  More  significantly,  general  merchandise  sales 
are  49.4%  over.*  And  the  Federal  Reserve  Bank  of  Chicago,  in  its  latest  annual 
report,  calls  Indianapolis  "Big  Town — Boom  Town!’’  It’s  a  point  well  taken: 
average  annual  income  here  is  a  whopping  $6,882!*  Write  for  complete  market 
and  circulation  data. 


One  of  America’s  largest, 
richest  markets . .  .where 
your  advertising  message 
can  be  delivered  385,000 
times  each  day  by  two 
of  America’s  greatest 
newspapers. 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


'1954  Census  of  Business  end  Retail  Trade 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 


The  Chicago  Tribune 
Streamlining  Its  Press  Room 

Offers  for  sale 

For 

$250^000.00 

A  modern  6  unit  anti-friction  €k>88  Pre88 

Complete  with  Color  Unit 
Reels — Tensions — ^D.C.  Drives 

Uses  60"  wide  rolls  or  widei>— 
23-9/16"  cut  off. 

Equipment  consists  of  — 

6 — Black  and  white  units 

1 — Color  arrangement  seldom  found  on  used 
equipment 
1 — Pair  folders 

3 — Sets  of  angle  bars — half  deck 
1 — Set  balloon  formers 

6 — Cline  reels  with  automatic  controlled  tensions 
8 — 35  H.P.  Cline-Westinghouse  Drive  Motors, 
D.C. 

1 — Spare 

1— Cline  350  H.P.  230/40  V.  D.C.  Master  Con¬ 
troller 

1 — 6  unit  selector  panel 
1 — 5  K.W.  250  V.  Field  generator 
1 — 25  K.W.  Slow  motion  40  V.  generator 
1 — 92-C2  Master  contactor 
All  necessary  accessories 

Available  starting  January  1958 

Contact 

Chas.  B.  James,  Director  of  Purchases 
Tribune  Tower,  Chicago  11 
Superior  7-0100 
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Jan.  3 — Virginia  Associated  Press  annual  meeting,  John  Marshall  Hotel, 
Richmond.  | 

Jan.  5-7 — Northeastern  Group  of  Classified  Advertising  Managers'  Associa¬ 
tion:  meeting,  Park  Sheraton  Hotel,  New  York  City. 

Jan.  6-17 — American  Press  Institute,  Circulation  Managers  seminar,  Colunv 
bia  University,  New  York  City. 

Jan.  9-11 — Illinois  Newspapers  Editors  and  Publishers  Safety  Seminar,  Pare 
Marquette  Hotel,  Peoria,  III. 

Jan.  10-11— New  Mexico  Press  Association,  Winter  convention,  Carlsbad, 
New  Mexico. 

Jan.  1 1 — New  Mexico  Associated  Press,  annual  meeting,  La  Caverna 
Hotel,  Carlsbad,  N.  M. 

Jan.  12-14 — Great  Lakes  Newspaper  Mechanical  Conference,  Claypool 
Hotel,  Indianapolis,  Ind. 

Jan.  14-16 — New  England  Association  of  Circulation  Managers,  convention. 
Hotel  Kenmore,  Boston,  Mass. 

Jan.  16-18 — ^Tennessee  Press  Association  semi-annual  convention.  Hotel 
Hermitage,  Nashville,  Tenn. 

Jan.  17-18 — Wyoming  Press  Association,  Winter  meeting,  Casper,  Wya 

Jan.  17-18 — ^Wyoming  Associated  Press  meeting,  Casper,  Wyo. 

Jan.  17-18 — ^Allied  Daily  Newspapers  of  Washington,  annual  Winter  meet¬ 
ing,  Washington  Athletic  Club,  Seattle,  Wash. 

Jan.  17-18 — New  England  Weekly  Press  Association,  Midwinter  convention 
and  machinery  exposition.  Hotel  Statler,  Boston. 

Jan.  18-19 — New  York  State  Capital  District  Mechanical  Conference, 
Sheraton-Ten  Eyck  Hotel.  Albany.  N.  Y. 

Jan.  18-19 — Retail  Advertising  Conference,  sixth  annual.  Palmer  House, 
Chicago. 

Jan.  18-20 — ^Texas  Associated  Press  Managing  Editors  meeting,  Galveston. 

Jan.  19-22— Newspaper  Advertising  Executives  Association,  annual  meeting, 
Edgewater  Beach  Hotel,  Chicago. 

Jan.  21 — New  England  Daily  Newspaper  Association,  Winter  meetirg, 
Sheraton-Plaza  Hotel,  Boston,  Mass. 

Jan.  23 — United  Press  Newspapers  Association  of  Connecticut,  1711  Inn, 
Meriden,  Conn. 

Jan.  23-25 — Arizona  Newspapers  Association,  annual  convention,  Hotnl 
Westward  Ho,  Phoenix,  Aril. 

Jan.  24-25— Michigan  Press  Association.  90th  annual  convention.  East 
Lansing,  Mich. 

Jan.  24-25— Del-Mar-Va  Press  Association,  annual  meeting,  Dover  Hotil, 
Dover,  Del. 

Jan.  25— Texas  Press  Association,  llth  annual  Mid-Winter  meeting.  Com¬ 
modore  Perry  Hotel,  Austin,  Texas. 

Jan.  25-28— Southern  Classified  Advertising  Managers  Association,  Winter 
meeting.  Captain  Shreve  Hotel,  Shreveport,  La. 

Jan.  26-28— Now  York  State  Society  of  Newspaper  Editors,  Winter  meeting. 
Mark  Twain  Hotel,  Elmira,  N.  Y. 

Jan.  27-Feb.  7 — American  Press  Institute,  Publishers,  Editors  and  Chief 
News  Executives  (for  newspapers  under  50,000  circulation)  seminar, 
Columbia  University,  New  York. 

Jan.  31 — New  Jersey  Press  Association  second  annual  photography  forum, 
Rutgers  University,  New  Brunswick,  N.  J. 

Feb.  1-2 — ^Tri-State  Daily  Newspaper  Editors  Association,  second  annual 
meeting,  Stratford  Hotel,  Alton.  III. 

Feb.  5 — New  York  Associated  Dailies,  Winter  meeting,  DeWitt  Clinton 
Hotel,  Albany,  N.  Y. 

Feb.  6 — Californla-Nevada  Associated  Press,  annual  meeting.  Hotel  del 
Coronado,  Coronado,  Calif. 

Feb.  6-7— New  York  State  Publishers  Association  37th  Winter  convention, 
DeWitt  Clinton  Hotel,  Albany,  N.  Y. 

Feb.  6-8 — Ohio  Newspaper  Association,  25th  annual  meeting,  Deshler 
Hilton  Hotel,  Columbus.  Ohio. 

Feb.  6-8 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris 
Hotel,  Harrisburg,  Pa. 

Feb.  6-9 — California  Newspaper  Publishers  Association,  annual  convention. 
Hotel  del  Coronado.  Coronado,  Calif. 

Feb.  7-8 — New  York  Press  Association,  106th  annual  convention.  Hotel 
Syracuse,  Syracuse,  N.  Y. 

Feb.  13-15 — Maryland  Press  Association,  meeting.  Lord  Baltimore  Hotel, 
Baltimore,  Md. 

Feb.  14-16 — Colorado  Press  Association,  80th  annual  convention.  Cosmo¬ 
politan  Hotel,  Denver. 

Feb.  17-28 — American  Press  Institute,  Advertising  Directors  (for  news¬ 
papers  under  75,000  circulation)  seminar,  Columbia  University,  New 
York  City. 
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TO  all  our  friends  in  the  United 
States  and  Canada,  we  of  the 
Metropolitan  Life  extend  our  warmest 
wishes  for  a  Merry  Christmas... and  the 
happiest  of  New  Years  in  1958 'i*'}'  In  the 
true  spirit  of  Christmas,  our  thoughts 
turn  to  the  gifts  with  which  Divine 
Providence  has  enriched  our  lives.  We 
have  much  for  which  to  be  thankful 
. . .  warm  and  enduring  ties  with  fam¬ 
ilies  and  friends,  peace  in  our  two 
nations  and  that  great  blessing  which 
more  and  more  of  us  are  enjoying 
throughout  life  . . .  good  health  'I'  't' 
May  you  and  your  family  have,  in 
abundant  measure,  health,  happiness, 
peace  of  mind  during  this  Holy  Season 
and  in  all  the  years  ahead. 

Metropolitan  Life 
Insurance  Company 

(A  MUTUAL  COMPANY) 

1  Madison  Avenue,  New  York  10,  N.Y. 
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By  More  Than  ^  p  ,  /?  / 

82,000  LINES  Corwin  & 

IN  THE  ELIZABETH-NEWARK  AREA  ^  ^  ^  ^  ^ 


f)  ★  ★ 
limn  i 


New'  Jersey's 

Most  Concentrated  Markets 


RETAIL  DAILY  GROCERY  LINAGE 


ELIZABETH  DAILY  JOURNAL:  1,214,000 


NEWARK  NEWS:  1,131,000 


NWK.  LEDGER:  458,000 


Our  4>Color  Food  Section  attracts  more 
linage  and  sells  more  products. 


1ST  NINE  MONTHS 
OF  1957 

SOURCES:  i 

Mrtfia  Records,  I 
Advertising  Linage 


Make  it  First  on  Your  Schedule  Too! 


CU^aftetf)  Bail?  Journal 


ELIZABETH,  NEW  JERSEY 


THE  MAJOR  MEDIUM  IN  WEALTHY 
GROWING  UNION  COUNTY 


Ward-Qrifflth  Co.,  Inc.  National  Representatives 


'"^BALAN  C  E 


OF  INDUSTRY 
AGRICULTURE 
CIVIL  SERVICE 


Makes  SPRINGFIELD ,  Illinois 
A  Top  Test  Market 


For  best  test  results  in  the  Springfield  Market,  use  the 
dominant  Illinois  Stote  Journal  ond  Register. 

100%  coverage  of  Sangamon  County  (Springfield)  and 
60.8%  coverage  of  the  entire  1 1 -county  trading  areal 


HUtnotB  ^tate  3foumal  anb  IScgtater 


"Hometown"  Newspapers  Covering 
"The  Ring  of  Truth”  Springfield,  Illinois  —  Northern  Illinois  — 

^ ^  *  Greater  los  Angeles  —  and  San  Diego,  California 

COPLET  NIWSPAMRS  .  ..Served  by  the  COPLEY  Washington  Bureau 
and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOlllDAY  CO.,  INC. 


Happy  holidays  and  Cheer-filled  Christmas,  Gentle  (or  Fero¬ 
cious)  Reader.  .  .  .  And  this  “disnatnh”  comes  frtjm  S  Par. 


AA  cious)  Reader.  .  .  .  And  this  “dispatch”  comes  from  S.  Par¬ 
nell  Lewis,  news  editor,  Easton  (Pa.)  Express:  “Easton,  Pa.. 
Dec.  25,  1957  (LNS) — Gov.  Faubus  agrees  to  let  him  in.  Casev 
Stengel  wants  him  in  the  lineup.  Sputnik  pledges  not  to  harm 
him.  The  AP,  UP  and  INS  want  to  interview  him.  But  we  got 
an  exclusive  from  him.  He  says  to  you;  ‘Merry  Christmas  and 
a  Happy  New  Year!’” 


—When  Mrs.  Agnes  (“Ma”)  Burke  retired  from  ihe  night 
muintenanre  staff,  London  (Ont.)  Free  Press,  Publisher  W.  J. 
Blaekbum  credited  her  with  a  “scoop”  back  in  1942.  The  onlt 
person  still  in  the  newsroom  when  word  came  of  the  Nazis'  marrh 
into  Franre,  she  rounded  up  a  staffer  in  a  nearby  restaurant  in 
time  to  get  the  big  story  into  the  morning  edition.  .  .  .  Thr 
Wisconsin  State  Journal  (Madison)  lashes  out  editorially  again»l 
mountains  of  paper  work  and  useless  filing.  It  will  answer  all 
letters  at  the  bottom  or  on  the  back  of  the  ones  received,  keep  no 
copies  except  those  threatening  litigation.  “We'll  have  more  timr 
to  write  furious  editorials— and  to  think  about  how  we'll  stay  in 
business  in  this  complicated  day  and  age,”  it  sagely  observes. 


— Writes  M.  J.  O'Brien,  public  relations,  American  Airlines,  Los 
Angeles;  “Re  your  column  Nov.  30:  In  the  10  or  more  years  I’ve  been 
shooting  publicity  pictures.  I've  always  called  the  guy  (or  gal)  who 
slyly  sidles  into  the  group  you’re  shooting  a  ‘lens  louse.’  This  goes,  in 
all  f-stops,  for  folks  who  insist  upon  peering  straight  into  the  camera. 
Or  the  ‘take  my  good  side’  types.”  And  Michael  J.  Ogden,  managing 
editor.  Providence  (R.  I.)  Journal  and  Bulletin,  who  kids  me  about 
getting  my  moonface  in  pictures  on  a  press  junket,  underscores  my 
line:  “Photo  hounds  forever  want  to  get  their  likenesses  preserved  on 
newsprint  for  posterity.”  Then  he  adds  this  pert — but  not  pertinent- 
note:  “Shucks!  1  thought  this  was  going  to  prove  to  be  an  autobiography 
by  you.” 


— Robert  St.  John,  famous  newspaperman-author-traveler,  whose  latest 
hook,  “Foreign  Correspondent”  (Douhleday)  was  published  this  Fall, 
writes: 

“In  Kumasi,  a  city  which  is  the  capital  of  Ashanti,  which  in  turn  is 
one  of  the  three  provinces  of  Ghana,  the  newest  country  under  the  sun. 
I  paid  a  call  on  the  King  of  the  Ashanti,  and  also  a  call  on  the  editor 
and  publisher  of  the  Ashanti  Pioneer,  the  only  daily  newspaper  in  the 
country,  outside  of  one  or  two  in  Accra,  the  capital.  On  a  large  sign 
hanging  over  the  door  of  his  newspaper  plant  I  found  these  words,  which 
greatly  appealed  to  me: 


This  is  a  Printing  House. 

Cross  roads  of  Civilization, 
Refuge  of  all  the  arts 

Against  the  ravages  of  time. 
Armory  of  fearless  truth 

Against  whispering  rumors. 
Incessant  trumpet  of  trade. 


From  this  house  words  may  fly  abroad. 

Not  to  perish  as  waves  of  sound. 

But  fixed  in  time; 

Not  corrupted  by  the  hurrying  hand. 

But  verified  in  proof. 

Friend,  on  entering  this  house 
You  stand  on  sacred  ground. 

This  is  a  printing  house. 

“J.  W.  Tsiboe,  editor  and  publisher  of  the  paper,  told  me  he  made 
up  the  words  himself,  many,  many  years  ago  and  had  a  local  college 
art  student  paint  them  in  large  letters  over  his  door  on  the  bare  white 
wall  of  the  building.  Mr.  Tsiboe  is  an  African,  of  course;  what  an 
unthinking  person,  not  knowing  how  highly  intelligent  some  of  th^ 
people  are,  might  carelessly  call  a  ‘barbarian’  or  a  ‘primitive’  person.  1 
defy  many  of  ‘our  people’  to  put  the  case  for  the  printed  word  any 
better!” 


Ditched  Treats 


Just  a  lone  soiree 

For  this  year,  I  guess; 
That’s  what  we  expect 
From  one-party  press. 


— ^Fred  J.  Curran 

Wisconsin  State  Journ» 
Madison,  Wis. 

sDITOR  8C  PUBLISHER  for  December  21,  _ 


THE  LONG  ISLAND  PRESS  SHOWS  A 

5-YEAR  CIRCULATION  INCREASE... 

/ 

GREATER  THAN  ANY  NEW  YORK  CITY 
OR  LONG  ISLAND  NEWSPAPER! 


For  6  months  ending  September  30,  1957  against  the  same  period  for  1952, 
ABC  Statements  show  that  the  Long  Island  Press  with  a  gain  of 
1  12,191  Daily  and  140,752  Sunday  has  the  greatest  increase  numerically 
and  percentage-wise  of  any  New  York  City  or  Long  Island  newspaper! 

The  daily  gain  is  almost  DOUBLE  that  of  any  New  York  City  daily! 


Long  Island  (Queens,  Nassau  and  Suffolk)  with  over  1  billion  dollars 

annual  food  sales,  according  to  Sales  Management,  shows  a 

379  million  dollar  increase  since  1950.  This  increase  is  greater  than  Baltimore's 

TOTAL  annual  food  sales  ...  To  take  care  of  this  increasing  food  volume, 

40  new  giant  supermarkets  opened  their  doors  on  Long  Island  in  1957  alone! 


According  to  Media  Records,  for  the  eleven  month  period  ending 
November,  1957,  the  Long  Island  Press  General  and  Automotive  Daily 
Advertising  has  hit  a  record  new  high,  actually  more  than 
twice  the  increase  for  eleven  months  of  any  other  New  York  City  daily! 


The  Long  Island  Press,  when  bought  in  combination  with  the  Long  Island 
Star-Journal  and  the  Staten  Island  Advance,  offers  you  one  of  the  lowest 
milline  rates  of  any  newspaper  in  the  City  of  New  York.  Let  os  tell  you  more.*' 


national  advertising  office  •  NEWHOUSE  NEWSPAPERS  •  LONG  island  city  i,  N.  Y. 
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editorial 


Blame  the  Press 

"j^EWSPAPERs  get  blamed  for  a  lot  of  things.  It  is  highly  popular  to 
^  accuse  newspajx^rs  of  wrong  doing  and  the  press  has  become  a  con¬ 
venient  whipping  boy.  But  newspapers  are  the  only  media  that  stand 
up  to  be  counted  every  day  in  the  year  their  reports  and  opinions  in 
tyjje  for  every'one  to  read.  Can  any  other  medium,  or  anyone  else,  make 
that  statement? 

Now  the  press  is  being  blamed  for  the  defense  “mess”  in  Washington, 
lack  of  success  in  the  missile  and  satellite  programs,  and  the  propa¬ 
ganda  advantage  this  has  handed  to  Russia.  This  is  handing  an  awful 
lot  of  power  and  influence  to  a  medium  which  in  the  opinion  of  some 
jjeople  is  far  removed  from  the  interests  of  the  people,  particularly  on 
election  day. 

Paul  M.  Butler,  chairman  of  the  Democratic  National  Committee, 
says  the  “one-party  press  bears  a  large  share  of  the  blame  for  the  mess 
we  are  in  today”  because  it  fostered  complacency  in  Washington.  The 
“mess”  includes  the  missile  failure. 

If  it  can  be  called  a  “mess”  in  Washington,  Mr.  Butler  should  know 
that  newspapers  played  the  major  role  of  bringing  it  to  light  following 
success  of  Russian  Sputnik  I.  Before  that,  and  Mr.  Butler  should  also 
know  this,  newspapers  obtained  and  printed  what  they  could  about 
Defense  Department  programs  including  missile  and  satellite  develop¬ 
ment  but  were  mostly  hamstrung  by  security  regulations  which  have 
existed  there  for  almost  20  years.  If  there  was  any  complacency  it  was 
the  result  of  intolerable  secrecy  at  all  levels  of  government  which  pre¬ 
vented  the  people  from  learning  through  their  newspapers  what  was 
going  on.  That,  too,  is  nothing  new  in  Washington  and  newspapers 
have  been  fighting  it  for  years. 

On  top  of  this,  newspapers  have  been  criticized  by  readers  for  com¬ 
pounding  the  missile  fizzle  and  the  satellite  pratfall  by  publicizing  it  to 
the  fullest  extent  and,  what’s  more,  by  demanding  access  to  and  cover¬ 
age  of  the  event.  If  the  project  had  succeeded,  nothing  would  have  liecn 
said.  But  it  failed  and  newspapers  apparently  are  a  bunch  of  bums 
for  letting  it  be  known. 

The  reason,  of  course,  is  that  national  pride  received  a  rude  jolt.  If 
Russia’s  Sputniks  I  and  II  were  not  up  there,  we  Americans  would  have 
taken  it  in  stride  and  admitted  anyone  could  make  a  mistake.  Now  we 
suddenly  can’t  take  the  bad  news.  Would  we  be  better  off  not  knowing 
the  U.S.  had  failed  and  that  our  missile-satellite  program  has  been 
under-developed  and  under-nourished?  We  doubt  it.  That  sort  of 
ignorance  does  breed  complacency. 

The  more  U.S.  newspaper  readers  know  the  truth  the  better  off  they 
will  be.  And,  if  newspapers  don’t  print  that  truth,  it  usually  means  they 
have  been  unable  to  uncover  it,  in  spite  of  what  Mr.  Butler  charges. 


Hagerty  -  Buck  iva  Id 

"Deing  3,500  miles  from  the  scene  it  is  a  little  difficult  to  imagine  the 
mental  activity  of  the  President’s  Press  Secretary  that  caused  him  to 
officially  recognize  a  column  by  Art  Buchwald  joshing  the  press  con¬ 
ference  idea  and  some  of  the  picayune  questions  asked  by  correspond¬ 
ents  about  the  President,  his  diet  and  living  habits.  But  Jim  Hagerty 
did  just  that  to  the  astonishment  of  all  those  who  had  read  tlie  light- 
veined  column. 

Washington  correspondents  know  Jim  Hagerty  as  a  man  who  occa¬ 
sionally  is  touchy  under  pressure,  and  has  good  reason  to  be  some 
times,  but  not  a  man  lacking  in  wit  and  humor.  This  time  it  apjjears  he 
lost  his  sense  of  humor  for  some  unknown  reason  and  Mr.  Buchwald 
ended  up  with  a  million  dollars  worth  of  publicity. 
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Glory  to  God  in  the  highest,  and  on 
earth  peace,  gtmd  will  toward  men,  St. 
Luke,  ff;  i:i,  14. 
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Police  Beat : 

He  said  scalp  injuries  indicated  the 
bullet  was  moving  forward  at  the  time 
it  hit  him. — Roanoke  (Va.)  World- 
News. 


They  will  be  arraigned  on  a  charge 
of  conspiring  to  solicit  a  bride  in  a  reck¬ 
less  homicide  case. — Chicago  (Ill.)  Daily 
Defender. 


After  the  birds  are  confiscated,  the 
hunters  are  turned  over  to  the  Fish  and 
Wildlife  Department  for  evidence,  after 
which  they  are  donated  to  various  non¬ 
profit  organizations.  —  Grand  Forks 
(N.  D.)  Herald. 

Detectives  checked  the  neighborhood, 
hut  found  no  one  who  had  been  the  bandit 
cither  before  or  after  the  robbery — 
Sacramento  (Calif.)  Union. 

The  man  backed  his  car  out  of  the 
plate  glass  window  and  ran  it  into  a 
witch. — Raleigh  (N.  C.)  News  and  Ob¬ 
server. 


letters 


CAMPUS  CENSORSHIP 

As  a  delegate  at  the  Associated  (Col¬ 
legiate  Press  Convention  in  New  York 
City,  I  heard  the  arguments  put  forth  by 
Mr.  Forrester  of  the  Vermilion  at  the 
Southwestern  Louisiana  Institute.  (E  &  P, 
Nov.  16,  page  68) .  I  have  since  sent  for  a 
detail  of  the  publications  arrangement  at 
the  University. 

I  come  to  the  conclusion,  after  much 
study,  that  the  restrictions  placed  against 
the  Vermilion  are  a  disgrace  to  college 
newspapers  in  the  South.  Never  in  my 
many  years  of  publications,  and  as  editor 
of  the  largest  dl-American  college  semi¬ 
weekly  in  the  nation,  have  I  encountered 
so  many  censorships  set  up  against  one 
publication. 

Perhaps  I  am  just  wary  of  this  situation 
because  I  happen  to  attend  an  institution 
where  the  common  sense  and  good  judg¬ 
ment  of  the  student  body  are  relied  upon 
more.  The  Editor  writes  the  editorials, 
there  is  no  censorship,  qualified  persons 
sit  on  the  Board,  and  the  Board  acts  on 
insigning  requisitions  for  payment.  (We 
have  a  student  body  of  11,000). 

In  any  case,  the  Vermilion  is  a  gross 
example  of  what  is  not  common  in  other 
parts  of  the  South. 

David  Levy 

Editor-in-Chief, 

Florida  Alligator, 

Florida  State  University, 

Tallahassee,  Fla. 

HONOR  OF  THE  PRESS 

The  other  day  Martin  Emmett  Walter 
sat  down  at  his  desk  and  thought  back 
along  the  road  that,  in  the  past  quarter- 
century,  had  led  him  from  reporter  to  edi¬ 
tor  of  the  southwest’s  largest  newspaper. 

His  memorandum  was  intended  for  the 
direction  of  several  new  members  on  the 
staff.  Its  voice,  however,  carried  far  be¬ 
yond  that  city  room. 

Here  are  some  of  the  things  Walter  had 
to  say,  in  crediting  the  Houston  Chronicle's 
39  years  of  leadership  in  its  community 
to  its  unflagging  policies: 

“We  insist  on  accuracy.  That  applies 
not  only  to  the  obvious,  but  to  the  whole 
spirit  of  the  story.  We  do  not  cut  comers 
or  exaggerate  or  eliminate. 

“Completeness  is  another  characteristic 
of  our  paper.  Anyone  reading  it  should 
have  a  complete  picture  of  what  is  hap¬ 
pening  from  day  to  day  in  local,  state, 
national  and  international  fields.  But  in 
these  days  merely  giving  the  facts  is  some¬ 
times  insufiBcient.  Interpretive  or  explana¬ 
tory  stories  are  needed.  Many  times  mere¬ 
ly  telling  what  has  happened  fails  to  give 
the  whole  story.  Why  it  happened  and 
what  it  means  are  also  important  to  a 
real  understanding  of  events. 

“There  is  so  much  that  is  important, 
constructive  and  inspiring  going  on  in  the 
world  that  it  is  a  shame  to  crowd  such 
stories  out  of  the  paper  to  make  way  for 
the  trivial  and  the  sordid. 
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“We  want  a  realistic  newspaper.  Real¬ 
ism  does  not  consist  of  wallowing  in  the 
gutter.  It  means  a  well-rounded  picture 
of  all  the  facts  of  life  around  us,  giving 
due  prominence  to  every  phase  of  activity. 

“Stories  must  be  so  clear  that  they 
can  not  be  misunderstood.  It  is  not  enough 
that  they  can  be'  figured  out  with  con¬ 
siderable  difficulty.  Make  them  crystal 
clear.  And  make  them  interesting.  We 
need  the  best  writing,  and  by  that  I  do 
not  mean  a  little  cheap  cleverness,  but 
the  kind  of  English  an  educated  person 
of  taste  is  expected  to  write.  If  a  reporter 
really  knows  his  facts  his  story  will  be 
clear  and  interesting. 

“The  Chronicle  also  insists  upon  re¬ 
sponsibility.  Merely  being  sure  the  paper 
escapes  liability  for  slander  or  libel  is  not 
enough.  If  there  is  reason  to  believe  that 
charges  brought  against  a  person  are  false, 
go  carefully.  It  is  better  to  miss  a  story 
than  do  irreparable  harm  to  an  innocent 
person. 

“We  do  not  go  in  for  lurid  details  in 
crime  stories.  There  is  no  need  in  a  rape 
case  to  give  a  play  by  play  account  of 
the  attack,  nor  in  a  murder  case  to  de¬ 
scribe  just  where  the  blood  was  spattered. 
Good  taste  should  apply.  Ask  yourselves 
if  the  paper  is  the  kind  you  want  your  son 
or  daughter  to  read. 

“Finally,  the  Chronicle  should  be  a 
courteous,  kindly  organization.  Anyone 
who  deals  with  the  Chronicle  should  be 
treated  as  a  valued  friend.  When  a  citizen 
asks  a  favor,  every  effort  should  be  made 
to  accommodate  him. 

“We  should  be  vigilant  to  protect  the 
public’s  interest,  and  extend  a  helping 
hand  to  deserving  groups  and  individuals. 
We  can  crusade  for  things  we  believe  are 
needed  for  the  general  welfare  without 
being  mean  and  vicious.” 

It  seems  to  me  that  in  these  days  of 
knock-knock — knock  the  press,  that  is — wo 
shouldn’t  hide  our  light  under  a  bushel 
when  we  have  something  to  shout  about. 
I  think  this  credio,  enunciated  by  our 
editor,  is  just  that. 

Mr,  Walter  came  to  the  Chronicle  as 
a  reporter  in  1922.  He  became  city  editor 
in  1924,  and  in  1934  gained  the  additional 
title  of  news  editor.  He  was  named  man¬ 
aging  editor  in  1945,  and  became  the 
editor  in  1948. 

Dick  Martinsen 

Copy  Desk, 

Houston  (Tex.)  Chronicle 


TIME  ZONES 

Why  is  the  press  so  inept  when  quot¬ 
ing  time  in  connection  with  events  be¬ 
yond  continental  U.  S.?  Why  the  practice 
of  quoting  EASTERN  Standard  time  in 
sheets  that  are  published  in  CENTRAL, 
MOUNTAIN  or  PAQFIC  time  zones?  Are 
copy  readers  too  lazy  to  subtract  one,  two 
or  three  hours? 

Ned  Alvord 

Los  Angeles,  Cialif. 


Why  90c  of  his  advertising  doiiar 
goes  into  The  New  York  Times 


You  can  learn  a  lot  about  almost  anything 
in  40  years  .  .  .  especially  about  the  value 
of  an  advertising  medium. 


Basing  his  judgment  on  40  years  experi¬ 
ence,  A.  L.  Simmons  invests  90c  of  every 
advertising  dollar  in  The  New  York  Times. 


“We’re  the  largest  independent  travel  bu¬ 
reau  advertiser  in  The  Times,  and  that  in¬ 
dicates  our  complete  satisfaction,’’  says 
Mr.  Simmons,  president  of  Simmons  Tours. 


“No  other  publication  could  possibly  give 
us  comparable  results  in  terms  of  inquiries 
we  receive  week  after  week  and  the  definite 
business  that  follows  those  inquiries. 


“In  addition  to  its  services  as  a  selling 
medium.  The  Times  is  the  authoritative 
source  of  travel  information  for  the  gen¬ 
eral  public  and  for  travel  agents  through¬ 
out  the  United  States.  I  have  always  em¬ 
phasized  to  fellow  members  of  the  travel 
fraternity  that  they  must  read  The  Times 
to  be  well-informed.’’ 


People  who  travel  are  the  families  who 
spend  more  on  just  about  every  other  ad¬ 
vertised  product  or  service  ...  as  experi¬ 
enced  advertisers  know.  One  more  rea.son 
why  advertisers  have  made  The  New  York 
Times  the  biggest  advertising  medium  in 
the  world’s  leading  market. 
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Not  alone  during  the  Yuletide  season  do  Newspapers 
carry  their  Annual  Message  of  Spiritual  values,  but  their 
inspiring  influence  encourages  a  greater  reverence  for 
religious  values. 

Their  responsibility  is  as  great  as  their  ability  to  reach 
out  around  the  Universe,  echoing  that  essential  to  Civiliza¬ 
tion  .  .  .  ‘‘PEACE  AND  BROTHERLY  LOVE.” 


By  W.  Livingston  Lamed 
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Verdict  Against  Union 
On  Ad  Time  Tickets 


St.  Louis 

A  verdict  of  $20,000  damages 
was  awarded  the  St.  Louis 
Globe-Democrat,  a  Newhouse 
newspaper,  against  St.  Louis 
Typographical  Union  No.  8  by 
a  jury  in  the  court  of  Federal 
Judge  George  H.  Moore  here 
Dec.  11. 

The  suit  was  filed  by  the  com¬ 
pany  against  the  ITU  in  a  con¬ 
troversy  over  the  right  to  make 
time  records  of  advertising  copy. 
Members  of  the  union  refused 
to  handle  copy  which  bore  rec¬ 
ords  of  the  time  received  in  and 
release  from  the  composing 


bility  of  the  company  to  pass 
along  the  cost  of  excessive  re¬ 
visions  to  its  advertisers. 


In  his  summation,  the  com¬ 
pany’s  attorney  asked  $25,000. 
The  jury  awarded  the  company 
$20,000.  It  was  the  first  verdict 
in  history  in  the  Federal  Court 
of  Eastern  Missouri  against  a 
labor  union. 


Lon  Hocker  represented  the 
company.  John  H.  Martin  repre¬ 
sented  the  union. 


The  suit  was  the  outgrowth 
of  a  dispute  extending  back  al¬ 
most  a  year  and  a  half.  In  Sep¬ 
tember,  1956,  the  publisher  of 
the  Globe-Democrat,  Richard  H. 
Amberg,  had  a  series  of  meet¬ 
ings  with  the  president  of  the 
local  typographical  union,  Har¬ 
ry  B.  Russell,  in  which  he  urged 
that  the  union  permit  the  com¬ 
pany  to  time-stamp  advertising 
copy  in  order  to  ascertain  costs 
of  excessive  revisions  which  in 
turn  might  be  passed  along  to 
the  advertiser,  and  to  determine 
cost  factors  involved  in  certain 
ads. 


Pearl  Buck  Novelette 
Fills  American  Weekly 

For  the  first  time  in  its  61- 
year  history,  the  American 


GANG  FASHION — Reporter  Jim  Harrington,  left,  and  Photographtr 
Frank  Kelly  dressed  the  parts  for  some  field  work  on  the  teen-age  gang 
problem  for  the  Boston  (Mass.)  Traveler. 


Sales  Promoter 


Norman  Kennelly  has  been 


Pair  Hobnobs 


Weekly  is  devoting  an  entire  appointed  supervisor  of  Sales  W/’UU 

issue,  Dec.  22,  to  a  single  fea-  Pi'omotion  of  the  American  VV  1111  OUUUb 

ture  —  a  modem  Christmas  f  eeWj/  it  is  announced  by 

story  by  Nobel  Prize  winner  Jacob  A.  Evans,  sales  promo-  Boston 

Pearl  S.  Buck.  director.  Mr.  Kennelly  fox*-  A  Boston  Traveler  team  oir^ 

XT  ,  XX  o  _x  •  supervisor  of  TV  porter  and  photographer,  Jim 

Her  novelette,  A  Certain  Network  Sales  Presentations,  Harrington  and  Frank  Kelly, 
Star,  IS  the  story  of  how  a  National  Broadcasting  Com-  spent  two  months  researching  on 
nuclear  scientist  and  his  family  pany.  Previous  to  this  he  was  juvenile  deliquency  and  turned 
rediscover  the  meaning  of  the  a  promotion  writer  with  Good  ^yt  a  six-article  copyrighted 
Christmas  star.  Housekeeping  magazine.  series 


issue,  Dec.  22,  to  a  single  fea¬ 
ture  —  a  modem  Christmas 
story  by  Nobel  Prize  winner 
Pearl  S.  Buck. 


Boston 

A  Boston  Traveler  team  of  re- 


He  pointed  out  that  the  right 
to  time-stamp  w’as  inherent  in 
the  contract  and  that  it  was  a 
practice  employed  in  all  job 
shops  in  St.  Louis  employing 
members  of  Local  No.  8,  and 
in  a  great  many  newspapers 
throughout  the  country. 

Mr.  Russell  refused  to  allow 
his  members  to  sign  time  tickets 
and  claimed  that  this  right 
should  be  negotiated  over  the 
bargaining  table. 

In  the  face  of  a  disagreement, 
the  publisher  urged  that  the  dis¬ 
pute  be  carried  to  the  Joint 
Standing  Committee  and,  if 
necessary,  to  arbitration,  as 
provided  in  the  contract.  The 
president  of  the  union  refused 
to  meet  in  Joint  Standing  Com¬ 
mittee  or  to  consider  arbitration 
of  the  matter. 


“Viewed  against  the  rest  of 
the  country  Boston  has  an  en¬ 
viable  juvenile  deliquency  rec¬ 
ord,”  said  the  precede.  Nearly 
95  per  cent  of  its  teen-agers  are 
good  citizens. 

“True,  official  police  records 
indicate  that  Boston  has  one  of 
the  lowest  delinquency  rates  in 
the  country.  Only  1.7  per  cent 
of  the  city’s  200,000  youngsters 
under  18  were  an'ested  last  year, 
compared  with  2  per  cent  na¬ 
tionally. 

“But  the  shocking  fact  is  that 
a  growing  number  of  our  teen¬ 
agers — from  well  to  do  as  well 
as  slum  neighborhoods — are 


Faced  with  this  refusal,  the 
company  brought  suit  in  the  Cir¬ 
cuit  Court  of  Missouri  in  Janu¬ 
ary,  1957,  seeking  to  compel 
arbitration.  The  suit  was  thrown 
out  of  the  state  court  on  the 
ground  that,  under  Missouri  law, 
a  state  court  could  not  compel 
arbitration  of  a  contract. 

The  suit  was  then  brought  in 
the  Federal  Court  claiming 
damages,  under  the  National 
Labor  Relations  Act,  for  $40,000 
as  the  amount  lost  by  the  ina- 


ALL  BUSINESS  IS  AUTOMATIC — Eldred  R.  Garter,  classified  advertis-  they  spent  every  night  with  the 
ing  manager  of  the  Madison  (Wis.)  Newspapers,  reports  great  success  u  j  :  i  f  xug  leather 

with  an  electronic  recording  device  that  takes  want-ads  via  telephone  at  .  ^  ..x  onH 

night  and  on  weekends.  Cost  is  $21  for  installation.  $19.75  per  month. 

In  the  picture  with  Mr.  Garter  is  Ann  Steffen,  transcribing  some  orders,  secretly  tape-recorded  stones. 
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committing  crimes  ranging  from 
vandalism  to  mugging  and 
murder.” 

To  get  the  story,  Harrington 
and  Kelly  outfitted  themselves 
in  teen  gang  attire,  striped  caps, 
leather  jackets,  and  roamed  the 
city  at  night. 

They  “hung  around”  pool- 
rooms,  candy  stores  and  street 
corners.  They  talked  with  more 
than  1,000  persons  intimately 
concerned  with  the  problem  of 
juvenile  delinquency  and  inter¬ 
viewed  police  officials,  juvenile 
court  authorities,  church  leaders, 
school  teachers,  even  delinquents 
themselves. 

During  the  final  two  weeks 
they  spent  every  night  with  the 
boys  and  girls  of  the  leather 
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Little  Rock  Advertisers 
threatened  with  Boycott 


Arkansas  Gazette  Bares  Letter 
That  Warns  of  ‘Massive  Crusade’ 


your  notice  to  make  your  own 
choice. 

“Sincerely, 

“An  Indignant  Group.” 


Little  Rock,  Ark. 

The  Arkansas  Gazette, 
charged  Dec.  13  in  a  Page  1  edi¬ 
torial  that  its  advertisers  had 
been  threatened  with  a  boycott 
as  a  result  of  the  newspaper’s 
stand  in  the  Little  Rock  school 
integration  crisis. 

Under  the  heading,  “Is  Revo¬ 
lution  the  Answer?”  the  Ga¬ 
zette  printed  a  reproduction  of 
a  letter  it  said  had  been  re¬ 
ceived  by  a  number  of  business 
firms. 

“Plans  are  in  the  making,” 
the  letter  said,  “for  a  massive 
crusade  to  be  launched  against 
stores  whose  ads  appear  in  the 
Arkansas  Gazette.” 


ever  visited  upon  an  American 
city.  The  people  thus  outraged 
have  awakened.  They  have  dis¬ 
covered  that  this  infamous  Ga¬ 
zette  has  a  source  of  revenue. 
They  have  further  discovered 
that  your  store  contributes  to 
the  Gazette  source  of  income 
with  frequent  ads. 

“A  crusade,  using  not  one  ap¬ 
proach  but  many,  lasting  not 
one  day  or  month  but  many 
days  and  many  months,  is  to  be 
launched  not  only  against  the 
Gazette  but  against  your  store 
as  long  as  it  advertises  in  the 
Arkansas  Gazette. 

Ad  Is  NotiRration 


The  Gazette  and  Governor 
Orval  E.  Faubus  have  been  at 
odds  since  Mr.  Faubus  called 
out  the  National  Guard  to  pre¬ 
vent  racial  integration  at  Cen¬ 
tral  High.  The  Gazette  had 
maintained  that  there  was  noth¬ 
ing  to  lead  the  Governor  to 
think  there  would  be  racial 
trouble  that  could  not  be  han¬ 
dled  by  Little  Rock  police.  The 
Governor  has  accused  the  Ga- 
lette  of  being  an  integi-ationist 
newspaper. 

Extremist  groups  have  been 
extremely  critical  of  the  Ga- 
lette’s  stand  in  favor  of  peace¬ 
ful  compliance  with  what  it  con¬ 
siders  to  be  the  law  of  the  land. 
Gazette  Editor  and  President 
J.  N.  Heiskell,  Publisher  Hugh 
B.  Patterson  Jr.  and  Executive 
Editor  Harry  S.  Ashmore  have 
been  singled  out  for  criticism  by 
the  Governor  and  segregationist 
speakers. 

Slate’s  largest  Paper 

The  Gazette,  which  is  in  its 
139th  year,  has  a  circulation  of 
about  100,000  and  is  Arkansas’s 
largest  newspaper.  Mr.  Patter¬ 
son  said  its  advertising  had  not 
suffered  yet  as  a  result  of  the 
threatened  boycott. 

The  letter  to  advertisers 
stated: 

“The  Gazette  has  played  a 
leading  role  in  breaking  down 
our  Mgregation  laws,  destroy- 
time-honored  traditions  that 
nave  made  up  our  Southern  way 
oi  life,  and  at  last  bringing 
®Wn  the  people  of  Little  Rock 
the  most  insufferable  outrage 


“Each  ad  you  place  in  the 
Arkansas  Gazette  is  to  be  a 
positive  notification  to  every 
outraged  white  person  that 
your  store  ignores  their  feel¬ 
ings  and  does  not  care  for  their 
business. 

“As  Negroes  try  to  push  their 
way  deeper  into  the  white 
schools  and  white  society,  race 
relations  will  continue  to  be  in¬ 
flamed.  This  will  provide  a  per- 
fact  atmosphere  to  carry  on  this 
crusade. 

“The  Arkansas  Gazette  has 
identified  itself  with  integration 
of  the  races.  When  white  people 
think  of  Negroes  in  our  schools 
and  bayonets  in  our  backs,  they 
automatically  think  of  the  Ar¬ 
kansas  Gazette.  Before  long 
your  store  will  be  identified  with 
this  class.  The  white  people  will 
soon  be  saying,  ‘The  Gazette, 
supported  by  (firm  name),  is 
cramming  the  Negro  down  our 
throats.’ 

Rising  Tide 

“As  we  move  into  an  election 
year,  with  the  stirred  emotions 
that  a  political  campaign  always 
brings,  and  the  governor  casti¬ 
gating  the  Gazette  before  wild 
and  cheering  audiences — care 
will  be  taken  that  (firm  name) 
is  identified  as  a  Gazette  sup¬ 
porter. 

“There  is  a  rising  tide  of  race 
feeling — in  fact  a  revolution  is 
beginning  in  the  South  and 
Little  Rock.  Your  store  and  all 
stores  that  advertise  in  the  Ar¬ 
kansas  Gazette  will  be  placed  on 
one  side  or  the  other.  This  is 
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Position  Distorted 

The  Gazette’s  editorial  said 
the  letter  was  “first  of  all,  a 
vicious  and  deliberate  distortion 
of  the  position  of  the  Arkansas 
Gazette.” 

“The  Gazette  has  never  advo¬ 
cated  integration,”  the  editorial 
continued.  “The  Gazette  has 
never  called  for  the  breaking 
down  of  our  segregation  laws. 
On  the  contrary,  the  Gazette  has 
consistently  supported  every 
legal  effort  to  maintain  the  so¬ 
cial  patterns  of  segregation,  and 
will  continue  to  do  so. 

“It  was  in  this  spirit  that  the 
Gazette  has  supported  and  will 
continue  to  support,  the  Little 
Rock  School  Board.  That  body, 
directly  elected  by  the  people  of 
this  community,  brought  forth 
the  only  plan  that  has  been  of¬ 
fered  anywhere  in  Arkansas  to 
meet  the  legal  requirements  of 
the  United  States  Supreme 
Court  while  still  maintaining 
separate  schools  for  whites  and 
Negroes  with  only  a  minimum 
of  mixed  classes.  That  program 
has  since  been  approved  by  the 
courts  and  ordered  into  effect. 

Invitation  to  Anarchy 

“Until  and  unless  the  court 
decision  in  this  case  is  reversed, 
the  Little  Rock  School  Board’s 
program  can  be  halted  only  by 
naked  defiance  of  the  law.  This 
the  Gazette  has  opposed,  and 
will  continue  to  oppose.  To  do 
less  would,  in  our  judgment,  be 
to  invite  a  state  of  anarchy. 

“Since  violence  erupted  at 
Little  Rock  Central  High  School, 
the  issue  before  our  people  has 
not  been  segregation  or  integra¬ 
tion,  but  law  and  order.  The  re¬ 
fusal,  or  inability,  of  local  law 
enforcement  agencies  to  carry 
out  the  directives  of  the  court 
inevitably  brought  about  the  use 
of  federal  force — a  situation  the 
Gazette  did  not  invite,  but 
warned  against  and  used  all  its 
influence  in  a  vain  effort  to  pre¬ 
vent. 

“But  this  is  only  the  outward 
manifestation  of  the  condition 
that  has  been  created  in  Little 
Rock  by  a  small  group  of  ex¬ 
tremists  who  seek  to  rule  this 
city  by  terror,  coercion  and  boy¬ 
cott  of  the  sort  typified  in  this 
anonymous  letter. 


FIRST  CHECK  issued  under  the 
retirement  plan  of  Orlando  News¬ 
papers,  Inc.  is  presented  by  Mrs. 
Betty  Robertson  of  the  personnel 
department  to  J.  C.  Brossier,  edi¬ 
tor  emeritus.  A  monthly  income 
for  life  is  based  on  years  of 
service. 


“Their  action  has  done  seri¬ 
ous  damage  to  the  harmonious 
race  relations  which  have  ex¬ 
isted  here  for  many  years — and 
upon  which  we  must  ultimately 
depend  for  an  orderly  resolu¬ 
tion  of  the  difficult  problems 
that  have  confronted  us  since 
the  Supreme  Court  decision. 
They  have  brought  disrepute  to 
Little  Rock  in  the  eyes  of  the 
world.  And  they  have  done  in¬ 
calculable  harm  to  the  prospects 
of  economic  development  of  the 
entire  state. 

“In  this  letter  the  extremists 
have  candidly  revealed  their  ob¬ 
jective  and  their  methods.  They 
are,  in  their  own  words,  promot¬ 
ing  ‘a  revolution  *  *  *  beginning 
in  the  South  and  Little  Rock,’ 
ruthlessly  exploiting  ‘the  rising 
tide  of  race  feeling’  without  re¬ 
gard  to  the  possible  conse¬ 
quences  of  such  reckless  action. 
'They  have  sought,  and  no  doubt 
have,  outside  support  in  their 
effort. 

“This  newspaper  is  their  im¬ 
mediate  target,  but  it  is  not 
their  only  one.  They  have  used 
the  same  technique  of  slander, 
vilification  and  abuse  against 
the  respected  members  of  the 
Little  Rock  School  Board  and 
its  officials  and  attorneys, 
against  the  successful  candi¬ 
dates  for  the  new  City  Manager 
Board  of  Directors,  against  the 
ministers  of  the  city’s  leading 
churches,  and  against  some  busi¬ 
ness  firms — in  short,  against 
any  person,  public  or  private, 
who  has  taken  a  firm  stand  for 
law  and  order  and  condemned 
the  mob  rule  w’hich  they  advo¬ 
cate. 

“The  Gazette  does  not  believe 
that  this  revolution  will  succeed. 
But  we  do  believe  that  the  peo¬ 
ple  of  Arkansas  should  be  aware 
that  it  is  under  way — and  should 
understand  what  its  ultimate 
cost  could  be,  not  to  this  news¬ 
paper,  but  to  all  of  us.” 
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2  Associate 
Editor  Posts 
Are  Created 


Riesel  Says 
He  Regains 


Some  Sight 


Norfolk  Asks 
Legislation 


Press  Helps  End 
Subway  Strike 
In  New  York 


“It’s  the  best  Christmas  pres-  ^ 
ent  I  could  have,”  Victor  Riesel  p  OT*  /\  fl  I  PIN 
said,  this  week.  He  was  confirm-  ^  i 


Atlanta,  Ga. 

Top  level  editorial  changes 
were  announced  this  week  at  the 
Atlanta  Newspapers  with  ap¬ 
pointments  of  associate  editors 
made  by  Editor  Jack  Spalding 
of  the  Atlanta  Journal  and  Edi¬ 
tor  Ralph  McGill  of  the  Conxti- 
tuthm. 

Luke  Greene  was  elevated  on 
the  JouiTial  and  a  similar  post 
is  now  held  by  George  Boswell 
on  the  Constitution. 


ing  a  report  that  he  was  regain¬ 
ing  “partial  sight.” 

“I  can  distinguish  between 
the  colors  red  and  green,”  he 
said,  “but  I’m  not  yet  renewing 
my  automobile  license.” 

The  labor  columnist,  blinded 
by  acid  thrown  in  his  face  April 
5,  1956,  said  he  does  not  believe 
he  will  be  able  to  read  again,  but 
the  noticeable  improvement  in 
his  condition  is,  as  he  put  it, 
“providing  a  ver>'  thrilling 
climax  to  an  exciting  year.” 


University  of  Georgia 

A  native  of  Crawfordville, 
Ga.,  Mr.  Boswell  has  been  an 
editorial  associate  of  the  Con¬ 
stitution  since  August,  1951. 
Prior  to  that  time  he  was  as¬ 
sociate  editor  of  the  Bartcnv 
Herald  at  Cartersville,  Ga.  He 
was  graduated  as  a  major  in 
journalism  and  history  from  the 
University  of  Georgia  in  1937. 

Mr.  Greene  was  a  Phi  Beta 
Kappa  graduate  from  the  Henry 
W.  Grady  School  of  Jounialism 
at  the  University  of  Georgia 
in  1937.  He  has  been  an  edi¬ 
torial  assistant  at  the  Atlanta 
Journal  since  April  1955  and 
with  the  exception  of  time  spent 
in  the  Navy  and  with  the  State 
Department  of  Education  he  has 
been  in  newspaper  work  in 
Georgia  the  past  20  years. 


No  Operation 


Hiring  of  Local 
Personnel  Urged 


Milwaukee 
Training  local  personnel  for 
newspaper  jobs  was  recom¬ 
mended  by  Eugene  McGuckin 
Jr.,  business  manager  of  the 
Duluth  (Minn.)  Herald-News 
Tribune,  at  the  recent  meeting 
of  the  Wisconsin  Daily  News¬ 
paper  League. 

Mr.  McGuckin  said  the  impor¬ 
tant  thing  “is  to  get  people 
with  ability,  and  avoid  or  weed 
out  those  who  are  emotionally 
unstable  or  have  chronic  domes¬ 
tic  problems.” 


Psychological 

“You  don’t  have  to  have  jour¬ 
nalism  school  graduates,  but 
they  are  preferable,”  Mr.  Mc¬ 
Guckin  said.  Every  job  appli¬ 
cant,  he  advised,  is  subjected 
to  six  hours  of  psychological 
tests. 

William  Huffman,  publisher 


No  operation  on  his  eyes  is 
presently  contemplated,  he  said, 
because  his  doctor  believes  na¬ 
ture  should  take  its  course. 
Tender  blood  vessels  seem  to  be 
regenerating. 

“Now,  besides  the  colors,  I  see 
shadowy  shapes,”  Mr.  Riesel 
said.  “One  of  my  amusements  is 
to  stand  on  a  street  comer  wait¬ 
ing  for  the  light  to  change,  and 
by  the  size  of  the  shadows  I  see 
guess  whether  it  is  a  truck  or  a 
passenger  car  going  by.” 

Mr.  Riesel  still  has  police  pro¬ 
tection.  His  infirmity  never  in¬ 
terfered  with  his  work  since  he 
left  the  hospital  May  18,  1956 
and  got  back  on  the  job  writing 
his  column  for  the  New  York 
Mirror  and  Hall  Syndicate. 
Miriam  Goldfine  and  Alton  Levy 
continue  as  his  assistants,  but  he 
does  much  of  his  own  typing. 

He  covered  the  AFL-CIO  con¬ 
vention  at  Atlantic  City  re¬ 
cently. 

Mind's  Eye 

“I  remembered  exactly  how 
the  organization  set  up  its 
speakers’  table,  and  their  faces 
were  in  my  mind’s  eye  all  the 
time,”  he  said.  “With  Miriam 
guiding  me,  we  criss-crossed  the 
room,  and  I  must  have  talked  to 
hundreds  of  friends.” 

Mr.  Riesel  wall  start  the  New 
Year  with  a  series  of  articles 
based  on  his  visits  to  94  cities  in 
the  United  States  during  1957, 
and  a  trip  abroad. 

Early  in  January  a  judge  will 
impose  sentence  —  possibly  30 
years — on  Johnny  Dio,  the  king¬ 
pin  labor  racketeer  who  stands 
indicted  as  the  mastermind  of 
the  Riesel  blinding  plot.  He 
escaped  conviction  in  the  Riesel 
case  but  was  tried  and  found 
guilty  on  an  unrelated  extortion 
count. 

Authorities  also  allowed  one 
of  the  minor  hoodlums  held  in 


The  place -a- tax- on -advertis¬ 
ing  advocates  added  Norfolk, 
Va.  to  their  list  of  bases  this 
week,  following  action  in  Balti¬ 
more  and  agitation  in  St.  Louis. 

Mayor  W.  Fred  Duckworth 
had  the  Norfolk  City  Council 
ask  the  city’s  delegation  to  the 
Virginia  General  Assembly, 
which  convenes  in  Januaiy,  to 
sponsor  legislation  that  would 
permit  a  city  to  impose  a  license 
levy  on  the  sale  of  advertising 
by  all  media. 

The  Norfolk  newspapers  im¬ 
mediately  protested  the  move 
and  Mayor  Duckworth  said  he 
wanted  to  make  it  clear  that  no 
member  of  the  council  had  in 
mind  any  “punitive  tax.”  He 
contended  that  newspapers  and 
broadcast  stations  are,  in  fact, 
merchants  selling  advertising 
and  should  pay  a  tax  as  other 
retailers  do. 

Frank  Batten,  publisher  of 
the  Star-Ledger  and  Virginian- 
Pilot,  pointed  out  that  the  con¬ 
stitution  of  Virginia  specifically 
prohibits  a  license  tax  on  news¬ 
papers. 

■The  city  of  Baltimore  made 
formal  reply  to  pending  injunc¬ 
tion  suits  brought  by  media 
council  to  stay  the  advertising 
tax  and  gross  receipts  ordinance 
which  is  effective  Jan.  1.  The 
city  claimed  the  taxes  are  valid 
exercises  of  the  municipal  tax¬ 
ing  power  and  do  not  infringe 
on  freedom  of  the  press. 


A  Page  One  editorial  in  th 
New  York  World-Telegram  i 
Sun  on  Dec.  16  and  a  telephone 
conversation  which  Roy 
Howard,  the  newspaper’s  editor 
and  president,  had  with  Louis 
Waldman,  counsel  for  the  Mo- 
tormen’s  Benevolent  Associa¬ 
tion,  were  credited  by  Mr.  Wald¬ 
man  with  being  important  fac¬ 
tors  in  ending  New  York  City's 
costly  eight-day  subway  strike. 

Mr.  Waldman,  addressing  1,- 
400  strikers  late  that  day, 
praised  the  press  “for  present¬ 
ing  your  stoi*y,  for  arousing  the 
public  to  your  grievances  and 
for  creating  a  public  climate 
where  these  grievances  can  be 
solved  and  justice  done  to  your 
cause.” 


Harrison  to  Head 
Iowa  City  Iowan 

John  M.  Harrison,  associate 
editor  of  the  Toledo  (Ohio) 
Blade,  since  1948,  has  been  ap¬ 
pointed  a  member  of  the  faculty 
and  publisher  for  Student  Publi¬ 
cations,  Inc.,  at  the  State  Uni¬ 
versity  of  Iowa  School  of  Jour¬ 
nalism. 

He  will  take  over  duties  as 
publisher  of  the  Daily  Iowan, 
university  newspaper,  and  the 
Hawkeye,  university  yearbook, 
from  Prof,  Lester  G.  Benz,  who 
resigned  to  become  executive 
secretary  for  Quill  and  Scroll 
honorary  society  for  high  school 
jour-nalists,  at  SUL 


Public  Opinion 

He  then  paid  particular  trib¬ 
ute  to  the  W-T&S:  “To  demon¬ 
strate  the  present  state  of  pub¬ 
lic  opinion,  I  want  to  quote  a 
pledge  —  not  an  opinion,  but 
a  pledge  —  that  has  been  made 
to  all  of  you  in  a  front  page  edi¬ 
torial  in  the  World-Telegr-am  & 
Sun.” 

“As  if  to  lend  force  to  this 
pledge,  Roy  W.  Howar-d,  in  a 
telephone  conversation  before  1 
came  here  told  me  I  can,  in  his 
name,  say  that  this  pledge  will 
be  solemnly  kept.” 

Mr.  W’aldman  added: 

“The  New  York  Post  has  con¬ 
sistently  supported  your  cause 
and  I  am  confident  will  continue 
to  do  so  to  the  utmost.  Other 
newspapers  and  radio  and  tele¬ 
vision  stations  will,  I  am  sure, 
continue  to  lend  every  effort  in 
securing  justice  for  our  cause." 


John  D.  Wise 
Retires  Dec.  31 
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Working  for  R.R. 

Cleveland 
Don  McClure  of  Parkersburg, 
W.  Va.,  who  has  been  a  reporter 
on  the  Akron  (Ohio)  Beacon 
Journal,  has  been  named  assist- 


Richmond,  Va. 

John  Dana  Wise,  executive 
vicepresident  and  general  man¬ 
ager  of  Richmond  Newspapers, 
Inc,,  will  retire  Dec.  31. 

1).  Tennant  Biyan,  president 
of  the  corporation  and  publisher 
of  the  Times-Disjuitch  and  Sevi 
Leader,  said  Mr.  Wise  will  con¬ 
tinue  as  a  director  and  will 
sei-ve  in  an  advisoiy  capacity. 

Mr.  Wise,  who  will  be  60 
later  this  month,  has  been  in 
newspaper  work  and  allied  fields 
since  1913  —  except  for  navy 
seiwice  in  World  War  I. 

The  directors  of  Richmond 
Newspapers,  Inc.,  adopted  a 
resolution  praising  Mr.  Wise  as 

dedicated  newspaperman 


of  the  Wisconsin  Ra]rids  Daily  the  Riesel  case  to  go  free,  with  ant  editor  of  Tra,cks,  publica-  and  credited  him  with  much  of 
Tribune,  was  re-elected  presi-  the  hope  this  would  induce  tion  of  the  Chesapeake  &  Ohio  the  growth  of  the  two  news- 
dent  of  the  League.  others  to  talk.  Railway  Co.  papers. 
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Strikes  Spread,  St.  Paul 
Newspapers  Are  Suspended 


Publishing  Continues  In  Four 
Other  Places;  Police  Protection 


r*v  I  at  the  plants,  the  sheriff  said. 

O  1  1  I  printers  have  been  work- 

1.  inpr  without  a  signed  contract 

since  1947.  The  men  walked 
1  1  out  when  Harvey  Steinberg, 

composing  room  foreman  at  the 
ICIC/Vj.  White  Plains  plant,  discharged 

1/  Robert  L.  Macllvane,  chapel 

chairman.  Mr.  Macllvane  had 
armed  deputy  sheriffs  to  ride  protested  a  request  by  Mr. 
trucks  after  the  printers’  union  Steinberg  that  three  printers 
strike  against  three  of  the  defer  thq  start  of  their  lunch 
group’s  plants  spread  to  a  period  Monday,  to  handle  a 
fourth.  About  125  printers  are  large  edition,  according  to  a 
out.  The  latest  group  com-  statement  by  the  publishing 


.  .u  .u  1  prised  21  composing  room  work-  company. 

A  strike  by  mailei-s,  printers  the  same  increase  as  the  mailers  Chester  Item  ‘  ^ 

and  guild  members  stopped  and  management  has  made  their  jobs  Dec.  <'.« 

publication  of  the  St.  Paul,  them  the  same  offer.  The  guild  jg 

Minn.,  Dispatch  and  Pioneer  wants  $6  acioss-the-board  for  Management  said  this  strike 


Press,  for  the  first  time  in  their  350  employees  on  a  one-year  “in  assorted  sunnort  of  the  ‘ 

109-year  history,  this  week.  contract.  In  conciliation  ses-  ^^Ikout  of  printers  last  week  "  formal 

Four  other  newspaper  pub-  sions  the  management  offered  a  .  ,v,ipp  affiliatad  nlants  which  of  unfair  labor  prac- 

lishing  operations  continued  on  $7  increase — $4  and  $3 — over  ^..^duce  five  dailv  and  three  against  their  local  typo- 

almost-normal  schedule  despite  two  years  for  top  brackets,  pro-  ‘  u,  npwsnaners  all  of  which  unions.  The  matters 

strike  situations  of  recent  ori-  portionate  raises  down  the  line,  oontinuinc  to  nublish  with-  before  the  Boston  Regional 
fin.  These  were  in  Haverhill  and  additional  fringe  benefits.  ^  interi-untion  ”  Office  of  the  National  Labor  Re- 

and  Worcester,  Mass.,  West-  The  mailers’  day  scale  is  newspapers  added-  “In  Boai-d. 

Chester  County,  N.  Y.,  and  $105.18  while  printers  receive  .  j  ^  j  impending  'Jurisdiction  over  new  proces- 

Galveston,  Tex.  $115.50  and  the  top  ^iM  mini-  fS/srlikesl^^^^^^  ^  -ij.h 

Strike  Averted  *^123.25  for  40  hours.  Chester  strikers  said  the  walk-  f  T.  ‘  such^things  as 


C.oniplaints  Filed 

The  two  New  England  com-' 
panics,  at  Haverhill  and 


109-year  history,  this  week. 


In  conciliation  ses- 


Agreements  on  new  contracts 
with  engravers  and  guildsmen 
averted  threatened  walkouts  on 


$115.50  and  the  top  guild  mini¬ 
mum  is  $123.25  for  40  hours. 

New  Threat 


are  continuing  to  publish  with-  Labor  Re- 

out  interi-uption.  lotions  Boai-d. 

The  newspapers  added:  In  jurisdiction  over  new  proces- 
giying  notice  of  therr  ‘"landing  compliance  with  ITU 

action,  spokesmen  for  the  Port  j  j  .  . 

Chester  strikers  said  the  walk-  y^ueiai  laws  on  sucn  things  as 
.  .  ,  ,  1-  <  i-  a  closed  shop  are  major  issues, 

out  involved  no  dissatisfaction  Worcester  Telegram  Puh- 

with  relations  which  have  long  ..  ..  r-  v.  +  v.^.i  ^ 

•  1  ,  ,  ,  ..  .  -  ”  lishing  Co.  has  not  had  a  signed 


Threat  of  a  walkout  by  stere-  prevailed  between  their  union,  *  ^  ^  '  *1,  *u  •  *  ^  * 

r-oi«ocf.„  i^oi  am  tttt  o„,i  contract  with  the  printers  for 


the  Minneapolis,  Minn.,  Star  otypers  hung  over  the  Galveston  Local  916,  ITU,  and  the  em- 
— J  T-..,!......,  .veu’.'i  and  Tnbune  as  the  print-  ployer.  o  .... 


and  Tribune.  The  engravers 
won  an  increase  of  24  cents  an 
hour  over  a  period  of  27  months, 


'H  and  Tribune  as  the  print- 
strike  went  into  the  third 


ployer.” 

The  management  promised 


The  seven  members  of  there  would  be  no  break  in  sei-v- 


Some  editions  of  the  Mornimj 
"elegrnm.  Evening  Gazette 


hour  over  a  period  of  27  months,  ...  and  Sunday  Telegram  h&weheew 

from  last  Sept.  1.  While  the  the  stereo  local  seek  a  flat  $10  .ce  to  readers  and  advertise^  eliminated  but  published  issues 
1  guild  settled  for  an  $8.50  pay  ''’^ekly  raise  under  a  wage  re-  and  productmn  appeared  to  ^  have  been  up  to  full  size. 

“Ar„ew"pap<.,,inWes,cho..o.-  *u.™„lee  P,  »p0.  “Later  Pool."  ip  other  i„“ad 

1  and  Galveston,  publishing  with  David  C.  Leavell,  general  cities.  Picket  lines  were  estab  c-™! — i 


tion  instead  of  two. 

The  New  England 


ruaioa  prin.e,,.  obtained  I!?.!  Newspaper  Assoeiation 


police  protection  for  truck  driv¬ 
ers,  the  St.  Paul  dailies  sus- 


Co.,  accused  the  Typographical  plants  in  Westchester. 
Union  of  sabotaging  the  com- 


pended  as  of  Dec.  18.  The  before  the  55  mem- 

initial  strike  action  was  taken  bers  walked  out  Dec.  18,  de- 
by  the  ITU  mailers  during  an  nianding  ^  ^  percent  wage 

early  press  run  of  the  morning  and  other  benefits. 


ITU  Sanction 


sisting  tbe  struck  papers  in  the 
legal  fight,  with  Elisha  Hanson 
of  Washington,  General  Counsel 


,  A  of  tho  American  Newspaper 

Local  468,  reported  that  strike  publishers  Association,  retained 


Pioner  Premt  on  the  night  of 


ost  and  other  benefits.  sanction  had  been  obtained 

A  crew  of  non-union  printers  from  ITU  headquarters,  which 


as  special  counsel. 


Dec.  17.  The  Typographical  recruited  from  all  meant  financial  assistance  would  • 

Union  immediately  declared  a  parts  of  the  countiy  and  neither  be  provided.  New  York’s  “Big 

strike  and  the  guild  followed  Paper  has  missed  publication  Six”  local  of  10,000  members 

suit  on  Dec.  18.  there  have  been  some  cur-  posted  all  chapels  for  voluntary  Election  of  Chark 

Publisher  Daniel  H.  Ridder  tailments  in  size.  contributions  to  help  “our  as  president  of  Bat 

charged  that  the  strike  was  pri-  JJ-  Leroux,  president  of  neighbors  locked  out  in  West-  Durstine  &  Osborn 

marily  to  force  a  reduction  in  union,  said  negotiations  Chester.”  ceeding  Bernard  C. 


itary  Election  of  Charles  H.  Brower 
“our  as  president  of  Batten,  Barton, 


H.  A.  Leroux,  president  of  neighbors  locked  out  in  West-  Durstine  &  Osborn,  Inc.,  suc- 


said  negotiations  Chester 


ceeding  Bernard  C.  Duffy,  was 


the  workweek  from  37 to  35  on  for  eight  months  be-  Mr.  Grady,  who  also  called  it  announced  late  this  week  by- 

hours.  members  decided  to  a  “lockout,”  was  infuriated  by  Bruce  Bai-ton,  chairman  of  the 


(Union’s  Demands  lisher 

“This  is  a  strike,”  he  said,  union. 
i  “for  a  shorter  workweek,  cou- 
I  pled  with  an  exorbitant  demand 
for  increased  w-ages.  The  mail-  The 


."trike.  He  charged  the  pub-  the  action  of  the  county  sheriff  board.  Mr.  Duffy  was  named 
lisher  w-anted  to  “destroy”  the  in  pei-mitting  deputies  to  help  vice-chairman  of  the  agency’s 
union.  the  papers.  He  charged  that  board  succeeding  A.  F.  O.sborn, 

\rnied  Guards  some  of  the  deputies  were  ac-  who  remains  as  a  member  of  the 

tually  driving  the  trucks  in  in-  executive  committee.  Mr.  Brower 
There  has  been  no  violence  stances  where  the  regular  driv-  had  been  general  manager  and 


Armed  Guards 


ers  are  asking  for  an  increase  but  Mr.  Leavell  hired  off-duty  ers  declined  to  cross  picket  vice  chaii*man  of  the  executive 

of  45'^  cents  an  hour  over  a  uniformed  policemen  to  stand  lines.  committee. 

Iwo-year  period,  for  additional  guard  inside  the  building.  Reg-  Sheriff  John  Hoy  denied  that  • 

manning  and  for  overtime  on  ular  police  escorts  are  pi-ovided  his  men  were  “driving”  trucks 


overtime.” 

The  mailers  demanded  $5.25 


for  ti-ucks  carting  new-sprint. 
The  Neu'K,  owned  by  the 


delivering  newspapers. 

“The  newspapers  told  me  they 


committee. 

Dollar  Premium  Low 

The  exchange  premium  on  the 
Canadian  dollar  fell  off  to  about 


a  week  more  for  the  first  year  Moody  Foundation  was  the  first  expected  violence,”  he  said.  Canadian  dollar  fell  off  to  about 

with  a  3.5-hour  week  and  $3.50  Texas  newspaper  to  recognize  “My  men  are  riding  the  trucks  2'r  this  week,  the  lowest  it  has 

additional  in  the  second  year,  the  Typographical  Union  80  to  protect  the  drivers.”  been  in  several  years.  The  6% 

Management  went  to  an  offer  years  ago.  This  is  the  first  Four  deputy  sheriffs  are  in-  premium  that  prevailed  during 

of  $8.75  for  two  years  on  a  strike  against  it  in  115  years.  volved.  The  company  is  not  the  mid-year  was  blamed  by 


^fi^-hour  basis.  The  Westchester  Macy  group  paying  them,  but  in  paying  off-  new-sprint  manufa 

The  printers  have  demanded  of  newspapers  arranged  for  duty  deputies  to  work  as  guards  declining  earnings. 
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Say,  Boss,  About 
That  Expense  Account 


By  James  L.  Collings 

For  some  years  now  Edwin  C. 
Stein,  executive  director  of  INP, 
and  his  cameramen  have  kidded 
back  and  forth  about  expense 
accounts. 

Ed  is  convinced  the  boys  put 
in  overtime  in  their  sleep  to 
dream  up  dodpes.  The  boys  are 
equally  sure  Ed  wouldn’t  take 
the  word  of  a  certified  public 
accountant  that  their  expendi¬ 
tures  are  legitimate.  It’s  a  good- 
natured  war  with  each  side  well 
armed. 

The  other  day  three  of  the 
photographers  dropped  an  A- 
bomb  right  in  Ed’s  slim  little 
lap.  He  is  still  in  shock.  Those 
responsible  for  the  direct  hit 
were  Frank  Jurkoski  (New 
York),  Joe  Migon  (bureau  man¬ 
ager,  Miami  Beach)  and  Arnold 
Sachs  (Wash.,  D.  C.).  They  took 
aim  from  Cape  Canaveral,  Fla., 
where  they  were  covering  our 
guided-missiles  activities. 

Joint  Report 

The  joint  expense  account 
they  submitted  to  Ed  may  turn 
out  to  be  a  classic. 

These  were  their  listings: 

“Four  loads  of  sand  put  on 
the  beach  to  build  up  height  for 
right  camera  angles  .  .  .  $40; 
100  chances  on  doodlebug  cart 
for  a  prize  offered  to  children  of 
engineers  who  fire  missiles  at 
base.  (Children  are  the  only 
source  of  information.)  .  .  .  $25; 
snake-bite  leggings  to  protect  us 
against  rattlesnake  bites  .  .  . 
$11.75; 

“One  roll  of  cotton  used  to 
plug  up  ears  when  vanguard  ex¬ 
ploded  .  .  .  .60c;  173  pounds  of 
shrimp  used  by  fisherman  to 
lure  pelicans  and  seagulls  out  of 
long-lens  camera  range  .  .  . 
$173.08;  truck  hire  for  moving 
cabana  and  bar  with  beer  from 
south  beach  to  our  north  loca¬ 
tion  .  .  .  $73.93; 

“One-pound  jar  of  salve  to 
counteract  against  missile 
sparks.  (Large  economy  size.) 
...  $6;  airplane  hired  to  spray 
area  for  sand  dies  and  missile 
bugs  .  .  .  $63.22;  breeches  buoy 
escape  route — built  in  case  Atlas 
crashed  on  land  .  .  .  $400; 

“Three  miners’  headlamps  for 
night  missile  firing  .  .  .  $30; 
rubber  tips  for  tripod  ends,  to 
grip  sand  .  .  .  $1.25;  30  trained 
homing  pigeons  to  track  down 
missile  in  case  radar  broke  down 
— also  used  on  foggy  mornings. 
Rental  .  .  .  $30;  feed  for  above 


.  .  .  $2;  nurseryman  to  plant 
Australian  pines  to  act  as  a 
wind  break  .  .  ,  $50; 

“Stilt-walkers  to  attract  rat¬ 
tlers  away  from  INP  camera¬ 
men  .  .  .  $25;  small  boy  to  open 
beer  for  Frank  Jurkoski  while 
ti'igger  finger  was  busy  ...  $4; 
transportation  of  ant  eater  from 
Crandon  Park  Zoo  in  Miami  to 
rid  area  of  red  ants  .  .  .  $222; 
small-size  scorpion  catcher  .  .  . 
.75c. 

“Two  sets  of  filters  used  to 
filter  out  dark-colored  seagulls 
.  .  .  $3.33;  rhinestone  can  opener 
mounted  on  charm  bracelet  to 
be  awarded  captionwriter  for 
wrong  information  .  .  .  $1.98; 
one  large-size  non-slip  panic 
button  with  built-in  two-way  re¬ 
lay  to  alert  the  press  of  a  mis¬ 
sile  firing  at  D  minus  2  .  .  . 
$488.85;  one  photo  editor  to 
press  above  .  .  .  $18.75; 

“One  cord  of  wood  for  fire  on 
beach  while  waiting  for  night 
firing  .  .  .  $40;  one  white  picket 
fence,  later  replaced  with  un¬ 
painted  one,  burned  when  wood 
ran  out  .  •  .  $187.50;  medication 
for  exposure  to  wind  and  sea 
spray.  Private  stock  .  .  .  $8.23; 
one  silent  whistle  to  repel  night 
crawlers  .  .  .  .39c;  one  package 
of  termite  food  to  keep  them 
away  from  wooden  tripods  .  .  . 
.65c  three  bottles  of  sun-tan  lo¬ 
tion.  Not  vsed  .  .  .  .99c. 

Postcards — They’re  Out 

“One  chemical  toilet  .  .  .  $11.- 
95;  four  candy  bars  donated  to 
help  send  the  Cocoa  Beach  high- 
school  band  to  the  Rose  Bowl 
...  $1;  30  postcards  sent  to 
wives  periodically  asking  if  we 
are  still  married  .  .  .  .60c;  type¬ 
writer  hired  to  make  out  this 
expense  account  .  .  .  $5.87; 

“One  pair  of  right-angle  tele¬ 
scopic  binoculars  built  in  sun¬ 
spot  filters.  Rental  .  .  .  $30;  lad¬ 
der  holder  for  number-one  binoc¬ 
ular  observer  .  .  .  $15;  one  pack¬ 
age  lens  tissue  in  pastel  shades 
.  .  .  $3.66;  rental,  one  sand 
wedge,  so  we  could  practice  trap 
shots  on  the  beach  .  .  .  $4.” 

Asked  for  his  comment,  Ed 
said,  with  a  perfectly  straight 
face:  “Those  postcards!  The  of¬ 
fice  feels  this  is  a  personal  ex¬ 
pense,  and  we  just  won’t  go  for 
it.” 

At  latest  report,  the  Unholy 
Three  have  been  offered  jobs 
with  advertising  agencies,  where 
the  expense  account  was  bom. 


ON  TV — Ed  Sullivan,  left,  had 
Jack  Howard,  right,  present  the 
Scripps-Howard  Coach  of  the 
Year  Award  to  Woody  Hayes, 
Ohio  State  coach,  on  his  TV  show. 
And  Mr.  Howard  extemporaneous¬ 
ly  got  in  a  plug  for  the  Columbus 
Citizen  as  Woody's  "hometown 
paper." 


Voice  of  Youth 
Column  Has 
School  Help 


To  give  local  high  school  stu¬ 
dents  a  chance  to  tell  the  rest 
of  the  world  what  they  think 
about  today’s  problems,  the  Chi¬ 
cago  Tribune  is  publishing  a 
weekly  “Voice  of  Youth”  column 
in  Sunday  neighborhood  sec¬ 
tions. 

The  column  is  being  beamed 
at  teen  age  and  older  readers 
and  is  intended  to  give  both 
generations  the  benefit  of  youth 
counsel  on  current  subjects,  ac¬ 
cording  to  Paul  Hubbard,  editor 
of  the  neighborhood  news  sec¬ 
tions. 

Material  Selection 

“Selection  of  material  is  on  a 
broad  basis,”  Mr.  Hubbard  em¬ 
phasized.  “Our  Voice  of  Youth 
Column  isn’t  an  essay  contest. 
It’s  an  opportunity  for  expres¬ 
sion — offering  the  writers  a 
wide  audience,  a  by-line,  and  a 
five-dollar  check.” 

The  column  was  discussed 
with  school  leaders,  and  all  have 
expressed  enthusiasm  for  the 
idea,  Mr.  Hubbard  said. 

Faculty  sponsors  have  been 
requested  to  sign  the  youth’s 
manuscript  to  show  that  it  has 
been  read ;  each  student  also 
must  sign  a  simple  statement 
that  he  is  the  author,  and  is 
asked  to  include  the  names  of 
his  parents,  home  address,  tele¬ 
phone  number,  and  his  class  in 
school. 


TO  THE  CHAMPS  of  the  Big  10 
Conference  goes  the  second 
United  Press  Cup,  emblematic  of 
the  nation's  No.  I  college  grid 
team.  Frank  H.  Bartholomew,  pres¬ 
ident  of  UP,  hands  the  trophy^ 
Dr.  Novice  G.  Fawcett,  Ok'* 
State  prexy,  on  the  Ed  Sullivan 
Show, 


Government  Gets 
ISetcsprint  at  $122 

Washington 
The  Government  Printing 
Office  has  just  purchased 
about  4,000  tons  of  Bowater 
southern  newsprint  at  a  price 
of  $122.34  a  ton  delivered 
here  from  Calhoun,  Tenn. 

The  price  was  the  lowest 
bid  received  from  jobbers. 
Frank  Parsons  Paper  Co,  *  ' 

local  firm,  submitted  it  on  ^ 
specifications  calling  rolls  ’ 
ranging  from  23  to  48  inches  ' 
in  width.  Other  bids  were 
$129.89  a  ton  and  $134.50  a 
ton,  which  is  the  prevailing 
zone  price  in  contracts.  The 
bulk  of  the  shipment  will  be 
46-inch  (three-quarter)  rolls. 


av 

Bi 

on 

Wi 

ai 

or 

si 

ta 

2A 

6 

in 

01 

ti 

w 

01 

o: 

0 

n 

0 

e 

n 

I 

t 

n 

I 

s 

t 

( 


George  Brumback 

San  Francisco 
George  S.  Brumback,  73,  ad¬ 
vertising  director  of  the  Sow 
Francisco  Examiner  since  1950, 
died  here  Dec.  16. 
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50  Major  Advertisers 
Pay  for  Radio  News 


About  50  national  advertisers 
are  sponsoring  news  broadcasts 
over  the  four  major  radio  net¬ 
works. 

Eighteen  have  bought  out  the 
107  periods  on  the  half-hour 
available  from  the  Mutual 
Broadcasting  System.  On  this 
one  network,  the  only  one  which 
would  disclose  costs,  advertisers 
are  investing  $60,950  a  week, 
or  $3,169,400  a  year  for  news 
shows.  In  a  number  of  instances, 
talent  fees  to  newsmen  are 
additional,  according  to  Harold 
Gold,  Mutual’s  director  of  press 
information. 

Mutual  sells  news  programs 


policy  is  to  cut  in  on  any  pro¬ 
gram  on  the  network  with  a 
flash. 

16  on  NBC 

Sixteen  advertisers  are  buy¬ 
ing  commercial  news  programs 
from  the  National  Broadcasting 
Company’s  radio  network.  There 
are  six  each  on  the  Columbia 
Broadcasting  System  and  the 
American  Broadcasting  Com¬ 
pany.  Other  advertisers  are  in¬ 
cluded  among  participations. 

Kraft  Foods  Company,  placed 
by  Needham,  Louis  &  Brorby,  is 
Mutual’s  largest  single  weekly 
radio  news  broadcaster.  They 


(Compton  Advertising);  Gen¬ 
eral  Foods  Company  (Young  & 
Rubicam);  and  Nylo  Net  Co., 
Miami,  Fla.  (Southern  Adver¬ 
tising).  Costs  differ  because  of 
time  spots.  Sterling  and  Con¬ 
sumer  pay  $3,750  each  week, 
while  (Seneral  Foods  and  Nylo 
are  billed  at  $3,000  weekly. 

Two  Half-Hour  Shows 
Hudson  Vitamin  Corp.,  (Pace 
Advertising)  and  H.  J.  Heinz 
Co.,  Pittsburgh  (McCann-Erick- 
son)  buy  two  half-hour  shows 
from  Mutual  each  week,  paying 
$1,500  and  $1,200  respectively. 
Six  national  advertisers  with 
one  half-hour  a  week  on  Mu¬ 
tual  are:  Sleep-Eze  Company, 
Los  Angeles  (Mottl  &  Seit- 
man);  Rhodes  Pharmacal  Com¬ 
pany,  Cleveland,  and  Beltone 
Hearing  Aid  Co.,  Chicago,  both 
placed  by  Olean  &  Bronner, 
Chicago;  Spring  Air  Company 
(LoefF  Advertising);  H.  Seager, 


vored  7 :45  to  8  p.m.  “Edward  R. 
Murrow  and  the  News”  Mon¬ 
days  through  Fridays,  and 
picks  up  the  tab  on  the  Towns¬ 
end  world  news  roundup  Satur¬ 
day  mornings  on  CBS  from  8 
to  8:15  a.m. 

Spot  Lineup 

Other  national  advertisers 
and  their  agencies  buying  news 
spots  from  CBS  are:  Scrlpto, 
Inc.  (Donahue  &  Coe,  Inc.) 
World  News  Roundup  with 
George  Herman,  Sunday  9  to 
9:15  a.m.;  Miles  Laboratories 
(Geoffrey  Wade  Advertising) 
Wendy  Warren  News  with 
Larry  LeSueur,  12  Noon  to 
12:05  p.m.  and  News  with  Bill 
Downs,  2  to  2:05  p.m.,  Mondays 
through  Fridays;  Aero  May¬ 
flower  Transit  Co.,  Inc.,  (Cald¬ 
well,  Larkin  &  Sidener  Van 
Riper,  Inc.)  Sevareid  Analysis, 
9:25  to  9:30  p.m.,  Mondays 
through  Fridays  and  News  with 


XMAS  TOLL 

Yoes,  San  Diego  Union 


‘PETER  PIPER  PICKED  .  . 

Conrad,  Denver  Post 


NEW  SQUEEZE 

Immel,  Peoria  Journal  Star 
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on  the  half-hour  only  to  na¬ 
tional  clients,  and  cooperates 
with  affiliated  stations  in  selling 
other  news  programs  on  a  local 
or  cooperative  basis. 

Mr  Gold  declared  the  “impact 
of  news”  was  responsible  for 


have  bought  29  shows  at  a  cost 
of  $20,050  net  a  week.  Two 
runners-up  are  American  Home 
Products,  15  shows  at  $12,000 
a  week,  through  Sullivan,  Stauf¬ 
fer,  Colwell  &  Bayles,  and  15 
shows  bought  by  Donahue  & 


Inc.,  Newark,  N.  J.  (Dunnan  & 
Jeffrey,  Inc.)  and  America’s 
Future,  Inc.,  which  buys  without 
an  agency. 

Chevrolet  is  CBS  Radio’s  big¬ 
gest  single  customer,  with  time 
being  bought  by  Campbell- 


GriflRng  Bancroft,  8:30  to  8:35 
p.m.  and  9:25  to  9:30  p.m., 
Saturdays. 

Buying  15-minute  news 
broadcasts  from  NBC  are  Mas- 
sey-Harris-Ferguson  (Needham, 
Louis  &  Brorby)  on  Satur- 
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recent  increases  in  the  number 
of  Mutual  stations,  which  pres¬ 
ently  total  457.  The  policy  on 
news  was  instituted  last  August. 
Then  a  trend  of  stations  leaving 
the  network  was  stopped  and 
new  stations  began  to  apply. 
Pour  stations  have  been  added 
since  August,  and  23  applica¬ 
tions  are  being  processed,  Mr. 
Gold  said. 

The  program  of  emphasizing 
news  is  being  called  “Operation 
News  Beat.”  Under  it  each  one 
of  the  457  stations  become 
“stringers”.  The  network  also 
has  its  own  staffers  and  con- 
^cts  with  all  three  wire  serv¬ 
ices  for  news  coverage.  Besides 
the  five-minute  news  programs 
on  the  hour  and  half-hour,  the 
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Coe  for  B.  T.  Babbitt  Companjj 
at  a  cost  of  $10,900  a  week. 
S.  S.  C.  &  B.  the  New  York 
agency,  is  third  on  Mutual’s 
list,  buying  10  shows  for  Lever 
Brothers,  Inc.,  at  a  total  net 
cost  of  $9,200  a  week. 

Shulton,  Inc.,  which  buys  di¬ 
rect,  is  spending  $4,200  a  week, 
as  is  Tint  ’n  Set,  Inc.,  a  division 
of  Diversified  Cosmetics  As¬ 
sociates,  Inc.,  Newark,  N.  J., 
whose  agency  is  Dunnan  & 
Jeffrey.  Both  get  seven  half- 
hours  a  week  for  this  amount. 

There  are  four  Mutual  news 
sponsors  with  five  half-hour 
shows  a  week.  They  are  Con¬ 
sumer  Drug  €orp.,  Portland, 
Ore.  (Dunnan  &  Jeffrey);  Ster¬ 
ling  Drug  Company,  Inc., 
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Ewald  Co.,  Detroit.  On  Sundays, 
an  unnamed  announcer  plugs 
Chevrolet  with  the  news  at  11 
a.m.  Bob  Trout  is  the  Chevy 
commentator  from  10  to  10:05 
a.m.  with  five  minutes  again  at 
12  Noon,  5  p.m.  and  6:55  p.m. 
The  same  commentator  is  spon¬ 
sored  by  Chevrolet  for  five  min¬ 
utes  of  news  at  9  p.m.  Monday 
through  Friday  each  week. 
Allan  Jackson  carries  the  Chev¬ 
rolet  ball  on  Saturdays  for 
seven  five-minute  news  periods. 

Ford  and  a  group  of  partici¬ 
pating  sponsors  buys  the  CBS 
World  News  Roundup  with  Dal¬ 
las  Townsend  five  days  a  week 
from  8  to  8:15  a.m.  J.  Walter 
Thompson  Company  is  the 
agency.  Ford  also  has  the  fa- 


days;  Sun  Oil  Company  (Erwin, 
Wasey,  Ruthrauf  &  Ryan) 
Three  Star  Extra,  Mondays 
through  Fridays;  Mutual  of 
Omaha  (Bozell  &  Jacobs,  Inc.) 
On  the  Line  with  Bob  Considine, 
Sundays;  and  Pharma-Craft  Co. 
(J.  Walter  Thompson)  Pepso- 
dent  Division  of  Lever  Brothers 
(Foote,  Cone  &  Belding);  Car¬ 
ter’s  Products  (Ted  Bates), 
Vick  Chemical  (BBDO)  and  R. 
J.  Reynolds  Tobacco  Co. 
(William  Esty  Co.)  who  par¬ 
ticipate  on  the  15-minute  News 
of  the  World.  Mondays  through 
Fridays. 

Skelly  Oil  Company  (Bruce 
B.  Brewer  &  Co.)  buys  10  min¬ 
utes  from  NBC  Mondays 
(Continued  on  page  51) 
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STUDEB  AKER-PACKARD : 


Papers  “On  Team”  For 
‘Auto  Spectaculars’ 


achieved  were  far  more  sue-  •  |  T~\ 

cessful  than  I  expected.”  He  X-ZTOPS 

referred  to  telegrams  and  mem-  I 

orandums  from  S-P  zone  man-  TT"  1  A  C*  ’ 

agers  that  were  on  his  desk.  JvUUnCr  AllCr 
“Here’s  one  from  Chicago,” 
he  said.  “The  supplement  QO  "XT’ 
brought  600  people  to  a  down-  1  09.rS  I 

town  dealer’s  salon,  many  of  I 

them  bringing  copies  of  the  sup-  a  22-year  advertising  rela- 
plement  with  them.  tionship  involving  about  $25,- 

“In  New  York  a  dealer  re-  000,000  a  year  in  billings  will 
ported  a  100  per  cent  increase  end  early  in  1958.  Buick  Motor 
in  show  room  visitors.  A  Cin-  Division  of  General  Motors 
cinnati  dealer  ordered  1,000  ex-  Corp.  announced  it  was  cancel- 
tra  copies  of  the  supplement  for  ji^p  its  contract  with  Kudner 
his  own  use.  A  White  Plains,  Agency,  Inc.  While  no  date  was 
N.  Y.  dealer  attributed  immedi-  get  for  final  tennination,  it  was 
ate  sales  to  the  supplement.  A  thought  possible  that  a  new 
Ix)s  Angeles  dealer  reports  the  agency  would  start  planning  the 
amazing  Sunday  floor  traffic  of  1959  model  advertising  in  Feb- 
300  people.  Then,  here’s  a  j-uary,  and  that  Kudner  would 
laugh,  a  Riverside,  Calif.,  dealer  continue  to  place  the  present 
tells  about  a  man  coming  in  and  campaign  up  to  October  of  next 
trading  his  1958  Edsel  for  a  year. 


By  Philip  Schuyler 

Other  automobile  makers  can 
take  a  tip  from  the  Studebaker- 
Packard  Corporation  and  its 
successful  use  of  the  “Sunday 
supplement  spectacular.”  (E&P, 
Dec.  7,  page  76). 

“It  was  an  unqualified  suc¬ 
cess,”  said  Ronald  Gall,  direc¬ 
tor  of  advertising  and  public  re¬ 
lations  of  Curtiss- Wright  Corp., 
which  has  a  management  agree¬ 
ment  with  the  revitalized  car 
producer  of  South  Bend,  Ind. 

Mr.  Gall  emphasized  he  was 
speaking  for  a  team.  Other 
members  include  Roy  T.  Hur¬ 
ley,  president  and  chainnan 
C-W ;  Harold  E.  Churchill,  pres¬ 
ident;  Sid  Skillman,  vicepresi¬ 
dent  in  charge  of  sales,  and 
James  Orr,  merchandising  man¬ 
ager,  S-P,  and  Gordon  Baird, 
vicepresident,  Burke  Dowling 
Adams,  Inc.,  the  advertising 
agency. 

Thanks  for  llie  Idea 

This  team  doffed  its  collec¬ 
tive  cap  to  Monroe  Green,  ad¬ 
vertising  dii*ector.  New  York 
Times.  Mr.  Green  made  the 
original  suggestion  to  Mr.  Gall 
that  Studebaker-Packard  pro¬ 
duce  a  tabloid  supplement  pic¬ 
turing  the  1958  models  of  the 
American  cars,  and  also  of  the 
imported  Mercedes-Benz.  Then, 
according  to  Mr.  Gall,  Mr. 
Green’s  “wholehearted  coopera¬ 
tion”  made  possible  production 
of  the  supplement  on  time,  and 
extension  of  the  idea  to  other 
newspapers. 

On  Sunday,  Dec.  8,  S-P  be¬ 
came  the  first  automobile  maker 
to  have  its  own  16-page  tabloid 
section  distributed  with  five 
Sunday  newspapei-s  with  a  total 
circulation  of  more  than  4,000,- 
000.  Besides  the  Times,  the 
newspapers  were  the  Chicago 
Tribune,  Seattle  Post-Intelli¬ 
gencer,  San  Francisco  Exam¬ 
iner,  and  Los  Angeles  Exam¬ 
iner. 

Piled  on  his  desk  at  the  C-W 
plant  in  Woodridge,  N.  J.,  Mr. 
Gall  has  evidence  of  how  this 
idea,  as  expertly  developed  by 
Burke  Dowling  Adams,  suc¬ 
ceeded. 

“First  of  all,”  he  said,  “it  is 
another  example  of  the  efficacy 
of  newspaper  advertising.  By  no 
other  means  would  it  have  been 
possible  to  create  such  immedi¬ 
ate  successful  impressions  and 


reactions  which  undoubtedly  will 
be  translated  into  sales.” 

The  supplement  was  timed  to 
correspond  with  the  final  intro¬ 
duction  of  all  13  Studebaker  and 
four  Packard  models  of  1958. 
By  the  time  the  idea  was  ap¬ 
proved,  only  five  weeks  re¬ 
mained  to  produce  the  16  pages, 
eight  in  four-color  and  eight  in 
black  and  white.  An  additional 
2,000,000  copies  of  the  section 
were  printed  for  special  dis¬ 
tribution  through  the  firm’s  2,- 
000  dealers. 

Pills  Values 

Here  are  the  plus  values  of 
the  plan  as  ticked  off  by  Mr. 
Gall: 

“1 — It  gave  a  wide  segment 
of  the  automobile-buying  public 
in  five  major  markets  an  across- 
the-board  pictorial  show  of  the 
various  S-P  and  M-B  models. 

“2 — The  curtain  was  raised 
on  the  show  on  a  Sunday  morn¬ 
ing  when  people  are  relaxed 
and  take  the  time  to  read  the 
Sunday  papers. 

“3 — Beautiful  printing  and 
effective  layouts  assure  that 
the  sales  effect  of  the  supple¬ 
ment  will  be  projected  months 
into  the  future. 

“4 — Cost  was  surprisingly 
low.” 

S-P  and  C-W  are  both  strong 
believers  in  newspapers  as  the 
“basic  advertising  medium,”  Mr. 
Gall  said.  For  S-P  the  present 
list  numbers  1100  newspapers. 
The  annual  advertising  budget 
for  the  1958  model,  it  is  esti¬ 
mated  will  run  to  about  $8,000,- 
000.  The  usual  space  buy  is  for 
560  lines  in  the  complete  list. 
That  costs  $100,000. 

Net  cost  for  the  16-page  sup¬ 
plement,  with  its  potential 
reader-audience  of  16,000,000 
was  $150,000. 

CAMippration 

“We  got  tremendous  coopera¬ 
tion  from  all  the  newspapers,” 
Mr.  Gall  continued.  “Use  of  the 
Hearst  newspapers  on  the  Pa¬ 
cific  Coast  eased  our  production 
woiTies,  since  in  one  plant  they 
produced  the  supplements  for 
San  Francisco,  Los  Angeles  and 
Seattle.” 

Despite  his  advance  convic¬ 
tions  on  the  power  of  newspa¬ 
per  advertising,  Mr.  Gall  de¬ 
clared  that  the  results  so  far 


Studebaker  Silver  Hawk. 


Agencies  reportedly  in  the 


dealer  in  Seattle  said  he  got  lunning  are:  Leo  Burnett  Co., 
200  telephone  calls  on  that  Sun-  Chicago;  Ted  Bates  &  Co.;  Ben- 
day'’  all  traceable  to  the  supple-  ^gn  &  Bowles;  and  Compton, 
ment.”  Shortly  after  Buick  an- 

Mr.  Gall  said  the  conviction  nounced  it  was  driving  out  of 
on  newspaper  power  stemmed  the  Kudner  fold,  the  agency  re- 
from  Mr.  Hurley’s  philosophy  vealed  that  Myron  P.  Kirk,  sen- 
that  all  advei'tising  must  be  kept  jor  vicepresident  and  director  of 
flexible.  the  radio-TV  department,  was 

“It  is  not  possible  to  get  full  resigning. 


effect  of  advertising  when  it 
must  be  placed  months  ahead,” 
Mr.  Gall  pointed  out.  “Adver- 


Paul  E.  Newman,  general  di¬ 
rector  of  the  art  department  and 
senior  vicepresident,  and  C.  M. 


tising  should  be  bas^  on  mar-  Rohrabaugh,  vicepresident,  soc¬ 
ket  conditmns  at  the  time  it  ^etary  and  director  of  account 
appears.  Often  in  the  case  of  management,  have  been  elected 
Curtiss-Wnght  we  placed  ad-  executive  vicepresidents,  with 
vertising  in  newspapers  on  as  the  latter  becoming  chairman  of 
little  as  24-h<mrs  notice.  About  the  executive  committee.  J.  W. 
80%  of  our  C-W  budget  is  in  Millard,  vicepresident  and  ac- 
newspapers.  count  manager,  was  elected  to 

Mr.  Gall  himself  is  a  fourth  the  executive  committee,  and 
generation  newspaper  man.  He  Donald  Gibbs,  a  director,  was 
was  publishing  the^  Pomptov  named  vicepresident. 
L(^es(N.  3.)  Bulletin  m  1930,  James  H.  S.  Ellis,  KudneFs 
'^^vTc  W  associated  president,  said  the  changes  were 

ill-  ^  1  t  made  to  permit  him  to  ^  freed 

But  this  successful  use  of  day-to-day  decision-makinp 
newspapers  cannot  be  attributed  the  administrative  side,  and 
to  any  one  person,  Mr.  Gall  to  enable  him  to  concentrate  on 


concluded.  “It  is  a  team  opera-  creative  matters, 
tion.  On  the  team  were  the  ,  ,,11 

newspapers  themselves.” 

his  interest  in  the  agency  and 
•  retire,  but  set  no  time.  He  will 

be  65  on  May  23.  He  came  to 
City  Editor  Gives  Madison  Avenue,  by  way  of 

Eulogry  for  Bowles  Chicago,  from  Rensselaer,  Ind. 

r  Tj  1  00  t  cc  ^  useful  around 

Eugene  P.  Bowles,  82,  for  66  j  ^tay”,  he  said.  “« 

years  a  newsman  and  for  28  for  me 

years  on  the  Federal  beat  for  jf  j  than  a  seven- 

Chronicle,  ^  on  the  job.” 

died  Dec.  6.  ,  ,  -o 


City  Editor  Gives 
Eulogry  for  Bowles 


Eugene  B.  Block,  former  city  -  *1,0 

editor  of  the  San  Francisco  i  38 

Call-Bulletin  and  a  long-time 
friend,  paid  tribute  at  memorial  P^Vf 

services  ^  “P  Pm-posely  this  way  , 

Mr  Rnwioo’  RR  iroQvo  ac  o  ^e  Said,  “bccause,  if  I  can’t  be 
Mr.  nowles  66  years  as  a  ...  i 

newsman  began  with  the  Kan-  without  stock  control,  1 

.sa.s-  City  Star.  He  went  west 

via  the  Denver  Post  and  Rocky  There  are  10  stockholders  m 
Mountain  News.  (Continued  on  page  52) 
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Mr.  Ellis  said  he  put  up  53 


Advertiser  *  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 


‘Golden  12’  Forecast 
’58  Advertising  Gain 

By  Philip  N.  Schuyler 


An  expectation  that  1958  ad¬ 
vertising  expenditures  will  pass 
a  total  of  ?11  billion  was  ad¬ 
vanced  this  week  by  Marion 
Harper,  Jr.,  president,  McCann- 
Erickson,  Inc. 

Mr.  Harper,  one  of  Editor  & 
Pubusheb’s  “Golden  Dozen”  ad¬ 
vertising  agency  leaders  of  1957, 
was  asked  with  all  the  others 
to  forecast  next  year.  He  said 
he  based  his  pr^iction  on  re¬ 
cent  trends. 

“We  expect  that  the  total 
newspaper  expenditures  will  be 
about  $3%  billion  ($850,000,000 
national  and  $2,650,000,000  lo¬ 
cal),”  Mr.  Harper  added. 

“The  latest  complete  year  for 
which  data  are  available,  1956, 
showed  a  total  volume  of  nearly 
$10  billion  ($9,904,700,000). 
Total  advertising  in  1957,  ac¬ 
cording  to  our  estimates,  is 
running  at  a  rate  of  about  $10.5 
billion. 


Ours  is  a  highly  diversified 
economy  now  in  which  conditions 
can  be  spotty  without  seriously 
affecting  its  over-all  health.  We 
do  not  see  anything  to  be  seri¬ 
ously  alarmed  about,  and  look 
forward  to  a  good  year  for  the 
advertising  business.” 

Mr.  Strouse  characterized  1957 
as  “a  very  satisfactory  year” 
for  JW’T,  the  “best  in  its  90- 
year  history.” 

Growth  from  Within 

FVom  the  vantage  point  of 
the  “best  year  Young  &  Rubi- 
cam  ever  had”,  Sigurd  S.  Lar- 
mon,  president,  said  he  was 
“reasonably  optimistic”  regard¬ 
ing  1958.  Y&R  has  been  in  busi¬ 
ness  33  years  and  1957  showed 
the  second  largest  increase,  ac¬ 
cording  to  Mr.  Larmon,  who 
added  it  was  “substantial.”  Most 
of  the  growth  was  from  within; 
that  is,  from  increased  appro¬ 


priation  by  present  clients, 
rather  than  through  the  addition 
of  new  accounts. 

“I  have  a  good  deal  of  faith 
in  the  soundness  of  our  econ¬ 
omy”,  Mr.  Larmon  concluded. 
“We  may  have  been  stirred  up 
recently  by  events  both  abroad 
and  at  home,  but  such  a 
stirring  up  is  usually  stimulat¬ 
ing.  If  it  encourages  us  to 
greater  efforts,  and  to  work  a 
little  harder,  it  can  only  prove 
helpful. 

“I  believe  the  gross  national 
product  will  hold  up  next  year 
and  that  business  will  stay 
healthy.  Competition  will  be 
keener,  profits  somewhat  less. 
The  main  problem  will  be  halt¬ 
ing  the  wage-price  spiral  to  pre¬ 
vent  continued  inflation.” 

Same  Volume  as  in  *57 

Fairfax  M.  Cone,  chairman  of 
the  executive  committee,  Foote, 
Cone  &  Belding,  said: 

“The  advertising  business  as 
a  whole  should  remain  firm 
throughout  1958,  with  volume 
approximately  the  same  as  in 
1957. 

“There  is  always  the  possi¬ 
bility,  of  course,  of  unpredict¬ 
able  developments  which  could 
affect  all  business,  including  ad¬ 


Steady  Increase 

“The  figure  of  $11  billion  for 
next  year  is  largely  a  projection 
based  on  annual  rates  of  in¬ 
crease  which  have  been  oper¬ 
ating  fairly  steadily  over  the 
past  few  years. 

“New  stimuli  may  account  for 
greater  gains  next  year,  but  I 
think  it  unlikely  that  the  present 
rate  of  growth  will  diminish.” 

The  twist  in  that  last  sen¬ 
tence  giving  a  conservative  tinge 
to  the  statement  which  might 
have  been  more  optimistically 
asserted  was  echoed  by  others  of 
the  “Golden  12”,  all  of  whom 
experienced  the  best  years  of 
their  agencies’  histories.  Their 
optimism  was  somewhat  tem¬ 
pered  by  recent  news  events 
and  employment  statistics. 

Tougher  Market 


“We  realize  that  for  the  next 
six  months  we  will  be  in  a 
somewhat  tougher  and  more 
competitive  market  than  we 
have  been  experiencing”,  Nor¬ 
man  H.  Strouse,  president  of  J. 
Walter  Thompson  Company, 
said.  “But  that  does  not  lead  us 
to  be  pessimistic.  Rather  it 
should  prompt  us  to  gird  our 
loins  and  work  harder  than  ever 
before. 

“Lay-offs  in  some  sections  of 
the  country  are  offset  by  in¬ 
creased  employment  in  others. 

editor  8C  publisher  for 


CONSTRUCTIVE  RELATIONSHIP  — Th*  "constructive  relationship" 
between  General  Motors  Corp.  and  American  newspapers  during  50 
years  of  progress  was  cited  in  Detroit  last  weeic  as  GM  President  Harlow 
H.  Curtice  (left)  received  a  gold-plated  stereotype  plate  from  top 
representatives  of  the  newspaper  industry.  The  award  was  presented  by 
Richard  L  Jones  Jr.,  president,  Newspaper  Printing  Corp.,  Tulsa,  Olcla., 
on  behalf  of  the  Bureau  of  Advertising,  ANPA. 
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vertising.  Barring  such  develop¬ 
ments,  the  advertising  outlook 
is  encouraging.  Marketing  of 
newer  and  better  consumer  prod¬ 
ucts  continues  unabated.  Any 
slackening  of  activity  in  heavy 
goods  advertising  will  be  com¬ 
pensated  for  by  increased  ex¬ 
penditures  in  the  consumer 
goods  field. 

“Year-to-year  comparisons  of 
Foote,  Cone  &  Belding’s  ex¬ 
penditures  on  behalf  of  clients 
are  difficult  because,  within  the 
past  12  months,  we  have  ac¬ 
quired  six  new  accounts  and 
have  been  assigned  the  new 
product  campaigns  of  two  older 
clients.  With  an  important  seg¬ 
ment  of  our  client  roster,  we 
have  no  history  of  performance 
to  compare. 

“Generally,  however,  our  busi¬ 
ness  is  holding  firm  and  prom¬ 
ises  to  improve  next  year.  As  a 
matter  of  fact,  not  a  single 
client  has  cut  the  1958  appro¬ 
priation  for  any  product  we 
handle,  and  in  some  cases  the 
budget  has  been  increased  over 
1957. 


Marketing  Services 

“I  do  not  mean  to  suggest  that 
advertising  is  without  its  prob¬ 
lems  for  1958.  To  render  a  com¬ 
plete  service  to  clients,  today’s 
agency  must  offer  an  increasing 
number  of  marketing  services. 
All  of  these  cost  money  and 
must  be  paid  for  out  of  the 
existing  compensation  system. 

“Our  clients,  too,  are  faced 
with  rising  costs,  higher  break¬ 
even  points  and  a  monumental 
sales  to  do.  They  must  get  full 
value  for  every  ad  dollar  spent. 
Advertising  budgets,  conse¬ 
quently,  will  be  rightly  sub¬ 
jected  to  constant  review.  What¬ 
ever  is  spent — and  wherever  it 
is  spent — must  pay  its  own  way 
by  contributing  to  the  client’s 
over-all  success. 

“In  the  media  area,  I  believe 
newspaper  advertising  will  con¬ 
tinue  strong  in  1958.  Many  of 
our  clients  have  found  it  to  be 
the  best  medium  for  covering 
the  maximum  number  of  mar¬ 
kets,  with  frequency  and  pene¬ 
tration,  and  at  reasonable  costs. 

“Television  has  clearly  demon¬ 
strated  its  effectiveness  as  an 
advertising  medium.  Despite  its 
low  cost-per-thousand  coverage, 
however,  television’s  aggregate 
cost  is  high,  thus  limiting  the 
extent  to  which  any  advertiser 
can  profitably  use  it.” 

New  Products 

Lawrence  Valenstein,  chair¬ 
men  of  the  board.  Grey  Adver¬ 
tising  Agency,  Inc.,  also  ex- 
{Continued  on  page  18) 
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Forecast 

(Continued  from  page  17) 

pressed  the  belief  that  1958 
will  see  “an  increased  number 
of  new  products  on  the  market, 
with  competition  for  the  con¬ 
sumer’s  dollar  rising  to  greater 
intensity.’’ 

“To  play  their  part  in  mar¬ 
keting  these  new’  products  to  the 
public,  newspapers  face  a  cor¬ 
respondingly  greater  challenge 
—the  burden  of  helping  to  te’l 
the  stories  of  these  new  prod¬ 
ucts  more  effectively  than  they 
have  ever  been  told  before,”  Mr. 
Valenstein  said.  “The  success  of 
new’spapers  in  meeting  this  chal¬ 
lenge  will  be  an  important  factor 
in  determining  the  success  of 
these  new’  products,  which  are 
inherent  in  the  expanding  econ¬ 
omy  of  America.” 

Actually  Planned 

David  Ogilvy,  president,  Ogil- 
vy,  Benson  &  Mather,  Inc.,  genu¬ 
flected  courteously  in  the  gen¬ 
eral  direction  of  the  economists 
before  he  responded  to  the 
E&P  question.  He  said: 

“I  have  no  pretentions  as  an 
economist,  and  I  don’t  go  in  for 
forecasting  general  business 
conditions.  I  can  only  tell  you 
w’hat  the  clients  of  our  agency 
are  actually  planning  to  spend 
in  1958. 

“The  variation  is  very  wide, 
and  an  average  would  be  mean¬ 
ingless.  One  client  plans  to  in¬ 
crease  advertising  by  53  per 
cent.  Another  client  has  re¬ 
duced  his  advertising  by  48  per 
cent.  Another  client,  antici¬ 
pating  great  difficulties  in  sell¬ 
ing  a  high-priced  product,  has 
increased  his  budget  30  per  cent 
— a  Keynesian  decision  w’hich 
more  manufacturers  should  emu¬ 
late. 

“If  you  increase  advertising 
during  a  recession,  and  reduce 
it  during  a  boom,  you  perform 
a  great  service  to  the  economy 
because  you  help  to  iron  out 
the  crests  and  troughs  in  the 
business  cycle.  What  a  pity  that 
the  tax  laws  make  this  policy  so 
difficult  for  corporations  to  fol¬ 
low’.” 

Newspaper  Accounts 

Declaring  the  question  was 
“extremely  difficult  to  answer 
accurately”,  William  B.  Lewis, 
president  of  Kenyon  &  Eck- 
hardt,  said  he  believed  that 
“generally  speaking  our  linage 
in  1958  w’ill  be  comparable  to 
this  year.” 

“Newspapers  are  so  flexible 
that  an  estimate  made  in  De¬ 
cember  may  not  be  representa¬ 
tive  of  planning  12  months 
later”,  Mr.  Lewis  continued.  “No 


two  agencies  are  alike.  Ours  in¬ 
cludes  a  major  automobile  ac-  , 
count.  Since  newspapers  have 
been  basic  for  many  years  in 
most  automotive  advertising 
plans,  our  major  account  will 
still  rely  heavily  upon  this 
medium. 

“Four  new’  accounts  we  ac¬ 
quired  within  the  past  60  days 
include  several  that  are  news¬ 
paper  advertisers.  We  are  con¬ 
fident  that  they  will  continue  at 
approximately  the  same  rate  as 
in  1957.” 

Optimislic  Spenders 

It  pleased  John  P.  Cunning¬ 
ham,  president  of  Cunningham 
&  Walsh,  Inc.,  to  report  that 
“people  who  control  advertising 
budgets  seem  to  have  a  lot  more 
optimism  than  the  investing 
public,  if  the  stock  market  is 
any  indication. 

“About  half  our  budgets  have 
been  approved  and  only  two  are 
down”,  Mr.  Cunningham  said. 
“The  rest  are  up,  some  only  to 
cover  rate  increases,  but  most 
of  them  ai’e  up  five  to  109^.” 

Sees  10%  Increase 

Melvin  Brorby,  senior  vice- 
president  of  Needham,  Louis 
and  Brorby,  estimated  that  ex¬ 
pected  volume  of  advertising 
placed  by  his  clients  next  year 
would  be  well  over  10%  ahead 
of  this  year. 

“There  is  no  indications  of  re¬ 
trenchment”,  he  said.  “All  are 
going  forward.” 

Robert  D.  Holbrook,  inter¬ 
viewed  as  one  of  the  “Golden 
Dozen”  both  as  chairman  of 
Compton  Advertising  and  chair¬ 
man  of  the  American  Associa¬ 
tion  of  Advertising  Agencies, 
preferred  to  have  Bart  A.  Cum¬ 
mings,  president,  do  the  predict¬ 
ing  on  1958. 

“Our  budget  forecast  for 
1958”,  Mr.  Cummings  said,  “in¬ 
dicates  a  slight  increase  of  ap¬ 
proximately  6  per  cent.  This 
estimate,  of  course,  is  based  on 
billings  of  present  clients  and 
does  not  anticipate  in  any  way 
a  growth  in  billing  through  the 
acquisition  of  additional  ac¬ 
counts.” 

“Advertising  should  play  a 
more  important  role  than  usual 
next  year,”  Adolph  J.  Toigo, 
president,  Lennen  &  Newell, 
Inc.,  said.  “That  will  be  because 
business  will  have  a  tough  job 
to  make  gains  without  every 
promotion  help  it  can  get.” 

Charles  H.  Brower,  general 
manager.  Batten,  Barton,  Dur- 
1  stine  &  Osborn,  Inc.,  held  to  the 
.  view  that  “1958  will  be  a  good 
.  year  for  advertising,  unless 
1  pessimistic  manufacturers  dig 
I  their  own  graves.” 


McHugh,  Katz  Prexy, 

To  Join  Keyes,  Madden 

John  T.  McHugh  this  week 
announced  his  resignation  as 
president  of  the  Joseph  Katz 
Co.  On  Jan.  2  he  w’ill  join  Keyes, 
Madden  &  Jones  as  executive 
vicepresident  —  administration 
and  will  be  a  partner,  director 
and  member  of  the  plans  board. 

Mr.  McHugh  had  been  with 
Katz  for  24  years  during  w’hich 
he  served  as  media  director,  out¬ 
door  director,  accounting  execu¬ 
tive,  vicepresident  and  account 
supei’visor,  executive  vicepresi¬ 
dent  and  finally,  president. 

He  has  handled  a  variety  of 
clients  with  emphasis  in  the 
petroleumflf  industi’y.  For  20 
years  he  supervised  all  adver¬ 
tising  for  American  Oil  Co. 

• 

Color  on  Colored 
Paper  Used  in  Section 

Chicago 

A  first  in  Chicago  publishing 
history  was  scored  by  the  Daily 
News  with  a  unique  12-page 
Goldblatt  spot  color  section  on 
Thursday,  December  12. 

The  section  was  printed  on 
alternating  pages  of  green  and 
pink  newsprint  .  .  .  and  every 
page  featured  sparkling  spot 
color  and  black.  Spot  colors  used 
were  gold,  blue  and  red  .  .  .  one 
on  each  page. 

Goldblatt’s  used  the  12  pages 
to  promote  gift  ideas  for 
women,  infants  and  their  bigger 
sisters,  with  the  theme  “Your 
Christmas  Store  For  Gifts 
Galore”. 


Sponsors  TV  Show 

Miami,  Fla. 

The  Miami  Herald  will  spon¬ 
sor  the  television  show,  “The 
Big  Story,”  with  a  soft-sell  ap¬ 
proach  pointing  up  the  influence 
the  newspaper  exei’ts  in  the 
day-to-day  life  of  a  typical  fam¬ 
ily.  The  Miami  advertising  firm 
of  Bishopric/Green/Fielden, 
Inc.  is  handling  the  commercials 
for  the  Knight  newspaper’s  first 
venture  into  sponsoi’ship  of  a 
TV  series.  “The  Big  Story” 
usually  features  the  exploits  of 


Daily  Offers 
Frequency, 
Bulk  Rates 


Peoria,  Ill. 

Effective  March  1,  the  Jourml 
Star  will  offer  advertisers  an 
advertising  rate  structure  which 
will  include  bulk  space  contract 
rates  and  yearly  insertion  con¬ 
tract  rates. 

Prior  to  the  new  rate  card 
the  morning,  evening  and  Sun¬ 
day  editions  of  the  newspaper 
had  a  flat  line  rate  only. 

The  new  rate  structure,  ac¬ 
cording  to  national  advertisin’! 
manager  Orville  C.  Summers, 
will  “give  advertisers  the  bene¬ 
fit  of  frequency  discounts  and 
bulk  discounts  such  as  they  are 
now  entitled  to  in  television  and 
radio.  This  method  of  pricing 
is  rapidly  becoming  universal  in 
appeal  to  advertising  companies 
and  their  agencies  alike,  and  will 
certainly  benefit  that  advertiser 
who  uses  newspapers  with  fre¬ 
quency  and  continuity.” 

The  Journal  Star’s  new’  bulk 
space  contract  rates  will  have 
their  dividing  levels  at  10,000, 
25,000  and  50,000  lines  within 
a  12-month  period.  Rates  will 
reduce  from  37c  per  line  in  the 
smaller  category  to  35c  per 
line  in  the  larger  group. 

The  yearly  insertion  contract 
rates  will  include  categories  of 
200  lines,  500  lines,  1,000  lines 
and  the  full-page  unit  of  2408 
lines  used  20  or  more  times  per 
year  or  40  or  more  times  p'‘r 
year.  Advertisers  who  take  ad¬ 
vantage  of  the  yearly  insertion 
contract  rates  can  reduce  their 
per  line  cost  from  37c  in  the 
200-line  20  or  more  times  group 
to  34c  per  line  in  the  full-page 
unit  group  20  or  more  times. 


lami  aavertising  nrm  i  a  i  xi  i 
pric/Green/Fielden,  ^olor  Ad  Helps 
Bing  the  commercials  Flower  Sales  Grow 
ight  newspaper’s  first  Chicago 

four-color  advertisement 
The  Big  Story  urging  readers  to  “Give  Holi- 
itures  the  exploits  of  Flow’ers”  appeared  in  the 

Dee.  18  issue  of  the  Chicago 
•  Tribune, 

r'  1.  11  T»  »  j  Part  of  the  holiday  promotion 

Campbell  Promoted  campaign  of  Allied  Florists  As 

Columbus,  Ohio  sociation  of  Illinois,  the  ad 

Promotion  of  George  W.  presented  a  dominant  illustra- 
Campbell  Jr.,  to  director  of  ad-  tion  of  Christmas  floral  dis- 
vertising  and  press  relations  for  plays. 

Nationwide  Insurance  has  been  Advance  copies  of  the  Tribune 
announced  by  Calvin  Kytle,  vice-  ad  w’ere  supplied  to  1,600  mem- 
president — public  relations.  For  ber  florists  for  use  in  store  w’in- 
the  past  three  years  Mr.  Camp-  dow  displays.  Erwin  Wasey 
bell  had  been  assistant  to  Mur-  Ruthrauff  and  Ryan,  Chicago, 
ray  D.  Lincoln,  president  of  is  advertising  agency  for  the 
Nationwide.  association. 
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N.Y.  Times  Cools  Off 
Hot  Film-Ad  Kisses 


The  New  York  Times  still 
cools  off  hot  kisses  in  moving 
picture  advertisements  but  there 
is  a  noticeable  “trend  to  leni¬ 
ency.” 

“However,”  firmly  declared 
Vincent  Redding,  manager  of 
the  advertising  acceptability  de¬ 
partment,  “we  are  still  stricter 
than  other  newspapers. 

“The  changes  we  insist  are 
a  private  matter  between  the 
Times,  our  advertisers,  and  their 
advertising  agencies.  We  never 
want  to  embarrass  anyone.” 

Chief  offenders  are  the  mo¬ 
tion  picture  concerns.  All  Mr. 
Redding  would  say  about  the 
“sensuous  kiss”  eliminated  re¬ 
cently  was  that  there  was  a 
picture  “in  better  taste”  in  the 
movie  pressbook,  and,  after  con¬ 
sultation  with  the  advertising 
agency  involved,  the  alternate 
art  was  substituted.  Then  every¬ 
one  was  happy.  Similar  in¬ 
stances  happen  quite  frequently, 
he  said. 

‘Good  Taste’ 

“Prudish”  and  “squeamish” 
were  words  Mr.  Redding  re¬ 
jected  to  describe  the  Times’ 
attitude  on  the  subject.  “The 
two  words  that  describe  it,”  he 
said,  “are  good  taste.” 

One  of  the  advertising  agen¬ 
cies  that  places  considerable 
film  copy  was  questioned  and 
an  executive  said:  “I  do  not 
think  the  Times  is  unreasonable 
in  trying  to  keep  its  advertising 
columns  decent.” 

While  the  Times  lists  in 
printed  material  12  advertising 
acceptability  standards,  and 
then  adds  detailed  regulations 
on  retail  and  medical  copy,  Mr. 
Redding  summed  them  all  up  by 
saying : 


“First,  the  Times  seeks  to 
protect  its  readers;  secondly,  to 
protect  advertisers  from  unfair 
competition;  and  thirdly,  to  be 
in  good  taste.” 

Mr.  Redding,  who  is  in  his 
40’s  succeeded  Joseph  Gannon 
as  acceptability  manager  in 
February  1956. 

The  Times  standards  were 
formulated  under  Mr.  Gannon’s 
direction.  He  was  nearly  80 
when  he  retired.  With  that 
slight  nudge  toward  leniency 
the  rules  are  adhered  to  today 
just  as  they  were  when  the 
older  man  was  in  charge.  One 
regulation  has  been  dropped. 
The  Times  now  accepts  adver¬ 
tisements  for  mailing  lists,  con¬ 
sidering  that  particular  cate¬ 
gory  has  been  cleaned  up. 

Mr.  Redding  declared  that 
advertisements  his  department 
rewords,  revises  or  declines  av¬ 
erage  140  a  month. 

“Last  year  we  made  1,528 
changes  and  declined  a  total  of 
29,997  lines,”  he  said.  “These 
figures  apply  to  display  ads 
only.  It  seems  to  me  that  the 
number  of  changes  eloquently 
attests  to  the  cooperation  we  re¬ 
ceive  from  advertisers. 

“We  strive  always  to  maintain 
a  normal,  friendly  business  re¬ 
lationship  with  our  advertisers, 
and,  generally  speaking,  I 
think,  we  succeed.  While  we  re¬ 
ject  many  thousands  of  lines 
of  advertising  which  do  not 
conform  to  our  standards,  vfe 
nevertheless  try  to  be  fair  and 
objective  and  we  endeavor  to 
interpret  our  rules  with  rea¬ 
sonable  flexibility.” 

A  staff  of  six,  including  Mr. 
Redding,  is  kept  busy  reading 
advertising  proofs.  All  had  ex¬ 
perience  under  Mr.  Gannon.  Mr. 
Redding  himself  had  one  year 


before  he  succeeded  the  man  'rj  •  *1  ^  1  \ 

who  had  been  manager  of  the  XX0L3.11  \^0C1G 

department  for  25  years.  Others 

on  the  staff  are  George  A.  Wells,  1  Cll-»  J 

William  D.  Kaufmann,  John  H. 

Belson,  Mrs.  Helen  Cline,  and  v 

Mrs.  Victoria  Devine.  Aric 

“Much  of  what  we  look  for  is 


Belson,  Mrs.  Helen  Cline,  and  v  ? 

Mrs.  Victoria  Devine.  ArIc 

“Much  of  what  we  look  for  is 
in  fine  print,”  Mr.  Redding  said. 

“It  takes  sharp  eyes,  careful  Edmoxtc;  i 

reading.”  Consumers  in  Alberta  ma; 

Mr.  Redding  is  the  final  au-  have  heard  the  last  of  phone- 1 
thority,  but  sometimes  refers  bargains  and  even  that  old  lin  j 
questions  to  Amory  S.  Bradford,  “I  can  get  it  for  you  wholesale..! 


Ahead  of  FTC 


vicepresident  and  business  man-  These  and  other  shady  deaj  | 
ager.  are  prohibited  in  the  Alben  '■ 

Government’s  new  “fair  cor 
Ahead  of  FTC  petition  code”  that  applies  ; 

^  ,  .  ,  ,  the  10,000-odd  retail  outlets 

In  consultation  with  others  on  Alberta.  Retailers  convicted  ;; 
his  staff,  Mn  Redding  said  he  infractions  can  be  fined  up  tt 
thought  the  Times  often  caught  ^500  and  lose  their  licenses  tt 
misleading  and  untruthful  state-  ggj|^ 

ments  ahead  of  the  Federal  Such  phrases  as  “money-bad 

Trade  Commi^ion.  The  depart-  guarantee”  may  be  used  by  mer- 
ment  receives  FTC  bulletins.  All  chants  “only  where  a  cash  n- 
who  read  the  ads  must  keep  up  bg  j^ade  without  an; 

to  date  on  complaints  filed  with  fg^m  of  deduction  and  withoff. 
that  agency.  further  qualification  unless 

“We  read  all  advertising  with  specified  in  the  advertisement' 
the  presumption  that  it  has  Some  stores  —  appliance  deal- 

been  given  to  us  in  good  faith,”  ers,  for  example  —  had  bee: 
Mr.  Redding  said.  “Neverthe-  giving  guarantees  with  televi- 
less,  each  advertisement  is  scru-  sion  sets.  If  the  customer  re- 


the  presumption  that  it  has  Some  stores  —  appliance  deal- 
been  given  to  us  in  good  faith,”  ers,  for  example  —  had  bee: 
Mr.  Redding  said.  “Neverthe-  giving  guarantees  with  televi- 
less,  each  advertisement  is  scru-  sion  sets.  If  the  customer  re- 
tinized  thoroughly  for  any  pos-  turns  a  defective  set  two  week 


sible  violation  of  our  regula¬ 
tions. 

“These  regulations  are  stricter 


later,  he  is  charged  two  weeks' ' 
“rent.” 

Advertised  merchandise  must 


Everything  in  Baltimore 
revolves  around 


THE 


SUN 


in  the  case  of  retail  advertising  be  on  hand  or  readily  available 
than  in  national  advertising,  in  “sufficient  quantities  to  sup- 
That  is  because  national  adver-  ply  a  reasonable  consumer  de 
tisers  are  not  so  closely  com-  mand.”  If  supplies  are  limited, 
petitive  as  are  the  retail  stores,  the  ad  must  say  so. 

Retailers  can  be  more  easily  No  longer  can  a  merchant 
damaged  by  the  copywriters’  advertise  a  bargain  price  on 
natural  inclination  to  use  super-  a  commodity  when  he  intends 
latives,  for  instance,  than  the  to  sell  only  one  or  two  scratched- 
large  national  manufacturers,  ap  models  at  the  advertised 
Three-fourths  of  display  adver-  Price  and  advertises  principally 
tising  revisions  affect  retail  ads.  to  draw  buyers  to  his  premises. 

“Superlatives  are  not  modi-  Another  section  of  the  code 
fied  generally  in  national  ads.  stipulates  that  no  retailer  may 
They  are,  however,  in  a  number  Pajchase  merchandise  from  a 
of  other  classifications.  If  there  wholesaler  “other  than  for  th 
is  any  doubt  regarding  medical  P^^o^e  of  bona  fide  resale  t 
ads,  they  are  submitted  to  doc-  customers.”  Exceptions  are 
tors  in  the  Times  medical  de-  for  the  retailers  em- 

partment  for  review.  family. 

ii-  V  1-  ,  ^  ^  The  code  stipulates  that  no 

^  slightest  retailer  shall  sell,  or  deal  in, 
doubt  that  consumer  confidence  ^^y  goods  he  is  not  normally 
in  advertising  should  be  held  not  Ucensed  to  stock.”  It  also  pr(v 
just  at  Its  present  level,  but  m-  bibits  price-juggling  and  false 
creased  by  whatever  means  are  illustration  in  advertising  lay 
at  the  disposal  of  the  indus-  Quts 

try?”,  Mr.  Redding  asked.  ^he  code  was  written  to  a 

“It  goes  without  saying  that  large  extent  by  the  Alberta  Ro¬ 
we  recognize  the  implications  tail  Merchants’  Association.  R 
and  complications  of  competi-  was  approved  earlier  this  year 
tive  business.  But  we  also  recog-  by  order-in-council  and  is  the 
nize  that  a  loss  of  consumer  con-  only  law  of  its  kind  in  Canada, 
fidence  in  advertising  can  seri-  • 


Morning 


•  Evening  •  Sundoy^ 


ously  impair  the  health  of  effi¬ 
cient  producing  and  marketing 
forces  as  we  know  them  today. 
Hence,  the  Times  makes  every 


50-Cent  Dividend 


Directors 


Chicago 

Chicago 


—  I  77"  .„  T»iMl9I9  WTMUBOn 


practicable  effort  to  insure  the  Daily  News  have  declared  a  50 
integrity  of  the  advertisements  cents  per  share  dividend,  pay- 


MIRMH  r.HT  IlGMSb  I  which  it  publishes.” 


able  Jan.  10,  1958. 
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HvvTlte  Detroit  News 


when  it’s  the 

HOME 

it’s 

THE  NEWS 

More  homes  in  Detroit's  Metropolitan 
Area  get  The  Detroit  News  weekdays 
and  Sundays  than  any  other  Detroit 
newspaper.  And  29%  of  all  homes 
read  no  other  newspaper!  Moreover, 
the  higher.the  family  income,  the 
greater  The  News’  coverage.  That’s 
why  The  News  is^etroit’s  most  influen> 
tial  salesman  of  HOME  products! 
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PR  ROUNDUP 


Good-Neighbor  Ads 
Talk  About  Community 


By  Joseph  W.  Dragonetti 


SUBJECT  for  ed!for!al  treatment  !n  the  public  relations  ad  series  lor 
Superior  Tube  Company  comes  from  local  newspapers.  Here,  Donald  W. 
Titlow  (left),  Superior's  ad  manager,  and  Franklin  P.  Jones,  Gray  t 
Rogers,  discuss  treatment  of  several  possible  topics. 

Sought  Better  Use  coverage  for  the  specific  group 

.  „  j  i,.  .  the  industrial  client  wants  to 

ray  &  Rogers  reasoned  that  ^j,y  other  medium  would 

;tter  use  could  be  made  of  ^s  waste  circulation,  and  ■ 

space.  The  new  approach  even  lose  the  intimacy 

Superior  m  the  role  of  an  community 

istrial  neighbor,  chatting  newspaper.” 

•  the  back  fence  with  its  When  Gray  &  Rogers  selected 
hbors  in  the  community-  papers  for  Superior  Tube, 
:hbor  industries,  cmc  organ-  instance,  a  careful  study  was 
ions,  govemrnent  officials,  its  neighborhood  and 

iloyees  and  the  general  pub-  communities  from  which  the  in- 

.  dustry  drew  its  employees.  This 

fter  three  years  of  opera-  only  the  paper 

,  the  Superior  Tube  formula  ng^nest  the  plant,  but  also 
growing  in  popularity  with  dailies  and  weeklies  in  a  broad 
client,  the  newspapers  and  ^rea  were  selected  to  carry  the 
readers.  Other  Gray  &  „,essage. 

:ers  clients  are  using  the  Superior  Tube  has  found  that 

its  sponsorship  of  the  advertis- 
P  ,  f  I-  "ot  only  carries  its  good- 

asy  o  a  ize  neighbor  message  to  its  em¬ 

ir.  Jones  told  Editor  &  Pub-  ployees  and  their  families  but 
JEH;  also  creates  a  new  pride  among 

This  type  of  community  re-  its  people.  It  stems  from  their 
ons  copy  can  be  prepared  identification  with  a  compa  y 
application  anywhere.  A  one-  that  has  won  the  esteem  of  t  e 
tence  drop-in  can  completely  friends  and  neighbors, 

ilize  the  copy.  Consequently,  Readership 


UNIVERSALE  UNITUBEE  DEK-A-TUBE 


REAL  LIVE  READERS 

in  a  billion  dollar  market 


The  family  illustrated  above  is  of 
course,  a  composite  representing  the  en¬ 
tire  feimily  of  Westchester  County  resi¬ 
dents.  A  family  that  is  worth  in  annual 
income  alone,  NEARLY  TWO  BILLION 
DOLLARS.  This  breaks  down  to  exactly 
$2,604  for  every  man,  woman  or  child  in 
the  county,  (per  family,  $8,805),  highest 
figure  in  the  entire  state  of  New  York. 

What  does  this  mean  to  advertisers? 
Well,  it’s  easy  to  see  that  people  who  earn 


more  just  naturally  buy  more.  They  can 
afford  to  —  it’s  that  simple.  It  also  fol¬ 
lows  that  a  sales  message  that  reaches 
more  of  the  consumers  in  the  right  place 
will  be  the  most  effective. 

The  Westchester  Group  Newspapers 
with  their  highly  respected  nine  dailies, 
deliver  to  7  out  of  10  Westchester  fami¬ 
lies  - a  circulation  of  over  149,000  in 

this  fabulous  market.  You  will  be  adver¬ 
tising  in  proven  media  in  a  proven  market. 


Westchester  Group  Newspapers 

8  CHURCH  STREET  WHITE  PLAINS,  NEW  YORK 

REPRESENTED  NATIONALLY  BY  THE  KELLY-SMTH  CO. 
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Good  Neighbor 

(Continued  from  page  22) 


general  circulation  and  special 
publications,  are  read  on  radio 
and  television,  are  quoted  by 
speakers,  ministers  and  teachers. 
Usually,  full  credit  is  given  to 
the  company  sponsoring  the  ad¬ 
vertising. 

The  newspapers  welcome  the 
industrial  advertiser.  In  the 
case  of  Superior  Tube,  it  has 
become  an  annual  space  buyer 
along  with  the  neighborhood 
merchants,  chain  stores  and  na¬ 
tional  advertisers.  Mr.  Jones 
says: 

“This  is  an  entirely  new 
source  of  newspaper  advertising 
revenue  in  which  the  industry  is 
getting  value  received — not  just 
tossing  a  distasteful  sop  to  the 
paper  or  making  a  futile  good¬ 
will  gesture  to  its  home  com¬ 
munity.” 

Because  of  the  broad,  human 
subjects  covered  in  the  ads,  a 
high  readership  is  attained.  The 
staff  of  veteran  writers  who 
produce  the  copy,  headed  by 
former  newspaperman  Frank 
Jones,  are  men  who  have  held 
top  writing  assignments  on  some 
of  the  nation’s  leading  news¬ 
papers  and  magazines. 

And  it  was  as  though  the  men 


were  working  on  the  staff  of  the 
community  paper  in  which  their 
work  appears. 

Homely  Happenings 

The  news  and  personalities 
and  homely  happenings  which 
draw  their  comment  in  a  high 
percentage  of  the  advertise¬ 
ments  are  gleaned  directly  from 
the  columns  of  the  newspapers 
in  which  the  advertisements  ap¬ 
pear.  They  are  as  local  as  the 
high  school  graduating  class  and 
as  timely  as  the  strawberry  fes¬ 
tival  at  the  comer  church. 

The  Gray  &  Rogers  staff 
searches  each  day’s  or  week’s 
issue  of  the  local  paper  for  the 
inspiration  and  the  material 
with  which  to  build  the  next 
week’s  advertisement.  The  shelf 
of  incoming  newspapers  in  Mr. 
Jones  office  looks  like  a  news¬ 
stand  specializing  in  hometown 
papers  from  all  over  the  country. 

Nor  is  the  newspaper,  itself, 
neglected  in  the  ever  searching 
spotlight  of  good-neighbor  ad¬ 
vertising  turned  out  by  Gray  & 
Rogers  for  its  clients.  In  the 
June  21,  1956  issue  of  the 
Collegeville  Independent  & 
Montgomery  Transcript,  the  81st 
anniversary  of  the  paper’s 
founding  was  the  subject  of  a 
Superior  ad. 

Other  Topics 


cation  so  short  as  the  first  day 
of  school.” 

This  Is  A  Wife — A  serious 
tribute  in  words  written  half  in 
fun  and  all  in  earnest  opens:  “A 
wife  is  an  amazing  creature,  al¬ 
ways  smarter  than  the  woman 
you  married  but  never  quite 
sure  why  anybody  wants  to  steal 
second  base,”  it  begpns;  and 
closes  with  the  observation,  after 
lines  designed  to  bring  a  glow 
of  pride  to  the  heart  and  a 
shadow  of  tears  to  the  eyes: 
“No  husband  should  be  without 
one. 

Mr.  Jones,  who  conceived  the 
unique  industrial  public  rela¬ 
tions  advertising,  was  on  the 
editorial  board  of  the  old  Phila¬ 
delphia  Record.  He  is  dubbed  the 
nation’s  most  quoted  epigramist 
and  writes  “L^t’s  Put  It  This 
Way”  in  the  Saturday  Evening 
Post. 

• 

Vancouver  Sun 
Profit  Reported 

Vancouver,  B.  C. 

Sun  Publishing  Company  Lim¬ 
ited  has  reported  net  operating 
profit  of  $840,307  for  the  fiscal 
year  ended  Aug.  31. 

Publisher  Donald  Cromie  said 
the  figure  includes  operating 
revenues  from  the  Vancouver 
Sun  up  to  June  13,  when  the 
afternoon  newspaper’s  assets 


Free  Papers 
Restricted  on 
Child  Labor 

Denver,  Colo. 

Distributors  of  free  circula¬ 
tion  newspapers  and  advertis¬ 
ing  handbills  have  been  ordered 
to  stop  hiring  children  under  14 
in  violation  of  the  state  child 
labor  laws. 

Truman  Hall,  Colorado  Indus-  , 
trial  Commission  Chairman,  said 
“there  is  widespread  employ¬ 
ment  of  children  —  some  as 
young  as  10 — to  distribute  ad¬ 
vertising  and  weekly  newspapers 
in  the  Denver  metropolitan 
area.”  He  made  the  statement 
at  a  public  hearing, 

Colorado  law  prohibits  em¬ 
ploying  youngsters  under  14  for 
wages  during  the  school  year,  J 
Mr.  Hall  said.  Only  agricultural  | 
occupations  are  excluded.  I 

Grover  Kinney,  advertising  di-  ? 
rector  of  the  Denver  Monitor, 
a  free  weekly  newspaper  and 
shopping  guide,  told  the  com¬ 
mission  it  “doesn’t  make  sense” 
that  boys  under  14  can  carry  the 
daily  newspapers  on  routes  and 
yet  are  barred  from  delivering 
handbills  and  free  circulation 


74%  of  Daily  Men’s 
Store  Linage 
(76%  of  the  total)— 

68%  of  Daily  Women’s 
Store  Linage 
(75%  of  the  total)— 

Appears  in  the 
COURIER-EXPRESS 

*  Proof  that  Buffalo's  fastest 
growing  newspaper  is  best  to 
sell  both  men  and  women.  Use 
it  daily  for  economy,  Sundays 
for  saturation. 

R  O  P  COLOR  ovailabi# 
doily  ond  Svndoy 

Mombor:  Metro  Sundoy  Comics  ond 
Sundoy  Mogoxine  Networks 

BUFFALO 

COURIER 

EXPRESS 

Ropresonfotivost 
Scoiaro«  Meeker  &  Scott 
Pocific  Coost:  Doyle  &  Howley 
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Examples  of  other  subject 
matter  used  include:  Frontiers 
Unlimited — a  discussion  of  the 
American  frontier  from  the  sail¬ 
ing  of  Columbus  465  years  ago 
to  the  frontier  implications  of 
the  International  Geophysical 
Year.  The  ad  concludes:  “No 
frontiers  any  longer?  Actually, 
that’s  all  there  are  about  us — 
frontiers.” 

Agony  of  Growth — A  treat¬ 
ment  of  the  problem  of  educa¬ 
tion  for  our  children  written  to 
appear  at  the  time  children  re¬ 
turn  to  their  studies  and  starting 
off  with  the  comment:  “Nothing 
seems  to  make  the  summer  va- 


1 


United  Rress 

THE  3-FOR-1  SERVICE 


•World  Coverage 

•  Big  Byline  Features 

•  Regional  News 


were  sold  to  Pacific  Press  Limit¬ 
ed.  Pacific  Press  was  formed  to 
pool  the  mechanical  production 
resources  of  the  Sun  and  the 
Province. 

In  the  fiscal  year  ended  Aug. 
31,  1956,  Sun  Publishing  re¬ 
ported  a  net  profit  of  $950,407. 
Income  before  taxes  this  year 
was  $1,655,307.  Income  retained 
was  $3,658,517  plus  a  book  profit 
of  $5,888,617  on  assets  sold  to 
Pacific  Press. 

Total  advertising  in  the  Sun 
reached  a  record  28,330,000  lines, 
up  4%  from  1956,  mostly  due  to 
retail  and  classified. 

• 

UP  Adds  Daily 
TV  Review  Pieces 

A  television  review  column  by 
William  Ewald  began  appearing 
on  United  Press  wires  last  week. 
He  will  write  for  afternoon 
newspapers,  Monday  through 
Friday. 

The  “Television  In  Review” 
column,  Mr.  Ewald  said,  will 
depend  on  the  night’s  viewing. 
Sometimes  an  entire  column  will 
be  devoted  to  one  show.  At  other 
times  several  shows  and  some 
brief  items  about  the  trade  will 
be  carried. 

Mr,  Ewald,  a  Brookl3mite, 
joined  UP’s  radio  news  staff  in 
1951,  after  studying  journalism 
at  the  University  of  Missouri. 
He  has  been  doing  a  radio-TV 
news  column. 


papers. 

Mr.  Hall  explained  the  carrier  ^ 
salesmen  are  not  affected  by  the 
child  labor  law  because  they  are 
“little  merchants”  and  are  not 
employed  by  the  newspapers. 


Salute  to  Poynter 

St.  Petersburg,  Fla. 

An  unusual  salute  to  a  news¬ 
paper  publisher  was  contained 
in  a  paid  advertisement  in  the 
St.  Petersburg  Times  of  Dec.  8.  j 
It  hailed  Nelson  Poynter,  editor  | 
and  publisher  of  the  Times,  as  | 
“one  of  the  most  brilliant  pub-  | 
lishers  in  America”  and  oh-  j 
served:  “It  may  take  a  few 
years  to  do  it,  but  soon  he  will 
have  most  of  the  population  of 
this  nation  living  in  Florida." 
The  ad  was  placed  by  Wilton 
E.  Hall,  publisher  of  the  An¬ 
derson  (S.  C.)  Daily  Mail.  ( 


Editor  Abroad 

Albany,  N.  Y- 
David  H.  Beetle,  editor  of 
the  Knickerbocker  News,  is  in 
Paris  to  cover  the  “summit” 
meeting  of  NATO.  He  plans  to 
tour  Western  Europe  after  the 
meetings  end,  sending  back  his 
impressions  of  his  tour  to  the 
Gannett  Newspapers  Group. 
This  is  Mr.  Beetle’s  first  trip 
to  Europe. 
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MAKES  ALL  THE 


0\’er  the  past  weeks,  we  have  shown  the  effectiveness  of  first  adding  one  color,  then  two,  to 
black  and  white.  Now,  this  fashion  model  is  shown  for  the  first  time  in  the  living  reality 
of  full  color.  One  glance  at  this  still  from  Hoe’s  film,  “Color  Sells  Everything,” 
makes  our  point:  Color  docs  sell  everything  to  everybody. 

Hoe  takes  pride  in  having  created  what  is  believed  to  be  a  powerful  sales  tool  for  the  promotion  of 
HOP  color.  VVe  sincerely  appreciate  the  spontaneous  comment  of  Charles  B.  Lord,  executive 
vice  president  of  NewspaiX'r  Advertising  Executives  Association,  after  a  special  NRDGA-NAE.A 
showing:  “Every  newspaper  which  runs  BOP  c^rlor  will  want  this  film.  Hoe  is  to  be  congratulated." 
For  advance  film  reservations,  contact  Hoe  in  New  York  City. 

To  help  newspapers  promote  color:  Hoe's  film  —  “Color  Sells  Everything. 


i&co^/A^e, 


910  Ea«l  13Stli  SlTMl  •  N«w  Yeric  54,  N.Y. 

MtANCHESs  BOSTON  •  CHICAGO  •  SAN  FBANOSCO 
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AH  CAMPAIGNS 

Lees  Includes  Papers 
In  ’58  Media  Set-Up 


Inclusion  of  268  newspapers^ 
into  its  media  schedule  for  1958 
provides  James  Lees  and  Sons 
Company,  Bridgeport,  Pa.,  with 
the  most  comprehensive  adver¬ 
tising  campaign  in  history  for 
“ .  .  .  those  heavenly  carpets  by 
Lees.” 

Continuing  its  full-color  cam¬ 
paign  (via  N.  W.  Ayer  &  Son) 
in  a  selected  magazine  list, 
chiefly  shelter  books,  Lees  ■will 
augment  this  10-year  effort  next 
year  with  new  campaigns  in 
Parade,  This  Il’cefc  and  Family 
Weekly,  plus  a  number  of  inde¬ 
pendent  newspapers  such  as  the 
New  York  Times,  which  has 
carried  double  truck  ads  for 
Lees  and  its  retailers  since  1947. 

This  latter  technique  of  list¬ 
ing  retailers  in  the  metropolitan 
area  where  Lees  carpets  can  be 
purchased  ■will  be  carried  out 
in  224  major  metropolitan  areas 
across  the  nation.  Since  Lees 
sells  direct  to  the  retailer  and 
has  a  selective  distribution  sys¬ 
tem,  this  is  considered  an  im¬ 


portant  phase  of  the  campaign. 

“We  want  to  sell  somewhat 
harder  than  in  the  past  and 
reach  a  considerably  larger  num¬ 
ber  of  people  in  the  process,” 
said  Carl  R.  Asher,  Lees  ad  di¬ 
rector,  in  explaining  the  ex¬ 
pansion  of  the  company’s  ad¬ 
vertising  into  the  broadest 
newspaper  schedule  in  the  in- 
dustiy’s  history. 

“W’e  also  seek  to  tell  con¬ 
sumers  where  they  can  buy  Lees 
carpeting.”  “We  want  to  broad¬ 
en  our  coverage  of  metropolitan 
and  the  growing  suburban  areas 
and  make  a  deeper  penetration 
of  the  industrial  worker  fam¬ 
ilies  than  is  possible  in  regular 
magazines,”  he  continued. 

In  the  newspapers  each  ad 
will  feature  three  Lees  “Best 
Buys”,  a  promotion  of  nation¬ 
ally  popular  qualities  in  medi¬ 
um-priced  categories  that  was 
successfully  promoted  for  the 
first  time  this  fall. 

Lees  made  tests  of  its  new 
advertising  in  four  test  cities 


A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
•  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


this  Fall  —  Chicago,  Atlanta, 
Seattle  and  Buffalo — with  sig¬ 
nificant  results. 

“In  these  cities  the  local  tie- 
in  program  showed  that  Lees 
retailers  increased  sales  and 
profits,”  Mr.  Asher  explained  in 
outlining  the  objectives.  “In  ad¬ 
dition,  it  increased  store  and 
brand  name  identification,  re- 
suited  in  stores  continuing  ad- 
veitising  campaigns,  putting 
more  attention  in  stoi'e  product 
displays  and  gaining  attention 
of  prospective  customers.” 

In  the  magazines,  Lees  will 
seek  to  “maintain  aggressive 
pressures  against  traditional  up¬ 
per  income  families”  in  such 
publications  as  Better  Homes 
and  Gardens,  House  Beautiful, 
House  and  Gardens  and  Bride’s. 
The  ads  will  appear  also  in  the 
“home  Furnishings  idea”  book 
of  Better  Homes  and  House  and 
Garden. 

• 


Professor  Debunks 
Subliminal  Perce|>ti«>ii 


Ann  \rbor 

Popular  fears  that  advertisers 
soon  will  have  the  public  at  their 
mercy  through  manipulation  of 
the  subconscious  mind  are  de¬ 
bunked  by  a  University  of 
Michigan  professor  of  psychol¬ 
ogy  and  ophthalmology. 

“I  am  not  convinced  that 
subliminal  projection  would  be 
at  all  effective  as  an  advertising 
technique.  Ads  we  faintly  see 
would  have  about  the  same  ef¬ 
fect  as  the  ones  that  are  ob¬ 
noxiously  visible.  We  would  pay 
little  or  no  attention  to  them 
once  the  novelty  had  worn  off,” 
says  H.  Richard  Blackwell,  di¬ 
rector  of  the  U-M  Vision  Re¬ 
search  Laboratories. 


Ferris  Hams  Scbetlule 


Billboards  Salute 
Newspaper  Plant 

A  large  advertising  campaign 
launched  the  move  of  the  Miami 
News  into  its  new  $7,500,000 
building. 

House  ads,  radio  spots,  TV 
spots,  ads  in  the  other  papers 
of  the  area,  rack  cards,  truck 
posters  and  billboards  spread 
the  message. 

In  addition  to  the  billboards 
leased  by  the  Miami  News,  the 
Donnelly  Advertising  Corpora¬ 
tion  of  Florida  pre-empted  27 
billboards  and  presented  to  the 
public  congratulatory  messages 
for  a  “great  newspaper  plant 
opens.”  They  were  personalized 
by  designating  the  congratula¬ 
tions  to  various  executives  of 
the  Miami  News. 

• 

‘Tim’  Elliott  Quits 
As  Media  Director 

E.  A.  “Tim”  Elliott  has  re¬ 
signed  as  media  director  of 
Ogilvy,  Benson  &  Mather,  New 
York,  effective  Jan.  1. 

He  told  Editor  &  Publisher 
this  w'eek  that  he  is  definitely 
leaving  the  advertising  agency 
field  and  will  announce  his  new 
connection  shortly  after  the  first 
of  next  year. 

Prior  to  his  association  with 
OB&M  a  year  ago,  Mr.  Elliott 
was  for  29  years  with  Fletcher 
D.  Richards.  At  the  time  he  left 
that  firm  he  was  vicepresident 
and  media  director. 

• 

Salesman  Retires 

Ervin  D.  Powell,  who  has 
been  in  charge  of  newsprint 
sales  for  Price  Brothers  in  the 
United  States  for  14  years,  has 
retired.  Edward  Collister  has 
succeeded  him. 
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Set  in  N.Y.  Papers  I 

A  full-page,  full-color  ad  (via  ■ 
Hicks  &  Greist,  Inc.)  will  ap¬ 
pear  as  the  first  of  a  series  of 
holiday  promotions  for  Stahl- 
Meyer,  Inc.’s  Ferris  hams  in  the 
New  York  Times  magazine  of 
Dec.  22. 

More  than  56  radio  spots  a 
week  for  13  w'eeks  will  feature 
the  voice  of  Senator  Claghoim 
in  the  Metropolitan  New  York 
area. 

In  addition  to  radio  spots,  ^ 

Ferris  ham  will  be  advertised 
via  156-line  ads  on  three  col¬ 
umns  to  boom  sales  at  Christ¬ 
mas,  Easter,  Fourth  of  July  and 
Labor  Day.  New  York  dailies 
scheduled  are  the  News,  Mirror, 
and  World-Telegram  &  Sun, 

The  Neivark  (N.  J.)  News  and  j 

Newsday,  Garden  City,  L.  I.  are  j 

also  scheduled.  | 

•  I 

.Agency  Setting  Up  | 

Media  Evaluation  Unit 

Norman,  Craig  &  Kummel 
Inc.,  New  York,  is  initiating  a 
corporate  media  planning  and 
analysis  department  which  will 
evaluate  for  clients,  present  and 
long-range  trends  in  advertising 
value. 

Dan  Potter  is  being  pro¬ 
moted  from  his  position  as  di¬ 
rector  of  broadcast  media  to 
head  the  new  department  which 
will  include  both  print  and 
broadcast  media  evaluation. 

• 

Norwich  Quits  Radio 

Norwich  Pharmacal  Co.  which 
has  been  participating  with  R. 

J.  Reynolds  Tobacco  Co.  in 
sponsoring  18  week-end  news¬ 
casts  over  ABC  is  cancelling  out 
Jan.  1.  The  new  advertising 
plans  (via  Benton  &  Bov  les) 
include  newspaper  Sunday  mag¬ 
azines. 
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Santa  Fe 


iMetiy  Chrisfioias 


How  Santa  Fe  special  handling  makes 
Poinsettias  a  part  of  your  Christmas 


The  Mexicans  call  it  Flora  de  la  Nochrhuena 
—  Flower  of  the  Holy  Night. 

It  was  brought  to  this  country  just  over 
a  century  ago.  Today,  big-leaved  poinsettia 
plants  brighten  the  holiday  spirit  in  homes 
all  over  America — and  S;mta  Fe  plays  a  big 
part  in  getting  them  there. 

The  majority  of  these  flowers— over  ten 
million  each  year— begin  life  in  Southern 
California,  where  ideal  growing  conditions 
yield  fine  healthy  plants. 

But  their  sensitivity  to  eastern  cold  poses 
a  special  problem  in  transportation.  Part 
of  Santa  Fe’s  answer  to  this  problem  Ls  the 
use  of  50-foot  refrigerator  cars. 
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Special  liquid  fuel  heaters  are  installed  in 
the  bunkers  of  each  car,  and  a  temperature 
of  60-70  degrees  is  maintained. 

During  the  trip  east,  the  temperature  is 
checked  at  regular  intervals  by  Santa  Fe 
refrigerator  department  inspectors.  At  their 
destination,  the  plants  are  whisked  off  to 
nurseries  for  the  final  stage  of  their  growth 
into  full,  red-leaved  maturity. 

We  of  the  Santa  Fe  have  a  soft  spot  in  our 
hearts  for  these  “carloads  of  Christmas”. 
We  like  to  feel  that  these  bright,  red  “Flowers 
of  the  Holy  Night”  help  bring  home  our 
sincere  wish  for  this  season— a  very  Merry 
Christmas  for  you  and  yours! 


Always  on  the  move 

toward  a  better  way 


\ 


MORE  NEWSPAPERS 


■  ■  ■ 
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. . .  subscribed  to  AP  Wirephoto  in  1957 
than  in  any  other  year.  There  were 
125  additions  to  the  AP  Wirephoto 
System,  bringing  the  total  of  all 
network  subscribers  to  a  record  539. 


( 
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Agents  Rap 

Radio-TV 

‘Clipping’ 

What  was  called  “widespread 
and  flagrant  clipping”  by  TV'^ 
and  radio  networks  was  con¬ 
demned  by  the  Broadcast  Media 
Committee  of  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies  meeting  in  New  York  Dec. 
11-12.  It  was  the  first  committee 
meeting  since  appointment  in 
April. 

While  only  “triple  clipping” 
was  specifically  discussed,  com¬ 
mittee  members  agreed  among 
themselves  that  the  practice  was 
often  “quadruple  and  sometimes 
worse.”  “It  worries  us  terribly,” 
one  committee  man  said. 

Under  most  contracts,  net¬ 
works  are  permitted  to  spot  a 
minute  and  a  20-secon(l  ID 
(identification)  between  net 
work  shows.  However,  “triple 
spotting”  has  become  altogether 
too  common,  it  was  declared  at 
the  meeting.  There  is  also  clip¬ 
ping  of  a  sponsor’s  network 
time  by  announcements  of  net¬ 
work’s  own  shows,  a  member 
brought  out. 

The  committee  agreed  to  pre¬ 
pare  a  check-list  of  what  buyers 
might  watch  when  negotiating 
network  contracts.  “Triple  spot¬ 
ting”  and  network  promotion 
“clipping”  would  be  definitely 
included  on  the  list,  since  it 
diminishes  an  advertiser’s  value 
obtained  at  great  cost  in  buying 
a  network  show. 

F'rank  G.  Silvernail.  of  Bat¬ 


ten,  Barton,  Durstine  &  Osborn, 
Inc.,  committee  chairman,  pre¬ 
sided.  Others  attending  the 
meeting  were:  Jane  Daly,  of 
Earle  Ludgin  &  Co.,  Chicago; 
George  A.  Bolas,  of  Tatham- 
Laid,  Inc.,  Chicago;  Robert 
H.  Crooker  Jr.,  of  Camp- 
bell-Ewald  Co.,  Detroit;  Ruth 
Jones,  of  J.  Walter  Thompson 
Company,  New  York;  Leonard 
Matthews,  of  Leo  Burnett  Com¬ 
pany,  Inc.,  Chicago;  William 
Matthews,  of  Young  &  Rubicam, 
Inc.,  New  York;  Bert  Mulligan, 
of  Compton  Advertising,  Inc., 
New  York;  Frank  S.  Ott,  of 
D’Arcy  Advertising  Company, 
New  York;  Arthur  Pardoll,  of 
Foote,  Cone  &  Belding,  New 
York;  Lee  M.  Rich,  of  Benton 
&  Bowles,  Inc.,  New  York;  and 
Thomas  G.  Slater,  of  Fuller  & 
Smith  &  Ross,  Inc.,  Cleveland. 


Wafsnitz  to  C-M 

Chicago 

Don  Wagnitz,  former  vice- 
president  of  Grant  Advertising, 
Inc.  and  manager  of  its  Dallas 
office,  has  joined  the  staff  of 
Campbell-Mithun,  Inc.  as  an  ac¬ 
count  executive  here.  He  will  be 
active  on  the  Mishawaka  Rub¬ 
ber,  O’Brien  Corp.  and  Chuckles 
accounts. 


Newspapers  Sehcnhileil 

Cocoa,  Fla. 

A.  P.  Phillips  Co.,  Orlando, 
has  been  signed  by  the  Port 
Commissioners,  Port  Canaveral, 
for  an  extended  ad  program. 
Initial  phase  includes  a  national 
schedule  in  newspapeis  for  12 
consecutive  weeks. 


Editor  &  Publisher 

The  SPOT  NEWS  paper  of  the  newspaper  and  odrertising  fields 


The  PRIMARY  advertising  medium  for  .  .  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 

and 

America’s  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

For  complete  information  and 
advertising  rates,  write  .  .  . 


Suite  1700  •  1475  Broadway  •  New  York  36,  N.V, 


Harvey  A.  Huff 


Labor  Press  Index 
Contains  Ad  Code 

Washington 

The  first  official  directory  of 
the  labor  press  of  the  Uniteil 
States  and  Canada  has  been  is¬ 
sued  by  the  International  Labor 
Press  Association  (AFL-CIO). 

It  lists  301  newspapers  and 
magazines  with  an  estimated 
aggregate  circulation  of  20  mil¬ 
lion  copies. 

The  key  statement  in  a  Co<le 
of  Ethics  points  out  that  in  buy¬ 
ing  advertising  space  in  a  legiti¬ 
mate  labor  paper  the  advertiser 
buys  promotional  space  only:  the 
solicitation  of  donations  under 
the  guise  of  selling  advertising 
is  banned,  and  association  with 
any  yearbook,  directory  or  pro¬ 
gram  engaged  in  this  activity 
will  invite  expulsion  from  ILPA. 

• 

Barker  Heads  Comic 
Advertisiiiff  Sales 

Chicago 

The  Chicago  Trilnine  has  an¬ 
nounced  appointment  of  A.  R. 
(Bob)  Barker  as  manager  of 
comic  advertising  sales. 

A.  W.  Dreier,  manager  of  the 
Tribune’s  general  display  ad  di¬ 
vision,  said  the  position  was 
created  to  enable  Mr.  Barker  to 
work  directly  with  manufactur¬ 
ers  in  all  product  categories. 
During  the  30  years  that  Mr. 
Barker  has  been  associated  with 
the  Tribune,  he  has  handled  ad¬ 
vertising  of  all  product  classi¬ 
fications  in  the  general  display 
field. 

Gets  Minute  Maid 

Minute  Maid  Corp.  has  named 
Hilton  &  Riggio  Inc.,  as  agen¬ 
cy  for  the  Snow  Crop  line  of 
frozen  orange  juice.  H&R  re¬ 
places  Ted  Bates  &  Co.  which 
resigned  the  account  because  of 
product  conflicts  brought  about 
by  changes  in  Snow  Crop’s  mar¬ 
keting  setup. 

EDITOR  8C  PUBL 


Ad  Director 
Retiring  Jan.  1  f 

New  Brunswick,  N.  J. 

Harvey  A.  Huff,  advertising 
director  of  the  New  Brunswick 
Home  News,  will  retire  on  Jan. 

1. 

Members  of  the  paper’s  ad- 
size  photographic  enlargement 
vertising  staff  gave  him  a  full- 
of  the  newspaper’s  front  page 
on  the  day  he  began  work, 
March  3,  1918. 

In  addition  to  Mrs.  Huff, 
Hugh  Boyd,  publisher  of  the 
Home  News,  Mrs.  Victor  F. 
Ridder,  first  vicepresident  of  the 
Home  New'S  Publishing  Co., 
Mrs.  Edward  Martin,  second 
vicepresident,  Richard  N.  She- 
ble,  business  manager,  and  John 
K.  Quad,  executive  editor,  at¬ 
tended  the  dinner. 

Mr.  Huff  began  his  business 
career  as  a  telegraph  operator 
and  switched  into  retailing.  His 
advertising  career  began  in  1914 
when  he  joined  the  Charles  Aus¬ 
tin  Bates  Advertising  Agency. 
He  was  later  associated  with 
Dan  Carroll,  newspaper  repre¬ 
sentative. 


K  &  E  Names  Hewitt 
To  Exeo  Committee 

Anderson  F.  Hewitt,  a  senior 
vicepresident  of  Kenyon  &  Eck-  C 
hardt,  Inc.,  has  been  elected  to 
the  agency’s  executive  commit¬ 
tee.  He  joined  K&E  in  1953  as 
a  vicepresident  and  director. 

Earlier,  Mr.  Hewittt  was 
chief  executive  officer  of  Hewitt, 
Ogilvy,  Benson  and  Mather, 
Inc.,  from  its  beginning  in 
1948  through  1953,  serving  as 
president,  then  chairman  of  the 
board. 

n.  E.  O'Ccnnell,  70 

Washington 

Daniel  Emmett  O’Connell,  70, 
who  covered  Washington  as  a 
beat  man  and  a  city  editor  for 
half  a  century,  died  Dec.  6  after 
suffering  a  second  heart  attack. 

He  was  almost  65  years  old  when 
he  insisted  he  be  relieved  of  a 
city  desk  job  at  the  Wcishington 
Star  and  sent  back  “on  the 
street.”  He  covered  the  District 
Building  until  his  retirement  in 
1954. 


Huston  in  New  Post 

Washington 
Luther  Huston,  retired  Su¬ 
preme  Court  reporter  of  the 
New  York  Times  bureau,  took 
up  his  duties  this  week  as  di¬ 
rector  of  public  information  in 
the  Department  of  Justice. 
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Tomorrow  s  new  world 


unlay  s  experimenter  . . . 


..f/ie  e.rvitui^  story  of  people... 


what  they  do,  what  they  feel,  what  they  want. 


what  they  think  ...  an  ever-chanjiinji  story 


told  w’itli  warmth,  understandin"  and  wonder 


low  read  by  more  tiian  24,800,0(K)  people 


^  SHOW 


SHOW  IT 
IN  USE 


TAFT’S 


SHOE  SERVICE 


,eUe  Area  As 
trucks 

;i>  Serve! 


The  Rochelle  News-Leader  formula  for  boosting 
local  linage  20,442  inches  in  one  year 

by  Ken  Smith,  Manager  —  The  Rochelle  (III.)  News — The  Rochelle  Leader 


“A  20,442-inch  increase  in  local  advertising  lineage 
doesn’t  ‘just  happen.’  Soon  after  we  accjuired  onr 
Fairchild  Scan-A-Gra\er,  we  developed  a  formula 
for  making  it  pay  off  in  photo-advertising  linage.  You 
can  see  the  formula  elements  above:  show  it  local, 
show  it  big,  show  it  in  use,  show  it  dramatically. 

“W’hat  are  the  results?  Well,  we  ran  12,379  inches 
of  /}/u)to-advertising  alone  between  October  1,  1956 
and  September  30,  1957.  Obviously,  photo-advertis¬ 
ing  was  the  big  factor  in  increasing  our  local  linage 
by  20,442  inches  over  the  pre\  ious  fiscal  year. 

“I  low  profitable  was  this  for  us?  1  can  tell  you 
that  it  more  than  co\’ered  the  costs  of  our  Scan-.\- 
Graver,  all  the  Fairchild  engraving  plates  and  the 
entire  operation  of  our  photographic  department  for 
the  year! 

“Because  all  our  photo  and  engraving  costs  are  cov¬ 
ered,  we’re  making  greater  and  greater  use  of  photo¬ 
journalism.  We  now  use  more  local  photos— which 
give  our  papers  more  interest— and  huUd  circulation 
as  iccll  as  linaae. 


“I’m  convinced  that  any  paper  can  sell  much  more 
linage  through  the  use  of  photo-advertising.  I’m  also 
sure  that  papers  using  a  proved  formula  for  success¬ 
ful  photo-advertising— such  as  ours— can  make  sub¬ 
stantial  profits  with  a  Fairchild  Scan-A-Cuaver  or 
Scan-.\-Sizer.’’ 


You  too  con  increose  circulation  and  odvertising  rev¬ 
enue  by  using  more  local  photographs  and  engraving 
your  own  low-cost  halftones  with  a  Scan-A-Graver  or 
Scan-A-Sizer.  For  complete  information,  and  a  Free 
Copy  of  Fairchild's  "Photo-Advertising,"  write  today  to 
Fairchild  Graphic  Equipment,  Inc.,  Sunnyside  Boulevard 
and  Fairchild  Ave.,  Plainview,  L  I.,  N.  Y.,  Dept.  100-62A. 


GRAPHIC 
EQUIPMENT.  INC. 


District  Offices:  Walpale,  Mass.;  Atlanta,  Go.; 
Chicago,  III.;  Los  Angeles,  Col.;  Toronto,  Ont. 
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9  Pistol  Marks 

Photo  Quest 

Newport  Beach,  Calif. 
Ben  Reddick,  publisher,  New¬ 
port  Harbor  News-Press,  was 
summoned  from  bed  to  photo¬ 
graph  an  early  morning  ex¬ 
plosion  and  found  himself  face 
to  face  with  an  armed  man. 

The  pistol  clicked  but  failed 
to  fire.  Then  the  publisher  talked 
his  way  to  the  gunman’s  side, 

and  grabbed  the  revolver.  Other 

officers  closed  in  quickly  to 
subdue  Lacy  McLain  Ferguson. 

“Our  blood  ran  cold,  but  it 
wasn’t  our  turn  to  die,”  the  one¬ 
time  metropolitan  camerman 
said  later.  But  Mrs.  Ferguson 
died.  The  Ferguson  home  was 
blasted  by  a  gas  explosion. 

Mr.  Reddick  had  taken  photos 
orter  (left)  vicepresident  and  media  of  the  blast  damage  when  gun- 
io.,  and  Thomas  Walker  of  Sawyer,  fire  began.  John  Pargmann  hit 

new  guide  to  newspapers  publishing  ground  and  the  publisher 

lington  (D.C.)  Post  and  Times  Herald  rushed  to  his  side.  He  looked 
te  and  Data  Service. _  ggg  ^  pistol  in  his  face, 

Munn  Re-elected  ^eard  the  gun  click  on  a  de¬ 

fective  shell,  and  rushed  to 
United  Nations  safety  behind  a  fire  truck. 
Bruce  W.  Munn  of  the  United 

Press  was  re-elected  president  From  this  shelter,  Mr.  Red- 
of  the  United  Nations  Corre-  dick  snapped  another  picture, 
spondents  Association  this  week.  Then  he  advanced  slowly  on 
He  defeated  Simon  Malley  of  the  armed  man  and  ended  the 
Al  Gamhouria,  Cairo.  story. 


ROP  Color 
Data  Book 
Available 


The  Washington  Post  and 
Times  Herald  with  the  assist¬ 
ance  of  Standard  Rate  and  Data 
Service  and  Sawyer,  Ferguson, 
Walker  Company  has  just  pub¬ 
lished  a  Newspaper  ROP  Color 
Data  Book.  The  book  is  designed 
for  advertisers  and  their  ad¬ 
vertising  agencies  as  a  guide 
to  newspapers  publishing  ROP 
color  in  the  201  largest  Metro¬ 
politan  Markets.  It  contains  con¬ 
sumer  market  data  and  ranking 
of  markets  by  population,  retail 
sales  and  food  sales. 

All  newspapers  with  20,000 
or  more  daily  circulation  that 
are  published  in  Metropolitan 
areas  are  listed.  Circulation, 
rates,  costs  for  several  space 
units,  and  ROP  color  informa¬ 
tion  are  provided.  The  book  will 
facilitate  the  work  of  comput¬ 
ing  color  schedules  for  papers 
in  any  one  or  all  of  these  areas. 

The  book  is  featured  in  a  spe¬ 
cial  motion  picture  film  presen¬ 
tation  prepared  by  the  promo¬ 
tion  department  of  the  Post  and 
Times  Herald.  Called  “The 
Newspaper  Color  Spectacular,” 
the  film  shows  how  newspaper 
color  is  proving  to  be  one  of 
the  most  powerful  selling  forces 
available  to  advertisers  on  a 
national  as  well  as  local  basis. 
It  is  available  for  showing  to 
advertisers  and  their  agencies 
on  an  individual  or  group  basis. 

To  obtain  a  copy  of  the  News¬ 
paper  Color  Data  Book  or  to  see 
the  film,  write  or  call  any  Saw¬ 
yer,  Ferguson,  Walker  Company 
office  or  Russell  E.  Baker  at 
the  Post  and  Times  Herald. 


6-Day  Tabloid 
For  Jersey  Shore 

Jersey  Shore,  Pa. 

Converting  the  Jersey  Shore 
Herald  from  a  five-day  standard 
newspaper  into  a  six-day 
morning  tabloid  was  announced 
Dec.  11  by  John  D.  DeBiase,  pub¬ 
lisher,  and  owner  of  the  Herald 
Publishing  Company. 

The  Herald,  which  has  been 
published  as  an  afternoon  daily 
since  1903,  will  be  changed  to 
the  Morning  Herald  on  Jan.  1 
and  will  carry  a  minimum  of 
16  pages. 

The  new  format  will  also 
feature  new  headline  type  dress 
and  will  feature  two  front  pages, 
one  on  the  front,  the  other  on 
the  back  page.  The  front  page 
will  contain  area,  local  and  state 
news  and  the  back  “front”  page 
will  contain  state,  national  and 
international  news. 

An  editorial  staff  of  five  mem¬ 
bers  is  headed  by  Robert  J. 


Market  in 
Massachusetts 


cisco  (Calif.)  Call-Bulletin,  re- 
'  cently  spent  a  few  futile, 

j  frustrating  days  in  California, 

j  Arizona  and  Washington,  D.  C., 
attempting  to  track  down  elusive 
Governor  Goodwin  Knight. 

I  Learning  that  the  Governor 

was  due  to  arrive  by  plane  at 
Washington  for  a  White  House 
conference,  the  reporter  was 
on  hand  at  3 :30  a.m.  at  National 
Airport. 

Mrs.  Virginia  Knight  greeted 
Mr.  McDowell: 

^  “Oh,  Jack,  how  wonderful  of 

you  to  meet  us  at  this  terrible 
oour  in  the  morning!” 


Book  Venture 

Birmingham,  Ala. 

John  C.  Henley,  III,  former 
Birmingham  newspaper  man, 
has  started  Southern  Univer¬ 
sity  Press,  to  “make  it  possible 
or  nearly  so,  for  any  learned 
or  talented  southerner  to  find 
a  publisher  for  his  writings.” 
Editorial  director  of  the  enter¬ 
prise  is  Arthur  Halliburton, 
former  Arkansas  newspaper¬ 
man  recently  in  the  advertising 
and  public  relations  business  in 
New  York. 
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Only  the  Worcester  Telegram-Gazette 


offers  saturation 
coverage  of  the 
Worcester  Market 


The  Worcester 
TELEGRAM  and  GAZETTE 

WORCESTER,  MASSACHUSEHS 
Howard  M.  Booth,  Publisher 

MOLONEY,  REGAN  t  SCHMITT,  !■(. 

Nofiofto/  Represenfofivts 
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FAIRCHILD 

news 


Another  golden  anniversary  was 
celebrated  in  Fairchild’s  on  Dec. 
13  when  Robert  A.  Orr,  adver¬ 
tising  sales  representative  of 
DAILY  NEWS  RECORD,  marked 
a  half  century  with  the  company. 
He  started  as  an  ofiBce  boy  in 
1907;  later  became  reporter,  copy- 
desk  and  rewrite  man,  news  make¬ 
up  editor,  director  of  news  corres¬ 
pondents,  managing  editor  of 
DAILY  NEWS  RECORD.  In  1929 
he  was  transferred  to  his  present 
post  in  the  advertising  department. 


Sylvester  (Lester)  Bauml,  head 
of  .\rrival  of  Buyers  department  of 
WOMEN’S  WEAR  DAILY,  retires 
Jan.  1  under  the  Fairchild  Retire¬ 
ment  Plan  after  38  years  of  cover¬ 
ing  the  market.  He  will  be  suc¬ 
ceeded  by  Daniel  M.  Santora,  a 
member  of  the  Arrival  of  Buyers 
department  since  January  1954. 


ELECTRONIC  NEWS  will  pub¬ 
lish  its  first  special  section  Feb. 
3,  1958.  called  “Guidelines  to  De¬ 
fense  Contracts.”  The  section  will 
spell  out  in  detail,  complete  with 
organizational  charts,  statements 
of  procurement  policies  from  top 
defense  officials  on  how  and  where 
military  services  and  the  Depart¬ 
ment  of  Defense  buy  electronic 
equipment  and  components. 

Louis  Goodenough,  editor  of 
HOME  FURNISHINGS  DAILY, 
appeared  last  week  on  the  Duncan 
^fac Donald  radio  broadcast  from 
Boston  over  the  Yankee  Network 
of  New  England.  His  interview 
covered  a  report  on  the  Triennale, 
home  furnishings  exhibit,  in  Milan, 
Italy,  which  he  attended. 


Tom  Reynolds  Quits 
As  Sun-Times  ME 

Chicago 

Thomas  F.  Reynolds,  manag¬ 
ing  editor  of  the  Chicago  Sun- 
Times  for  the  past  seven  years, 
has  resigned,  effective  Dec.  31. 
He  has  no  immediate  future 
plans  to  announce,  nor  has  a 
successor  been  named  by  the 
Sun-Times. 

Mr.  Reynolds,  a  former 
Washington  staff  writer  for  the 
United  Press,  joined  the  Chi¬ 
cago  Sun  when  it  was  founded 
in  December,  1941.  He  became 
White  House  correspondent  for 
the  Sun  and  following  World 
War  II  he  covered  foreign  as¬ 
signments. 

During  the  war  he  served  in 
the  State  Department.  He  left 
the  Washington  bureau  of  the 
Sun-Times  to  become  assistant 
managing  editor  of  the  paper 
in  October,  1949. 

•  ♦  * 

Don  a.  Goodall,  public  rela¬ 
tions  director,  Yakima  (Wash.) 
Herald  and  Republic — to  man¬ 
ager,  Northeastern  Division, 
U.S.  Chamber  of  Commerce. 

*  *  « 

Ed  Guthman,  Pulitzer 
award-winning  reporter  of  the 
Seattle  (Wash.)  Times — named 
alumnus  sei-ving  with  greatest 
distinction  during  1957  by  Uni¬ 
versity  of  Washington’s  School 
of  Communications.  He  re¬ 
ceived  the  school’s  “Green  Der¬ 
by”  for  coverage  of  Senate 
Rackets  Investigating  Commit¬ 
tee  hearings. 


persona 


On  Dec.  18,  Fairchild  Publica¬ 
tions  was  the  recipient  of  a  dis¬ 
tinguished  service  award  given  by 
the  National  Association  of 
Women’s  and  Children’s  Apparel 
Salesmen,  Inc.  for  fair  and  im¬ 
partial  reporting  of  news  as  it 
pertains  to  the  apparel  industry. 
Presentation  was  made  to  ^rl 
Elhart,  managing  editor  of 
WOMEN’S  WEAR  DAILY,  at  or¬ 
ganization’s  annual  banquet  at 
Waldorf-Astoria  Hotel. 


Harvey  Kadish,  Mountain 
States  division  manager  of  In¬ 
ternational  News  Service  — 
elected  president  of  Colorado 
Professional  Chapter,  Sigma 
Delta  Chi. 

♦  ♦  ♦ 

Hugh  R.  McEvers,  reporter, 
Hartford  (Conn.)  Times — to 
instruct  a  weekly  course  in 
news-writing  at  the  University 
of  Hartford. 

«  «  * 

Bruce  McIntyre,  former 
court  house  reporter  for  the 
Erie  (Pa.)  Daily  Times  and 
later  city  editor  of  the  Erie 
(Pa.)  Morning  News — to  the 
Akron  (Ohio)  Beacon- Journal 
as  reporter.  Miss  Travis  Alt¬ 
man  —  new  reporter  of  the 
Times. 

«  «  * 

James  Kopper,  formerly  with 
the  New  York  World-Telegram 
&  Sun — to  the  advertising  sales 
staff  of  Redbook  Magazine. 

«  *  * 

John  Birrel,  formerly  in 
radio  and  public  relations  work 
— to  news  editor  of  the  Nyssa 
(Ore.)  Gate  City  Journal. 

*  ♦  * 

Rodger  Eddy,  with  the 
Gresham  (Ore.)  Outlook  since 
1952 — to  advertising  manager, 
replacing  Marvin  Slay — to  ter¬ 
ritory  manager  for  U.  S.  Rub¬ 
ber  Co. 


Julian  Handler,  SUPERMAR¬ 
KET  NEWS  editor,  will  be  a 
speaker  at  the  convention  of  the 
American  Rack  Merchandiser’s  In¬ 
stitute  in  Chicago  on  Jan.  14. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

PuUithtn  of 

Doily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footweor  News.  Books. 


BEST  HEAD— Charles  E.  Murrsy. 
left,  wire  editor  of  the  Houston 
Press,  accepts  a  check  for  SI2S 
from  William  Cooksey,  Houston 
Press  Club  president,  as  first  prlie 
in  a  headline  writing  competition 
sponsored  by  U.S.  Steel  public 
relations  staff. 

J.  Robert  Williams,  former¬ 
ly  with  the  Watertown  (N.  Y.) 
Daily  Times — to  director  of  pub¬ 
lic  relations  at  Oberlin  College, 
Oberlin,  Ohio. 

mo* 

Frank  S.  Creha.n,  Phoenix, 
Ariz.,  publicist  and  former 
newspaperman — to  manager  of 
Jennings  &  Thompson  Adver¬ 
tising,  public  relations  depart¬ 
ment.  He  was  on  the  news  staff 
of  the  Arizona  Republic  for 
eight  yeai'S. 

e  e  * 

Gary  Rodgers  and  Cakkoix 
Krause — to  the  news  staff  of 
the  Lincoln  (Neb.)  Journal. 

«  «  « 

Don  Lindstrom,  sports  editor 
of  the  Holdrege  (Neb.)  Daily 
Citizen — to  newspaper  work  at 
Wisconsin  Rapids,  Wis. 

*  ♦  * 

F'red  W.  Windsor,  editor  of 
the  Trinidad  (Colo.)  Chronicle- 
News  and  member  of  its  staff 
for  45  years — retired. 

*  *  * 

Glenn  E.  Bunnell,  former 
news  editor  of  the  Cedar  County 
(Neb.)  News  and  associated 
with  Nebraska  and  Montana 
newspapers  for  35  years — to  as¬ 
sociate  editor  and  advertising 
manager  of  the  Sterling  (Colo.) 
High  Plains  Farmer. 

«  *  * 

Arnold  Kretzmann,  former 
publisher  of  the  Adams  County 
(Colo.)  Sentinel — new  telegraph 
editor  for  the  Loveland  (Colo.) 
Reporter-Herald. 

Henry  Kane,  formerly  with 
The  Dalles  (Ore.)  Chronicle— 
to  the  staff  of  Portland  Oregon 


A  NEW  LEASH  ON  LIFE  is  the  purpose  (so  photographer  James  wpnrv  Kane  formerly  with 

Wommack  said)  of  a  visit  by  Snowball  to  the  desk  of  Miles  Wolff,  m.  n  n  /r\’  \  rhrnnirle 

executive  editor  of  the  Greensboro  (N.C.)  Daily  News.  Snowball,  a  J  nl.uon 

walking  dog  owned  by  Charlie  Cooper  of  Greensboro,  would  like  a  job  staff  of  Portland  . 

on  the  News  staff,  aBer  he  finishes  Yuletide  duties.  Something  on  the  Journal,  succeeding  BRAD 
dog  watch,  maybe?  LIAMS — resigned. 
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Jerry  Putjenter — from  the 
Norfolk  (Neb.)  Daily  News  to 
classified  advertising  manager, 
Champaign-Urbana  (Ill.)  Cou¬ 
rier,  succeeding  Mrs.  Howard 
E.  Wagoner,  resigned. 


SyinHeate  Writers 
Capture  4  Prizes 

Four  of  the  five  awards  of 
the  New  York  Newspaper  Wom¬ 
en’s  Club  went  to  syndicated 
writers  Dec.  6: 

Eleanor  Roosevelt,  New  York 
Post  and  United  Features,  for 
her  reports  on  Russia;  Dorothy 
Kilgallen,  Journal- American  and 
King  Features,  for  the  story  of 
the  Queen’s  visit;  Inez  Robb, 
World-Telegram  and  United 
Features,  commentary  on  for¬ 
eign  affairs;  Clementine  Pad- 
dleford,  Herald-Tribune,  family 
eating  habits. 

Helen  Dudar,  Post,  won  the 
prize  for  a  feature,  “Long  Jour¬ 
ney  of  Shane  O’Neill.” 

Beverly  Deepe  of  Nebraska 
won  the  Anne  O’Hare  McCor¬ 
mick  Jouimalism  Scholarship  at 
Columbia  University. 


sports  editor  of  the  New  York 

Herald  Tribune,  received  a  .t  ? 

,,  V  •  u-  r  <1  4.  editor  of  the  bweetwater  (Tex.) 

scroll  honoring  him  for  “out-  d  .  i  _ _  m 

.  ,.  .  , .  .  ,  Reporter,  replacing  Kenneth  E. 

standing  contributions  to  co  -  Childress 

lege  athletics  m  the  nation  s  ^  furniture 

press  at  the  annual  conven- 

tion  of  the  Eastern  College  Ath-  '  *  #  * 

letic  Conference  last  week. 

*  *  *  Em.mette  S.  Gibson,  former 

James  B.  Miller,  reporter  assistant  circulation  manager 

for  the  Portland  (Ore.)  Oregon-  of  the  Sioux  City  (Iowa)  Jour- 
ian  —  to  director  of  news  and  nal-Tribune — to  the  Fremont 
special  events  for  KGW-radio.  (Neb.)  Guide  and  Tribune  as 

*  *  *  circulation  manager.  Orien  E. 

Murray  Farber  —  from  as-  McDaniels,  circulation  manag- 

sistant  editor  of  the  Long  er — to  leave  the  J-T  next  month. 
Branch  (N.  J.)  Daily  Record  M.  C.  CROSS — to  the  staff  as  dis- 
to  the  copy  desk  of  the  New  trict  supeiwisor  to  replace 
Haven  (Conn.)  Evening  Regis-  Fr.ank  Coats — promoted  to  as¬ 
ter.  sistant  CM. 
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The  Houston  Post 


Wayne  Scott,  former  real  es¬ 
tate  salesman — to  the  Klamath 
Falls  (Ore.)  Herald  and  News 
as  assistant  to  the  sports  editor, 
replacing  Ed  Doherty  —  re¬ 
signed. 


|Faubus  Stands  Pat 
jOn  Troop  Pullout 

3  Ihitfs 
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William  Best,  foi-mer  Los 
Angeles  bureau  manager  for 
United  Press — to  executive  as¬ 
sistant  to  Publisher  Billy 
Wilkerson  of  the  Hollywood 
(Calif.)  Reporter. 


Letaeler  Kumih^ 
'artiirr  .Simnioncil 

>  onkub  4k.  tkHrJ  T.. 
TM«.  a.  r«rk».  rmti. 


RROIX 

iff  of 


Chris  Clausen,  science  editor 
of  the  Los  Angeles  (Calif.)  Ex¬ 
aminer — to  public  relations  with 
the  Jet  Propulsion  Laboratory 
of  the  CalifoiTiia  Institute  of 
Technology. 

*  *  « 

Herschel  Cooper,  Knoxville 
(Tenn.)  News-Sentinel — to  the 
Des  Moines  (Iowa)  Tribune  as 
copy  reader. 


Comril  VomTjtW 


VorkcnRaisr 


Philip  Finkelstein,  court 
house  and  general  assignments 
reporter  for  the  Jersey  City 
(N.  J.)  Jersey  Journal — to  the 
rewrite  staff  of  the  New  York 
Jou  rnal-A  merica  n. 


,  SukIi  Ar«t»t4i  Si' '  ^  ••^1 


fMlr«  and  4#rfMn>4n  To 
Air  iiHrmotinoai 


William  A.  Pillar,  former 
editor  of  the  W’eekly  Pittsburgh 
(Pa.)  News — to  the  Youngs¬ 
town  (Ohio)  Vindicator  as  gen¬ 
eral  assignment  reporter. 

O  «  O 

Sheldon  Binn  —  from  the 
New  York  World-Telegram  and 
Sun  staff  to  the  city  desk  of 
New  York  Times. 
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Reporter  Forgets  Job 
Ill  Traffic  Accident 

Yakima,  Wash. 

A  reporter  for  the  Yakima 
Herald  and  Republic  turned 
policeman  and  forgot  about  his 
job  during  a  traffic  accident. 

Reporter  Paul  G.  George  hap¬ 
pened  by  moments  after  a  young 
boy  had  been  knocked  down  by 
a  car. ,  Asked  by  a  detective  to 
“catch  the  traffic”,  Mr.  George 
began  waving  cars  down  a  side 
sti-eet  away  from  the  accident. 

When  police  arrived  to  take 
over  and  an  ambulance  had  taken 
the  boy  to  a  hospital,  reporter 
George  returned  to  his  office 
and  told  his  city  editor  about 
the  accident. 

Asked  about  the  details,  all 
the  reporter-traffic  policeman 
could  offer  was,  “I  haven’t  the 
faintest  idea  who  the  boy  was 
or  what  happened.  I  was  too 
busy  directing  traffic.” 

A  call  to  the  hospital  revealed 
the  boy  had  been  crossing  the 
street  when  struck  by  a  car. 

*  *  « 

John  Young,  former  Havana 
(Cuba)  Post  and  Havana 
(Cuba)  Herald  staffer — to  city 
editor  of  the  Moose  Jaw  (Sask.) 
Daily  Times-Herald. 

*  «  * 

Donald  Robinson,  assistant 
managing  editor  and  formerly 
Sunday  editor,  Philadelphia 
(Pa.)  Daily  News — resigned. 
He  said  he  would  move  to  New 
York  City. 

*  «  « 

Charles  Hodel,  publisher  of 
two  newspapers  at  Beckley,  W. 
Va.  —  to  chairman  of  the  West 
Virginia  Centennial  Commis¬ 
sion. 

«  *  « 

W.  W.  Don  Barksdale  —  to 
assistant  to  the  publisher  of  the 
Blue  field  (W.  Va.)  Daily  Tele¬ 
graph  and  the  Sunset  News- 
Observer. 

«  «  * 

Charles  Rhodes  and  his 
wife,  formerly  associated  with 
the  New  Martinsville  (W.  Va.) 
Wetzel  Republican  —  to  the  staff 
of  the  Ravenswood  (W.  Va.) 
News.  Mr.  Rhodes  becomes  news 
editor  and  Mrs.  Rhodes  is  the 
women’s  editor. 

*  4i  4c 

Ann  R.  Murphy,  veteran  so¬ 
ciety  editor  of  the  Fairmont 
(W.  Va.)  Times  —  retired.  She 
is  succeeded  by  Kathryn  K. 
Bloom. 

«  «  * 

Al  Fisher,  former  feature 
writer.  Fort  Collins  (Colo.) 
Coloradoan  —  to  police  reporter 
beat  for  the  Eureka  ((Ilalif.) 
Humboldt  Times. 

(Continued  on  page  36) 
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Ted  Yudain 


Civic  Testimonial 
For  Conn.  Editor 

Greenwich,  Conn. 

Ted  Yudain,  editor  of  Green¬ 
wich  Time,  was  honored  at  a 
recent  testimonial  dinner  mark¬ 
ing  the  rounding  out  of  30  years 
as  a  newspaperman,  21  as  edi¬ 
tor  and  managing  editor. 

Speakers  at  the  dinner  in¬ 
cluded  U.  S.  Senator  Prescott 
Bush,  Gov.  Abraham  Ribicoff  of 
Connecticut,  Ambassador  to 
Spain  John  D.  Lodge  and  for¬ 
mer  Gov.  Raymond  E.  Baldwin. 

Mr.  Yudain’s  professional  ca¬ 
reer  began  in  1927  as  a  reporter 
for  the  Stamford  Advocate.  He 
initiated  one  of  the  first  radio 
columns  and  simultaneously  con¬ 
tinued  at  cartooning  and  oil 
painting. 

He  has  remained  a  “working 
newspaperman”  and  never  hid 
himself  in  the  editor’s  ivory 
tower,  according  to  the  speak¬ 
ers. 

*  *  * 

John  Purfield,  former  Colo¬ 
rado  Springs  newsman  —  to 
Pueblo  (Colo.)  Star-Journal 
editorial  staff. 

*  *  ♦ 

Martin  Sheridan,  former 
Boston  newspaperman — switch¬ 
ing  from  director  of  public  re¬ 
lations,  Admiral  Corporation, 
Chicago,  to  director  of  informa¬ 
tion  of  the  New  England  Coun¬ 
cil,  Boston. 

♦  ♦  ♦ 

Kramer  A.  Adams,  a  former 
Pacific  Coast  outdoor  writer  — 
new  Oregon  public  information 
representative  of  Weyerhaeuser 
Timber  Company,  at  Portland, 
Ore. 
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Helmer  Is  Named 
Executive  Editor 

Sacramento,  Calif. 

George  Helmer,  former  city 
editor  of  the  Sacramento  Bee, 
has  been  named  executive  edi¬ 
tor  of  the  McClatchy-owned 
newspaper.  The  position  is  a 
newly  created  one. 

Eugene  Hill  has  been  ap¬ 
pointed  city  editor.  He  was  as¬ 
sistant  to  the  city  editor  and 
has  been  with  the  Bee  since 
1941. 

Mr.  Helmer  joined  the  staff 
in  1937  as  assistant  to  the  city 
editor.  From  1946  to  1949  he 
was  news  editor  of  the  Mc- 
Clatchy  Broadcasting  Company. 
He  became  acting  city  editor  in 
1949  and  city  editor  in  Januaiy 
1952. 

• 

First  50  Years 

Pittsburgh,  Pa. 

John  Thomas  has  just 
marked  the  completion  of  his 
first  50  years  as  a  newspaper 
reporter.  He  has  been  covering 
City  Hall  most  of  that  time, 
for  the  old  Pittsburgh  Sun  and 
its  lineal  descendant,  the  Post- 
Gazette.  Mr.  Thomas  began  his 
career  on  the  Beaver  Star  in 
Beaver  Valley.  A  city  park  is 
to  be  named  for  him  here. 

♦  ♦  ♦ 

Tom  Doherty,  one  of  six 
brothers  who  have  served  as 
reporters  for  Chicago  dailies 
over  the  last  40  years  —  to  the 
staff  of  Julius  Klein  Public  Re¬ 
lations,  Chicago.  Mr.  Doherty 
was  formerly  with  the  Chicago 
(Ill.)  American,  Chicago  (Ill.) 
Sun-Times  and  the  United 
Press. 

If  * 

Frank  McNaughton,  former 
Time-Life  Washington  corre¬ 
spondent  and  previously  with 
the  United  Press  —  opened  a 
public  relations  office  in  Chicago 
in  association  with  Florence 
Abrahamson,  executive  assist¬ 
ant. 

4:  *  He 

Klaus  G.  Roy,  music  critic 
of  the  Christian  Science  Moni¬ 
tor  and  instructor  in  music 
criticism  and  composition  at 
Boston  University  —  named  as¬ 
sistant  to  the  manger  of  the 
Cleveland  Orchestra.  He  has 
been  at  the  Monitor  seven  years. 

♦  ♦  ♦ 

Mrs.  Olive  Gresmer,  reporter 
and  writer  in  the  women’s  de¬ 
partment  of  the  Cleveland 
(Ohio)  Plain  Dealer  for  more 
than  a  year  —  appointed  club 
editor.  She  succeeds  Miss  Eliza¬ 
beth  Birkley,  who  resigned  to 
become  church  editor  of  the 
Cleveland  News.  Mrs.  Gresmer 
formerly  was  society  editor  of 
the  Mansfield  (Ohio)  Journal. 


Radio  Reporter 
Files  Access  Bill 

Boston 

A  radio  newsman,  Edward  F. 
Myers,  has  filed  a  bill  with  the 
Massachusetts  Legislature  ask¬ 
ing  equal  access  to  news  sources 
in  the  state  government. 

He  complained  recently  to 
Gov.  Foster  Furcolo  that  he  had 
been  banned  from  a  press  con¬ 
ference  the  governor  held  with 
members  of  the  State  House 
Press  Association. 

A  spokesman  for  the  associa¬ 
tion  explained  then  that  the  ap¬ 
pointment  with  the  governor  had 
been  made  by  the  association  for 
its  members. 

Under  the  rules  governing  the 
association,  membership  is  re¬ 
stricted  to  reporters  for  daily 
newspapers  and  press  services. 

The  text  of  Mr.  Myers’  bill 
asks  “that  all  branches  of  state 
government  and  departments  of 
state  offices,  are  hereby  author¬ 
ized  and  directed  to  grant  edi¬ 
tors  and  reporters  of  radio  and 
television  news  services  equal 
access  to  all  news  sources  pres¬ 
ently  enjoyed  by  representatives 
of  others  news  media.” 

• 

Gilbert  and  Felton 
In  Publishing  Firm 

Seattle 

Two  additions  to  the  office 
of  Robert  D.  Seal  Publications, 
include  Kenneth  Gilbert,  former 
city  editor  of  the  Seattle  Post- 
Intelligencer  and  author  of  num¬ 
erous  books  and  magazine  fic¬ 
tion,  and  Ray  W.  Felton,  for¬ 
mer  Seattle  Times  city  editor 
and  editor  of  the  Seattle  Star. 

Robert  D.  Seal,  former  news¬ 
paperman,  established  the  pub¬ 
lishing  firm  eight  years  ago. 
Publications  include  Alaska 
Buyers’  Guide  and  Alaska  Sour¬ 
dough  Stories;  he  also  repre¬ 
sents  the  Alaska  Sportsman. 
Upcoming  is  Alaskan  Poker- 
Stories,  written  by  Kenneth  Gil¬ 
bert. 


Oppose  Fol  Treaty 

United  Nations 
The  United  States  opposes  the 
UN’s  draft  Convention  on  Free¬ 
dom  of  Information  and  consid¬ 
ers  further  work  on  it  a  waste 
of  UN  time  and  resources.  This 
view  was  registered  this  week 
by  U.  S.  Alternate  Philip  Klutz- 
nick  of  Chicago  at  a  meeting 
of  the  General  Assembly’s  So¬ 
cial,  Humanitarian  and  Cultural 
Committee.  The  draft  has  been 
debated  since  1951. 

EDITOR  &  PUB 


ABC  Board 
Votes  Plan  for 
Unpaid  Data 

Chicago 

The  Board  of  Directors  has 
unanimously  approved  a  propos¬ 
al  that  Audit  Bureau  Circula¬ 
tions’  business  publication  re¬ 
ports  should  provide  additional 
information  on  the  unpaid  dis¬ 
tribution  included  in  the  reports  ^ 
effective  with  Publishers’  State¬ 
ments  for  the  period  ending 
June  30,  1958. 

This  action  was  taken  by  the 
Board  in  New  York  last  week  t 
and  involves  the  following  cate¬ 
gories  under  which  business 
papers’  unpaid  distribution  will 
be  audited  and  reported  as  fol¬ 
lows:  checking  copies  to  ad¬ 
vertisers  and  agencies;  free 
lists;  and  all  other  free  (ever}’ 
issue  for  six  months  or  more), 
and  rotated  or  occasional. 

The  Board’s  action  will  not 
affect  the  Bureau’s  membership 
eligibility  requirements,  namely 
that  70  percent  of  a  publisher’s 
circulation  must  be  paid  in  order 
to  qualify  for  an  ABC  audit. 

Alan  Wolcott,  ABC  vicepresi¬ 
dent,  in  a  report  to  the  directors 
stressed  that  ABC  has  pro-  ^ 
grossed  notably  in  three  ways, 
namely,  a  more  favorable  atti¬ 
tude  on  buyers’  side,  greater  use 
of  ABC  data  and  expanded  mem¬ 
bership  among  advertisers  and 
agencies.  He  cited  the  fact  that 
in  the  last  15  months,  41  ad¬ 
vertising  agencies  have  joined 
the  Bureau.  He  said  that  there 
are  at  present  808  advertisers 
and  261  agencies  holding  Bureau 
membership  for  an  all-time  high 
of  1069  buyers  of  advertising. 

• 

Cate  Completing 
Tour  with  Citation 

Washington 

Completing  a  two-year  tour  of 
active  duty  with  the  U.  S.  Army, 
Benjamin  W.  U.  Cate,  a  re¬ 
porter  for  the  St.  Petersburg 
(Fla.)  Times,  received  a  Certifi¬ 
cate  of  Achievement  from  Col. 
Vardell  E.  Neamith,  Adjutant 
General  of  the  Military  District 
of  Washington.  Mr.  Cate  was 
head  of  the  news  desk  in  the 
Office  of  the  Chief  of  Informa¬ 
tion,  MDW,  and  was  responsible 
for  dissemination  of  news  on 
local  military  activities  and  for 
coordinating  press  coverage  of 
President  Eisenhower’s  Inaug¬ 
ural  Parade  and  the  arrival  of 
Queen  Elizabeth  II.  He  plans  to 
return  to  the  Times  in  mid- 
January. 
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TELETYPE  CORPORATION 


Weittrn  Bhctnc  Company 


Do  you  always  give  them  a  cap  'F? 


The  word  "Teletype”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  printed  communi¬ 
cations  equipment  made  by  the  Teletype 
Corporation.  It  should  always  be  spelled 
with  a  capital  "T.”  If  you  are  unable  to 
use  the  complete  expression,  "Teletype 
printer,”  we’d  appreciate  your  using  the 
word  "teleprinter”  or  "teletypewriter.” 


The  word  "Teletypesetter”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  automatic  control 
equipment  for  typecasting  machines 
made  by  the  Teletypesetter  Corporation. 
So  please  always  spell  "Teletypesetter” 
with  a  capital "T.”  When  space  is  limited 
or  to  avoid  repetition,  you  may  find  it 
convenient  to  use  the  contraction,"  TTS.” 


TELETYPESETTER  CORPORATION 
2752  N.  Clybourn  Ave.,  Chicago  14,  Illinois 


4100  Fullerton  Ave.,  Chicago  39,  Illinois 
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Remington’s 
‘Lost’  Canvas 
In  Press  Club 


Arrests  End 
Paper  Thefts 

San  Jose,  Calif. 

Filed-down  pennies  in  a 
newspaper  rack  here  led  to  the 
arrest  of  two  men  on  charges 
of  daily  thefts  of  several  copies 
of  the  San  Jose  News. 

The  arrests  wei'e  aided  by  a 
tipoff  from  a  “wino,”  an  alco¬ 
holic  addicted  to  wine,  the 
newspaper  said. 

Ancel  Turaer,  circulation  di¬ 
rector  for  the  Mercury  and  the 
News,  arranged  for  a  stake-out 
that  included  Treasury  officers 
from  San  Francisco. 

Bill  Regan,  chief  M-N  pho¬ 
tographer,  used  a  long-range 
sequence  camera  from  a  hide¬ 
out  across  the  street  from  the 
rack.  Photos  showed  the  sus¬ 
pect’s  trek  to  the  rack,  his  sei¬ 
zure  of  four  copies  of  the  News 
and  his  return  to  a  nearby  poo! 
hall. 


The  jaunty  figure  of  a  1904 
war  correspondent,  as  depicted 
in  a  painting  by  the  American 
artist,  Frederic  Remington,  now 
has  residence  at  the  Overseas 
Press  Club,  New  York  City. 

Remington,  famed  particular¬ 
ly  for  his  painting  and  sculpture 
of  Indians  and  the  American 
West,  did  the  20  by  26-inch 
monochrome  canvas  for  an  East¬ 
man  Kodak  Company  advertise¬ 
ment  in  1904.  During  half  a 
century  the  painting  lay  for¬ 
gotten  in  a  warehouse  in  Ro¬ 
chester,  N.  Y. 

Restored  and  appraised  at 
$2,500,  “The  Correspondent”  was 
presented  to  the  press  group 
by  Robert  W.  Brown,  manager 
of  Kodak’s  Editorial  Service 
Bureau.  It  was  accepted  by 
Cecil  Brown,  president  of  the 
Overseas  Press  Club.  At  the 
cei'emonies  were  Mrs.  Richard 
Harding  Davis  Kehrig,  daugh¬ 
ter  of  Richard  Harding  Davis, 
and  Miss  Edith  Roosevelt, 
granddaughter  of  Theodore 
Roosevelt. 

Kodak  will  present  photo¬ 
graphic  copies  of  the  painting 
to  libraries  of  journalism 
schools  throughout  the  country. 

The  painting,  Mr.  Brown  re¬ 
lated,  was  found  by  two  mem¬ 
bers  of  the  company’s  adver¬ 
tising  department  in  a  store¬ 
room  of  old  merchandising  and 
advertising  aids.  An  unknown 
and  unsympathetic  pair  of 
hands  had  stuck  the  canvas  on 
a  nail  in  the  wall.  Dust  of  years 
covered  the  picture. 

Kodak  ordered  a  complete 
restoration  of  the  picture  under- 


PoliccsPress  Code 
Proposed  to  Editors 

_______________  Syracuse,  N.  Y. 

George  Searle,  deputy  super- 
intendent  State 
posed  at  a  meeting  of  United 
■itie  of  this  oil  by  Frederic  Remington  Press  Editors  of  New  York 
u  State  here  Dec.  9  that  police 

'  u  ■  Of  '  y-  officers  and  newsmen  work  out 

his  face  bears  a  decided  resem-  a  “code  of  cooperation.” 
blance  to  Theodore  Roosevelt,  He  made  the  suggestion  in  a 
whom  the  artist  painted  on  speech  in  which  he  pointed  out 
several  occasions.  the  difficulties  of  state  police  in 

In  a  case  slung  over  “The  handling  public  infonnation. 
Correspondent’s”  shoulder  is  a  “We  want  to  do  everything 
camera  that  can  be  identified  as  for  reporters,”  Mr.  Searle  said. 
Number  3  Folding  Pocket  Ko-  “but  sometimes  we  cannot.”  He 
dak,  a  model  produced  from  emphasized  that  troopers  are 
1900-1908.  It  took  either  six  or  instructed  to  aid  newsmen  in 
10  pictures  in  314  by  414  size,  any  way  short  of  divulging  in- 
Remington  was  the  son  of  an  fonnation  that  might  harm  “the 
editor  of  the  Ofl'densbMrfl'  (N.  Y.)  ends  of  justice.” 

Journal.  The  State  Police  leader  sug- 

•  gested  that  organizations  of 

_  newsmen  meet  with  troopers, 

*  C^ptu  es  sheriffs  and  police  to  develop  the 

Writing:  Prize  Again  code. 

Cincinnati  Harvey  Hough,  editor  of  the 
William  B.  Collins,  3l‘  En-  Tonawanda  Neu's  and 

Quirer  general  assignments  re-  pr<?sident  of  the  UP  group,  pre- 


JEWELRY  LINAGE 


Write  VS  or  ask  our  representative 
(or  a  somple  copy.  And  be  sure 
to  see  these  others  in  Metre's  bat¬ 
tery  of  proven  linage  builders; 

•  Metro  Newtpoper  Service 

•  Metre  Department  Store  Service 

•  Foshion  Review  Service 

•  Greoter  Soles  Service 

•  Metre's  Book  of  Headings 


functional 

newspaper 

design 

By  EDMUND  C.  ARNOLD 
EDITOR,  LINOTYPE  NEWS 

Order  your  copy  from 
MERGENTHALER  LINOTYPE  CO. 
29  Ryerson  St.,  Brooklyn,  N.  Y. 

$7.50 


. .  .  And  mony  other  supplementary 
services  that  mean  INCREASED 
IINACE  for  your  newspaper! 


Kodak  Auto-Focus  Enlarger,  Model  E,  5x7,  with  7'/i-in. 
Kodak  Enlarging  Ektanon  Lens,  $1000 


Kodak' 


Kodak  Film  and  Plate  De¬ 
veloping  Hanger,  No.  4A, 
easy  loading,  fast  draining, 
4x5,  $1.60 


Kodak 


Kodacraft  Roll-Film  Tank,  for  120,  620, 
127  films,  $3.25 


Prk9$  or*  titf,  tncfud*  F^d^rol  Tan  wh*r*  appikabh,  and  ora  wbjact  to  changa  oefrct. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 
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Kodak  Enameled  Trays,  available  in 

[^1 

‘St 

7  sizes;  8x10,  $2.35,  to  23x28,  $22.00 

CIRCULATION 


Los  Angeles  played  by  the  newspaper  dealer. 
Sunday  newspapers  sold  in  The  store  cashiers  register 
food  stores  and  markets  yield  the  paper  sales  and  the  dealer 
greater  profits  per  square  foot  is  paid  only  for  the  copies  sold, 
of  selling  area  than  most  hard  Maximum  newspaper  sales  re¬ 
goods  and  staples,  according  to  suit  from  proper  display  on  the 
results  of  a  survey  by  the  mar-  fioor  or  in  racks  at  the  head  of 
ket  research  department  of  the  the  checkout  stands. 

Los  Angeles  Times,  Here  ai'e  some  examples  cited 

Sales  of  Sunday  newspapers  in  the  survey: 
return  a  14%  margin  of  profit  One  chain  averages  25%  per 
for  1.6  square  feet  of  space,  the  store  every  Sunday  in  each  of 
survey  indicated,  using  the  food  its  branches  selling  papers, 
store  industry  yardstick.  Should  the  operators  utilize  its 

In  the  Los  Angeles  metropoli-  60  retail  outlets,  the  potential 
tan  newspaper  circulation  area,  corporation  eamings  for  the 
for  example,  the  public  annual-  year  from  newspapers  would 
ly  pays  $9,028,000  for  the  Los  amount  to  $78,000. 

Angeles  Sunday  Times  and  One  store  of  a  major  South- 
Sunday  Examiner — exclusive  of  ern  California  chain  lost  the 
home-delivered  newspapers  —  profits  of  more  than  200  Sunday 
with  each  selling  for  20c  a  copy,  papers  when  an  officer  of  the 
Store  income  from  newspa-  company  had  the  papers  moved 
pers  is  net  profit  involving  no  from  the  checkstands  to  a  cor- 
outlay  to  the  merchandiser,  no  ner  of  the  store.  The  monetary 
handling  and  no  continuing  loss,  if  the  practice  continues, 
shelf  storage.  The  newspapers  will  total  more  than  $400  for 
are  delivered,  stacked  and  dis-  the  year  in  the  one  market. 


HANDY  PICKUP  of  Sunday  newspapers  Is  provided  in  Los  Angeles  food 
shops,  right  near  the  checkout  counters.  Research  study  showed  a  high 
profit  return  for  small  sales  space. 


This  chain  has  about  200  stores  - 

in  the  area. 

A  profit  comparison  of  shelf  L0ttGr  vVritGFS 
items  with  newspapers’  15% 
margin  shows  cereals  13.3% ; 
flour  and  flour  mixes  12.9%; 
soups  11.6%;  beverages  10.4%; 
baby  foods  9.8%;  canned  and 
powdered  milk  8.5%;  soaps 
8.4%;  sugar  6.2%,  and  cigarets  Bend  Tribune' 

5.8%.  (These  market  profit-  People  column 
margin  figures  are  from  “Facts  answers  to  que 
in  Grocery  Distribution,”  1957,  public  officials 
Progressive  Grocers’  24th  an-  in  their  honor 
nual  suiwey)  diana  Club.  A  i 

The  newspaper  profit  story  of  500  braved 
was  prepared  by  the  Times’  in  several  year 
Market  Research  Depar^ent  Answering 
at  the  request  of  I^y  Marx,  questions  wer. 

Times  circulation  director,  to  Homer  E  Cai 
encourage  the  sale  of  papers  in  P  j' 

the  markets.  Fred  Selzer  heads  Walle 

the  newspaper’s  market  re-  joggph  County 
search  department.  missioners:  Ec 


Quiz  Officials 


Carroll  Hanson,  61 
An  ABC  Auditor 


Jardine,  superintendent  of  South 
Bend  public  schools,  and  Dr. 
John  J.  Young,  superintendent 
Chicago  of  Mishawaka  public  schools. 

Carroll  Hanson,  61,  member  *  „nT 

of  the  Audit  Bureau  of  Circu-  -LZ 

lations’  auditing  staff  for  41  of  Voice  of  the  People  fall  into  w 
the  Bureau’s  43  years,  died  Dec.  represented  by  one  of  tlie 

g  public  officials  on  our  panel, 

'During  World  War  II,  he  Tribune, 

served  as  chief  of  the  newspa-  editor  o  , 

per  section  and  administrator  of  We  believed  it  wou  ,  -i, 

the  Newsprint  Order  in  the  idea  to  ^ve  the  people  wl^o^^te 
Printing  and  Publishing  Divi-  these  letters  an  oPPertumty  to 

Sion  of  the  War  Production  their  questions  to  these 

public  officials  personally. 

He  was  appointed  ABC  chief  Gerald  E.  Cosgrove,  associate 
field  auditor  in  1946.  In  more  editor  of  the  Tribune  and  con- 
recent  years,  Mr.  Hanson  has  ductor  of  the  Voice  of  the  People 
directed  field  work  on  one  of  the  column,  was  toastmaster  and 
Bureau’s  experimental  audits.  A  panel  moderator.  All  cxpensjM 
brother,  Vernon,  is  ABC  re-  of  the  dinner  were  paid  by  the 
search  director.  Tribune. 
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PHONE,  WHITE  or  WIRE  TODAY 


All  Toronto 


Phila.  News 
Editions  Cut, 
Staff  Pared 


Toronto 

All  three  Toronto  dailies  have 
raised  their  price  from  5c  to 
10c  a  cof)y. 

The  Telegram  completed  the 
trilopy,  following:  the  Star  and 
the  Globe  and  Mail  by  a  few 
days. 

This  brought  to  seven  the 
number  of  Canadian  dailies  now, 
charging:  10c.  The  first  move  to 
this  price  was  made  two  years 
ago  by  the  Victoria  (B.  C.) 
Times  and  Colonist.  Montreal 
Le  Devoir  went  to  10c  earlier 
this  year  and  the  Sault  Ste. 
Marie  Star  announced  it  will 
double  its  price  Jan.  1. 

The  price  for  home  delivery 
of  the  Toronto  Telegram  was 
changed  from  35c  to  60c  a  week 
and  the  enlarged  Saturday  edi¬ 
tion  remains  at  10c.  The  Star’s 
home  delivei’y  rate  was  boosted 
from  40c  to  50c. 

Publisher  John  Bassett  Jr.  of 
the  Telegram  said:  “We  believe 
that  a  daily  newspaper  is  at 
least  woi-th  as  much  as  a  cup  of 
coffee  or  a  telephone  call.” 

It  is  the  first  price  increase  for 
the  paper  in  eight  years.  The 
price  then  was  raised  from  .3e 
to  5c. 


comic  strip  headed  How  to  sell 
your  Sunday  ‘Plus’,”  which  con- 
tains  the  descriptive  superla- 
Edward  Royal, 

on  the  same  theme  will  be 
furnished  to  distributing  news- 
papers  early  in  1958.  This 
PRESIDENT  of  the  National  Press  presentation  will  be  on  flipover 
Club  John  V.  Horner  of  the  cards,  and  will  be  adapted  for 
Washington  (D.C.)  Star  was  un-  showing  to  other  interested 
opposed  in  the  annual  election 

Dec  13  giuujia. 

_ '  Mr.  Royal  provided  ciix:ula- 

tion  figures  to  substantiate  the 
ore  Business  claim  to  being  the  “largest.” 

net  Closest  to  This  Week’s  11,- 

972,970  circulation  is  Reader’s 
Buffalo,  N.  Y.  jugest  with  11,508,322. 


number  of  early  editions.  The 
first  issue  now  comes  off  the 
presses  at  8:30  A.  M.  and  the 
last  one  at  3  P.  M.  A  regnilar 
Saturday  edition  has  been  re¬ 
stored  and  the  weekend  edition 
dropped. 

Discharges  in  most  depart¬ 
ments — approximately  100  per¬ 
sons — followed  the  decision  to 
conduct  a  curtailed  operation. 
.4t  least  25  members  of  the 
Philadelphia  Newspaper  Guild 
were  involved.  The  Guild  has  a 
contract  with  the  Daily  News, 
which  was  assumed  by  the  new 
management,  but  there  was  an 
“escape  clause”  w’hich  pei’mitted 
dismissals  for  reasons  of  econ¬ 
omy. 

A  spokesman  at  the  Inquirer 
said  every  effort  was  going  to 
be  made  to  make  the  new  Daily 
New’s  a  going  concern.  He  ad¬ 
mitted  the  discharges  w'ere  not 
a  pleasant  thing  to  do,  but  they 
had  to  be  made  to  achieve  cer¬ 
tain  economies.  The  paper 
would  have  better  chances  for 
success  if  it  w'as  put  on  a  more 
economical  basis,  he  said. 

“We  expect  to  do  a  lot  of 
planning,”  this  spokesman  said, 
“and  w'e  will  spend  money,  but 
it  must  he  done  on  a  sound,  eco¬ 
nomic  basis.  No  business  can 
be  run  on  losses.” 


las  iiiuut;  1  11  1  C  *  Y  1 

pages  and  added  four  new  daily  W  ire  Servioe  LiOOal 
:omics.  Quotations  include  sales  Cliooses  Officers 
.olunie,  high  low,  closing  and  Washington 

net  change.  The  new  comics  are  ,  iir-  o 

‘Little  Lulu,”  “The  Jackson  .  autonomous  Wire  Seiw- 

Twins,”  “Jiggs”  and  “Moon  -ce  Local  of  the  American  News- 
Mullins”  paper  Guild,  embracing  2,800 

‘  Three  additional  reporters 

have  been  assigned  to  the  staff  "^^h  the  electjon  of  provisional 
of  Financial  Editor  Peter  C.  officevs  A  charter  is  to  be 
Andrews.  Ralph  Kazarian  will  S'a'^tpd  in  March.  ... 

cover  real  estate  and  business,  „  L^^nard  Milliman,  Associated 
Francis  J.  O’Connell,  shipping  P^-^ss,  San  Francisco,  heads  the 
and  transportation,  and  Albert  amt,  with  Joe  Wilson,  United 
W.  Spindler,  labor.  P»ess,  San  Francisco,  as  secre- 

,  tary-treasurer. 

^  A  4 .  I  Provisional  vicepresidents  are : 

i'New  ABIa  Altle  YeUx  Wold,  AP,  Detroit;  Rob- 

Chicago  ert  Liles,  UP,  New  York;  Joe 
Charles  O.  Bennett  has  been  Oppenheimer,  INS,  New  York, 
named  director  of  Information-  Delegates  are  Ron  Gilbert,  AP, 
al  Services  for  the  Audit  Bu-  Indianapolis;  John  Goldsmith, 
reau  of  Circulations.  He  joined  UP,  Washington;  and  J.  Harley 
the  public  relations  staff  in  Murray,  INS,  W’ashington. 

1951  after  serving  as  editor  of  Wire  sei-vice  employees  around 
the  Columbus  (Wis.)  Journal-  the  country  have  been  enrolled 
Republican.  as  members  of  local  guild  units. 
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AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


More  Press  Power 

Albany,  N.  Y. 

The  Knickerbocker  Neivs  has 
completed  installation  of  higher- 
pow-ered  electric  motors  to  drive 
its  presses,  increasing  the  capa¬ 
city  of  the  press  to  36,000  papera 
an  hour,  according  to  James  J. 
Morris,  mechanical  superintend¬ 
ent.  The  installation  cost  was 
estimated  by  Mr.  Morris  at 
JlOO.OOO,  including  new  controls 
snd  magnetic  brakes  designed 
to  stop  the  presses  in  seven 
seconds,  in  emergencies.  The  two 
Hew  150  horsepower  Century 
Motors  were  installed  by  Cutler 
Hammer,  Inc.,  with  no  halt  to 
newspaper  production.  The  in¬ 
stallation  required  seven  weeks. 

EI>IT0R  ac  PUBLISHER 


iRvwatIgate  the  developments 
that  are  taking  place  —  In- 
ereaeed  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
mccesses  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $600,000,000  invested 
In  Australia. 

Te  keep  la  touch  with  marketing, 
advertidsg,  publishing  end  graphic 
arts  la  Auttralle  read 


NEWSPAPER  PLANTS 


NEW  PLANTS  •  MODERNIZATIONS  •  EXTENSIONS 

LOCKWOOD  GREENE 

ENGINEERS-ARCHITECTS 

NEW  YORK  17,  N.  Y.  BOSTON  16,  MASS.  SPARTANBURG.  S.  C. 
41  East  42nd  Street  316  Stuart  Street  Montgomery  Bldg. 
Brochure  on  request 


issociate 
ind  con- 
e  People 
ter  and 
expenses 

I  by  the 


tmUiskad  /ermishliy 

Annual  Subscription  to  U.  S.  $8 

B  HeariHoa  St.,  Sydaay,  Aastrelle 


PROMOTION 


Need  to  Close  the  Gap 
Between  Public,  Press 


Bv  T.  S.  Irvin 


You  might  not  think  at  first 
glance  that  there  is  any  connec¬ 
tion — but  when  our  military 
failed  recently  to  launch  an 
earth  satellite  in  competition 
with  the  Soviet’s,  they  helped 
underscore  the  public  relations 
problem  that  besets  U.  S.  news¬ 
papers. 

The  connection  lies  in  the  re¬ 
action  to  the  failure.  The  mili¬ 
tary  have  already  blamed  the 
newspapers  for  being  forced  to 
operate  in  a  goldfish  bowl.  Those 
parts  of  the  public  favorable  to 
the  Administration,  egged  on  by 
scared  politicians  looking  for  a 
scapegoat,  will  also  blame  the 
newspapers.  That’s  so  easy  to 
do. 

And,  as  Carl  W.  Lindstrom, 
executive  editor  of  the  Hartford 
(Conn.)  Times,  observed  the 
other  day,  “I’m  afraid  the  peo¬ 
ple  are  not  on  our  side  in  this 
issue.  They  seem  not  to  be  able 
to  disassociate  our  cause  from 


what  they  think  is  selfish  news¬ 
paper  interest.” 

Mr.  Lindstrom  was  not  re¬ 
ferring  only  to  the  satellite  fail¬ 
ure,  but  to  the  whole  problem 
of  Government  operating  in  se¬ 
crecy  with  public  approval — or, 
at  least,  lack  of  disapproval.  He 
was  deploring  the  fact  that  the 
public  seems  not  to  w'ant  to 
know — and  to  associate  news¬ 
paper  insistence  on  Goveniment 
disclosure  with  a  selfish  desire 
for  circulation  and  profit. 

There  are  some  who  blame  the 
schools  for  this  attitude  of  pub¬ 
lic  indifference  to  whether  the 
Government  operates  in  secret 
or  in  the  open.  They  say  that  it 
is  due  to  the  failure  of  the 
schools  properly  to  indoctrinate 
their  students  in  democracy  and 
in  the  responsibilities  of  citizens 
in  a  democracy. 

Certainly  the  schools  are  not 
blameless.  But  newspaper  pro¬ 
motion  people  are  faced  with  a 


Santa:  Dig  up  tickets  for  the 
best  Broadway  shows  for 


PROVIDE  A  REAL  HOLIDAY  TREAT  for  your 
subscribers  by  announcing  a  THEATRE 
TRAINS  AND  PLANES  “Show  Tour”  sponsored 
by  your  newspaper.  Your  paper  will 
benefit,  too,  from  this  great  new 
community  service  promotion  feature, 
with  increased  readership  and  prestige. 


For  complete  detaili,  write,  wire  or  phone 


more  present  problem  in  this 
gap  between  the  public  and  the 
papers.  What  can  they  do  about 
it?  Probably  precious  little  right 
now.  There  will  be  charges,  and 
there  will  be  replies  to  these 
charges. 

But  the  main  problem  of  a 
public  relations  program  for  the 
newspapers  that  will  win 
greater  and  wider  public  under¬ 
standing  and  support  for  what 
the  newspapers  do  every  day  in 
the  public  interest  remains.  Its 
insistence  should  win  industry¬ 
wide  support  for  the  program 
the  National  Newspaper  Promo¬ 
tion  Association  is  expected  to 
come  up  with  shortly. 


from  the  sale  of  butter  and  egp 
as  her  own  mad  money  or  spend¬ 
ing  money.  This  year  our  candy 
eggs  made  quite  an  impact  oi 
our  advertisers.” 


In  the  Bag 


Theatre  Trains  and  Planes 


W  addayaread  ? 


tNCORPORATED 

233  West  46th  Street,  New  York  •  JUdson  2-5340  *  Bell  System  TWX  NY  I  2424 


In  this  day  of  competition 
that  too  often  approaches  the 
internecine,  it  is  refreshing  to 
pick  up  a  brochure  issued  by  the 
New  York  Mirror  that  sells  the 
newspaper  medium  before  it 
sells  the  Mirror. 

“Who  got  your  nickel  this 
morning?”  it  is  titled.  Copy  then 
suggests  that  odds  are  that  this 
morning,  along  with  3  million 
others,  you  bought  your  favorite 
morning  paper  on  your  way  to 
work.  Every  weekday  almost  5 
million  New  Yorkers  buy  papers 
— and  11  million  read  them,  the 
copy  goes  on,  “more  than  2  times 
as  many  as  look  at  the  7  New 
York  TV  broadcasting  stations 
in  an  average  day.” 

“Can  you  think  of  a  family 
that  has  no  rev/spaper?”  the 
brochure  asks.  “Buying  a  news¬ 
paper  is  an  affair  of  the  heart 
as  well  as  the  mind,  and  each 
day  this  love  affair  is  carried 
on  anew”  as  people  choose  their 
paper.  And  of  course,  as  the 
brochure  concludes,  lots  of  peo¬ 
ple  love  the  Mirror. 

When  you  consider  that  this 
brochure  goes  to  the  Madison 
Avenue  hoys  (when  are  we 
going  to  quit  using  this  cliche?) 
who  buy  newspaper  space  all 
over  the  U.  S.,  you  can  see  that 
its  boost  for  newspapers  is  a 
hefty  one. 


It’s  not  the  size  of  the  paper, 
it’s  the  size  of  the  talent  that 
makes  for  good  promotion.  Wit¬ 
ness  the  “Garland  Business 
Memo,”  a  new  monthly  multilith 
bulletin  sent  to  the  merchants  of 
its  community  by  the  Garland 
(Texas)  Daily  News.  The  memo 
has  three  purposes:  1,  to  give 
facts  about  business  trends  in 
Garland;  2,  to  give  ideas  about 
advertising  and  promotion;  and 
3,  to  tell  some  about  the  paper. 
On  every  one  of  these  purposes 
the  Memo  scores  high.  Credit  to 
Bill  Bradfield,  Jr.,  editor. 

Stroudsburg  (Pa.)  Poeono 
Record  celebrates  moving  into 
new  building  with  a  handsome 
booklet  about  its  staff,  its  plant 
and  its  ideals,  “On  the  Pulse  of 
the  Poconos.”  Well  designed, 
well  written,  well  illustrated 
with  excellent  photographs,  this 
home-produced  booklet  deserves 
commendation. 

Denver  (Colo.)  Post  out  with 
a  new  manual  for  its  carrier 
organization,  “Steps  to  Success 
in  Route  Management.”  This  is 
one  of  the  best  of  these  manuals 
we  have  seen. 

London  (Ont.)  Free  Press 
uses  a  trick  elephant  effectively 
on  the  cover  of  its  new  market 
data  book.  Tums  out  the  ele¬ 
phant,  poised  on  one  foot,  fits 
the  outline  guide  of  Southwest¬ 
ern  Ontario,  shown  on  the  cover 
of  the  data  book.  Fits  in,  too, 
with  the  data  book’s  title,  “A 
Really  Big  Market.”  Book 
squeezes  lots  of  information 
comfortably  into  its  12  pages. 
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Ex-Coiilroller  Dies 


Riiller  and  Eggs 

One  of  the  better  gag  promo- 


CIJ2VELANB 

Clayton  C.  McConkie,  who 
was  controller  of  the  Forest 
City  Publishing  Co.,  publisher 
of  the  Cleveland  Plain  Dealer 
and  the  News,  for  38  years,  died 
at  his  home  here  Dec.  9.  He  was 
87.  Mr.  McConkie,  until  his  re¬ 
tirement  in  1948,  also  was  secre¬ 


tions  of  recent  months  was  the  tary  of  the  Art  Gravure  C!orp. 
dozen  fresh  eggs  we  got,  along  of  Ohio  and  secretary  of  the 


with  all  their  local  advertisers, 
from  the  Petaluma  (Calif.) 
Argtis-Courier.  The  “eggs”  were 
candy,  of  course — but  they 
looked  like  the  real  thing  even 
if  they  tasted  better.  They  were 
used  to  promote  the  paper’s 
semi-annual  Butter  and  Egg 
Day  edition — and  they  helped 
make  this  edition  20%  bigger 
than  any  previous  one. 

“Butter  and  egg  days,”  ex- 


United  Broadcasting 
Cleveland. 


Co.  of 


Gamer  to  Retire 

Peterborough,  Ont. 

Harold  L.  Gamer,  general 
manager  of  the  Peterborough 
Examiner  for  the  last  20  years, 
will  retire  at  the  end  of  the 
year.  Mr.  Gamer  is  a  former 
president  of  the  Canadian  Daily 


plains  PM  Roger  Esteves,  “are  Newspaper  Publishers  Associa- 
based  on  the  old  custom  that  the  tion  and  the  Navy  League  o 
farm  housewife  keeps  the  money  Canada. 
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No  End  of  Paper 
Mill  Strike  in  View 


San  Francisco 

There  are  no  signs  of  settle¬ 
ment  in  a  strike  which  has 
closed  down  completely  every 
newsprint  production  unit  in 
British  Columbia  for  the  past 
month. 

Some  6,000  men  left  their  jobs 
in  nine  pulp  and  paper  plants  of 
this  province  on  Nov.  14. 

(Faint  hope  of  an  end  of  the 
strike  by  the  start  of  the  new 
year  was  in  the  air  late  this 
week  as  conciliators  talked  with 
both  sides.) 

John  Shennan,  vicepresident 
of  the  International  Brother¬ 
hood  of  Pulp,  Sulphite  and  Pa¬ 
per  Mill  Workers,  has  been  in 
British  Columbia  almost  con¬ 
tinuously  since  the  strike  began. 

The  first  month  of  the  strike 
brought  no  actual  change  in  the 
basic  situation,  declared  D.  R. 
Blair,  head  of  the  Pulp  &  Paper 
Industrial  Relations  Bureau  in 
Vancouver,  B.  C.  and  a  spokes¬ 
man  for  the  struck  companies. 
Nothing  has  developed  to  indi¬ 
cate  the  future,  he  observed. 

A  few  more  workers  have 


gone  to  the  sidelines.  The  unions 
decided  to  call  out  members  of 
power  plant  maintenance  duty 
provided  the  equipment  did  not 
also  supply  essential  community 
power,  Mr.  Blair  said. 

Salaried  personnel  has  now 
taken  over  in  the  power  rooms 
of  those  plants,  but  only  to  the 
extent  of  keeping  up  enough 
power  to  prevent  plant  damage, 
Mr.  Blair  explained. 

No  Sliortage  Noted 

No  reports  of  newsprint 
shortages  have  been  noted  along 
the  Pacific  Coast.  Newspapei-s 
had  heavy  inventories  at  the 
strike’s  start  and  suppliers  have 
been  meeting  contract  obliga¬ 
tions,  sources  observed. 

Newspaper  managements 
have  expressed  appreciation  for 
the  continued  service  Powell 
River  Company  has  provided 
despite  the  fact  that  its  entire 
productive  capacity  is  within 
the  strike-bound  area. 

But  most  newsprint  shipments 
are  now  arriving  in  this  area 


by  single  carload  instead  of  by 
the  shipload,  it  was  learned. 
Newsprint  companies  are  pay¬ 
ing  the  extra  freight  charges 
on  shipments  to  contract  users, 
it  was  indicated. 

A.  B.  Layton,  president. 
Crown  Zellerbach  Corporation, 
said  estimates  of  earnings  this 
year  have  been  further  reduced 
because  of  the  strike.  Two  of 
the  corporation’s  four  news¬ 
print-producing  mills  are  in 
British  Columbia. 

Production  of  the  new  mill 
of  Albemi  Paper  Company,  an 
affiliate  of  MacMillan  &  Bloedel, 
had  been  under  way  only  three 
months  when  the  strike  began. 
Picket  lines  tied  a  ship  to  the 
Albemi  docks. 

The  strike  of  the  pulp  and 
paper  makers  was  the  first  in 
Pacific  Coast  history. 

The  workers  demanded  a 
1214  per  cent  wage  boost  and 
rejected  a  conciliation  board’s 
recommendations  which  would 
have  provided  a  7%  per  cent 
increase.  The  conciliation  board 
proposals  would  have  provided 
a  $1.85  hourly  base  pay  rate 
against  the  $1.72  prevailing  in 
the  expired  contract. 

These  recommendations  ac¬ 
tually  would  have  meant  a  $2.50 
average  hourly  income,  up  20 
cents  from  the  then  prevailing 
$2.30  average. 


Acceptance  of  the  board’s  pro¬ 
posals  would  have  maintained 
the  strikers’  hourly  earnings  as 
the  highest  in  all  Canada,  Mr. 
Blair  told  E&P.  He  described 
the  $2.30  figure  as  “actually 
what’s  in  the  pay  check”  and 
aside  from  pension  credits  and 
health  and  welfare  provisions. 

Package  Additions 

The  “package”  endorsed  by  a 
majority/  of  the  conciliation 
board  included  an  additional 
five  cents  hourly  for  “A,”  or 
journeymen,  mechanics,  and 
three  cents  for  “B”  mechanics, 
he  explained. 

Also  in  the  package  were 
liberalized  vacations  and  an  in¬ 
crease  night  differential,  Mr. 
Blair  said.  These  were  on  top 
of  the  714  per  cent  across-the- 
board  boost  and  served  to  pro¬ 
vide  an  814  per  cent  increase, 
he  explained. 

The  companies  affected  by  the 
province-wide  paper  mill  strike 
are:  Alaska  Pine  &  Cellulose 
Co.,  Ltd.,  a  Rayonier,  Inc.,  sub¬ 
sidiary;  Canadian  Forest  Prod¬ 
ucts  Co.,  Ltd.;  Columbia  Cellu¬ 
lose  Co.,  a  subsidiary  of  Canadi¬ 
an  Chemical  &  Cellulose  Co., 
Ltd.;  the  Crown  Zellerbach 
(Canada)  Ltd.  and  Elk  Falls 
Co.  affiliates  of  Crown  Zeller¬ 
bach  Corp.;  Powell  River  Co., 
Ltd.,  and  MacMillan  &  Bloedel. 


An  Important  Announcement  From  Current  Affairs  Films  — 
For  January  Release:  OUTER  SPACE -THE  NEW  FRONTIER 


A  frame  from  the  January  release, 

OUTER  SPACE  —  THE  NEW  FRONTIER 

editor  ac  PUBLISHER  for  December  21,  1957 


CURRENT  AFFAIRS  FILMSTRIPS— 

^5  CURRENT  AS  TODAY’S  HEADLINES 

•  You  can  make  these  vital  visual  aids  avail¬ 
able  to  your  schools  starting  next  month 

•  Your  newspaper’s  personalized  credit  titles 
on  films  and  discussion  guides  makes  this  your 
own  program 

•  Currently  sponsored  by  30  forward  -thinking 
newspapers  in  the  United  States  and  Canada 

•  All  services  performed,  including  mailing  of 
films  to  schools.  Nothing  for  your  newspaper 
to  do 

•  Especially  created  for  newspapers  and  only 
available  to  schools  through  newspapers 

•  Exclusive  areas  going  fast.  Reserve  your 
territory  for  1958 

Wrife  or  wire  for  further 
information,  sample  film¬ 
strip  upon  request: 

Current  Affairs  Films 
527  Madison  Avenue 
New  York  22.  N.  Y. 
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SYNDIC4TES 


The  Gaye  Gambols 
Coming  to  America 

By  Jaiiiei^  L.  ("ollings 


In  not  so  Merrie  Olde  England 
there  is  a  gaye  comic  strip  called 
“The  Gambols,”  authored  by 
Dobs  and  Barry  Appleby,  hus- 
band-and-wife  humorists. 

The  product  is  the  British 
version  of  “Blondie”  without 
children  and  dogs,  and  accord¬ 
ing  to  a  representative  of  its 
agent,  the  Chicago  Tribune — 
New  York  News  Syndicate,  it  is 
“the  darling  of  the  Empire.”  It 
now  runs  in  the  London  Express, 
which  claims  it  as  its  top  comic 
offering. 

The  darling  will  become  the 
dear  of  the  Chicago  Tribune 
Jan.  13  on  a  daily  basis,  with 
the  gags  Americanized,  Maurice 
T.  (Moe)  Reilly,  syndicate  exec¬ 
utive  vicepresident,  w’as  saying 
this  week. 

He  said  the  strip  was  recom¬ 
mended  to  the  Tribune  by  Ar¬ 
thur  Vesey,  the  paper’s  London 
correspondent.  The  male  part  of 
the  team  came  over  here,  did  a 
good  selling  job  and  terms  were 
reached. 

“He  syndicates  ‘The  Gambols’ 
himself  in  South  Africa,  Aus¬ 
tralia  and  Pakistan,”  Moe  ex¬ 
plained.  “The  artists-writers  are 
in  their  40s  and  both  work  on 
the  strip.” 

When  Edward  Pickering,  edi¬ 
tor  of  the  Exi)ress,  learned  the 
Gambols  were  coming  to  Ameri¬ 
ca,  he  wrote: 


“I  am  delighted  that  the 
American  public  is  now  going  to 
be  introduced  to  two  of  the  best¬ 
loved  characters  in  the  English 
comic-strip  world.  They  are  a 
wonderful  team,  and  4,000,000 
readers  of  the  Daily  Express 
every  day  are  happy  to  have 
them  in  their  homes.  I  hope 
that  they  will  have  a  happy  stay 
in  Chicago.” 

*  *  * 

Medical  Series 

King  Features  Syndicate  is 
kicking  off  early  in  ’58  with  a 
series  of  one-shot  features. 

First  to  come  to  attention  is 
“Modern  Medical  Detectives,”  15 
articles  by  John  F.  Allen,  a  re¬ 
porter  for  the  San  Francisco 
Examiner.  The  stories  are  de¬ 
scribed  by  a  King  penman  as 
a  “unique  combination  of  ab¬ 
sorbing  medical  fact  and  sus¬ 
penseful  denouement.” 

Facts  are  provided  by  the 
California  Society  of  Internal 
Medicine,  it  w^as  pointed  out,  and 
the  articles  detail  the  fascinat¬ 
ing  mystery  stories  of  medicine’s 
sleuths.  The  material  will  be 
based  on  patients’  records  in 
the  files  of  the  Society.  Release 
date:  Feb.  2. 

Mr.  Allen,  a  meml)er  of  the 
National  Association  of  Science 
Writers,  won  the  1953  writing 
award  of  the  American  Cancer 
Society. 


L«»oking  up... to  look  ahead! 

The  zodiac  is  an  imaginary  belt  in  the  skies... 
elliptical  in  shape,  encircling  the  larger  planets 
...and  divided  into  twelve  signs.  For  several 
thousand  years,  in  ail  countries  and  ail  times, 
people  have  shown  enormous  interest  in  the 
zodiac  and  the  stars... have  continually  looked 
up  to  look  ahead!  Everybody  wants  a  horoscope! 


‘‘Your  !§tar«  Today*"* 

by  Consteila.  one  of  the  nation’s  foremost  horoscope  exj)erts, 
writes  a  column  with  a  following  of  millions ...  in  every  age  group 
from  teen-agers  to  the  elderly ...  in  every  income  group . . .  and 
both  sexes.  A  seven-day  feature  of  proven  popularity!  And  as  an 
added  service,  Consteila  has  prepared  handy  reference  leaflets 
of  full-year  forecasts  for  1958,  for  every  sign!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager... 


Chic€tfja  Tribune"\ew  Yarh  J¥f»u\s 

WmmM  XfWIt  BultdtnQ,  York 
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'The  Gambols' — part  of  a  four-panel  sequence. 


Conare!i!<i4mal  Bum 


An  editorial  cartoon  by 
NEA’s  John  Fischetti  made  a 
Congressional  bow  last  w’eek. 

The  cartoon,  “The  Launching 
Platform,”  depicting  man’s 
shaky  international  understand¬ 
ing  in  the  light  of  scientific 
progress,  w'as  used  by  Dr.  E. 
Finlay  Carter,  director,  Stan¬ 
ford  Research  Institute,  Cali¬ 
fornia,  in  his  appearance  before 
the  Joint  Economic  Committee 
in  Washington. 

Dr.  Carter  said  the  drawing 
expressed  better  than  words  one 
of  the  world’s  most  crucial  prob¬ 
lems.  Vice  President  Nixon 
asked  for  a  copy  of  it. 


(’.oiinlerr^py  Morro«i 


use "TAPECO' 


MERRY 

CHRISTMAS 


Dobs  and  Barry  Appleby 


a  Paris  hotel  room,  an  abortive 
plot  to  kill  Tito  in  Yugoslavia, 
the  breakup  of  a  R»‘d  spy  ring 
in  .\merica  .  .  .” 


C.lirislniiis  Gift 


Look  is  making  available,  for 
Jan.  5  release,  the  Boris  Morros 
stoiy,  “My  Ten  Years  as  a 
Counterspy.”  This,  as  you’ll  re¬ 
call,  is  the  tale  of  the  movie 
producer  who  became  a  counter¬ 
espionage  agent  for  the  F.B.I. 
It’s  a  story,  the  magazine  says, 
“of  cloak-and-dagger  intrigue — 
of  a  top-level  spy  conference  in 
Moscow,  the  murder  of  an  agent 
provocateur  in  Vienna,  the  be¬ 
trayal  of  U.S.  atom-bomb  stock¬ 
pile  secrets  ...  a  story  of  sus¬ 
pense — of  a  document  theft  in 


Women’s  News  Service  has 
mailed  a  Yuletide  bonus  to  sub- 
scrilx*rs  in  the  form  of  an  extra 
feature  in  w’hich  seven  VIPs  tell 
of  their  most  memorable  Christ¬ 
mases.  Included  is  Grandma 
Moses’  version  plus  a  photo  of 
her  latest  Christmas  painting. 


Y oilkers  Assigned 
To  Public  Service 


Creed  Dies  at  84 
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CUWELAND 

Editor  Louis  B.  Seltzer  of  the 
Cleveland  Press  has  announced 
the  appointments  of  Bob  Yonk¬ 
ers  as  public  service  director 
and  of  Bob  August  as  assistant 
sports  editor. 

Mr.  Yonkers,  who  has  been 
assistant  sports  editor,  replaces 
Mike  Lapine,  who  resigned.  Mr. 
August,  fonner  Press  makeup 
editor,  has  been  covering  the 
Cleveland  Browns  in  sports. 


London 

Frederick  George  Creed,  in¬ 
ventor  of  the  Creed  teleprinter 
used  by  newspapers  throughout 
the  world,  died  Dec.  11  at  Croy¬ 
don,  at  the  age  of  84.  He  per¬ 
fected  his  machine  in  a  Glasgow 
workshop  and  introduced  it 
Fleet  Street  in  1912. 
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Subway  Tieup  Sends 
Linage  Down  the  Hole 


A  subway  slowdown  and  snow 
smacked  New  York  newspapers 
on  the  chin  for  a  week. 

Circulation  losses  ranged 
from  10,000  to  40,000  a  day, 
especially  during  the  first  three 
days  of  the  subway  motormen’s 
strike  when  weather  added  to 
traffic  difficulties.  Business  man¬ 
agers  reported  linage  cuts,  most 
of  which  will  never  be  made  up. 

“After  settlement  of  the 
strike,  pent-up  buying  filled  the 
aisles  in  many  stores,”  Frank  L. 
Taylor,  executive  vicepresident 
of  the  Herald  Tribune,  noted. 
On  Monday  this  week  Macy’s 
New  York  announced  the  first  $2 
million  day  in  department  store 
history. 

“Some  merchants  feel  there 
will  be  no  need  to  replace  the 
advertising  cancelled  w’hen  the 
strike  and  weather  kept  shop¬ 
pers  home,”  Mr.  Taylor  said. 
“Our  losses  ran  to  tens  of 
thousands  of  lines.  Most  of  this 
will  not  be  regained.” 

Admitting  a  drop  in  circula¬ 
tion,  Mr.  Taylor  said  the  recent 
bulge  gained  by  the  new  policy 
of  added  news  and  features  in 
the  Herald  Tribune  made  the 
approximately  10,000  loss  a  day 
not  as  bad  as  it  might  otherwise 
have  been. 

Mrs.  Dorothy  Schiff,  Post 
publisher,  saw  a  96-page  paper 
scheduled  for  Wednesday  Dec. 
11  dwindle  by  28  pages.  Monday 
and  Tuesday  also  had  heavy  can¬ 
cellations. 

The  circulation  loss  was  neg¬ 
ligible,  Mrs.  Schiff  said. 

Monroe  Genzler,  advertising 
director  of  the  Journal  Ameri¬ 
can,  pointed  out  this  would  have 
been  the  biggest  week  of  the 
year  for  New  York  newspapers. 

.Silb^lanlial  Lo!i!«e>> 

“We  had  heavy  reservations 
for  every  day  of  the  week  and 
took  substantial  losses  as  the 
strike  continued,”  he  said. 

Circulation  managers  praised 
inspectors  for  their  “tremendous 
job”  in  getting  editions  to  where 
they  could  be  bought.  Hugh  F. 
Smith,  J-.A,  estimated  circula¬ 
tion  was  down  at  least  15,000  a 
day. 

.  “With  so  many  subway  stands 
involved  and  crowds  in  railroad 
terminals  making  it  difficult  for 
people  to  buy  papers,  it  was 
^rprising  it  was  not  worse,” 
Mr.  Smith  said.  “Quite  evidently 
newspaper  readers  went  to 
^eat  trouble  to  get  their  news 
*0  print.” 

A.  D.  Wallace,  circulation  di¬ 


rector  of  the  World  Telegram  & 
Sun,  concentrated  on  getting  as 
many  stands  as  possible  covered. 

“We  wanted  at  least  one  of 
our  seven  editions  available 
where  people  could  pick  up 
copies,”  Mr.  Wallace  explained: 

The  Times  showed  a  total  cir¬ 
culation  gain  during  strike  days 
as  compared  to  the  same  days 
last  year,  with  the  exception  of 
the  first  day,  according  to  Ivan 
Veit,  promotion  director.  City 
losses  were  more  than  made  up 
by  suburban  gains,  he  said. 

Bulldog  editions  of  the  News 
and  Mirror  were  especially  hard 
hit.  John  Potts,  Mirror,  and 
William  Welkowitz,  News,  at¬ 
tributed  more  of  the  loss  to  the 
weather  than  to  the  subway  sit¬ 
uation.  People  just  didn’t  ven¬ 
ture  outdoors  at  night. 


FONT  OF  LUCK— John  E.  Ben¬ 
nett,  New  York  midtown  repre¬ 
sentative,  won  the  Mergenthaler 
Linotype  Company's  sales  contest 
— a  trip  for  two  to  Acapulco, 
Mexico.  The  Missus  shares  his 
good  fortune. 


Bout  Carrier  MuIk 

Mr.  Potts  used  a  boat  on  the 
East  River  to  get  Mirror  mats 
from  the  45th  St.,  Manhattan 
plant,  to  the  Brooklyn  plant. 
Three  sets  of  mats  were  made 
as  needed  and  sent  by  subway 
messenger,  truck  and  boat. 

First  reaction  of  stores  to  the 
lessening  of  subway  train  serv¬ 
ice  was  to  cancel  advertising, 
but  this  was  tempered  somewhat 
by  the  desire  to  keep  mail  orders 
coming  and  suburban  branches 
busy,  according  to  Charles  B. 
McCabe,  publisher  of  the  Mir¬ 
ror.  Eventual  “subw'ay  slashes” 
were  substantial,  he  said. 

“When  the  stores  sent  in  their 
ads  after  the  strike  started  they 
would  ask  for  the  last  minute 
they  could  pull  out,”  John  H. 
Glass,  advertising  manager  of 
the  News,  related.  “By  the  time 
the  strike  ended  we  estimated 
we  had  lost  100,000  lines,  of 
which  possibly  half  was  from 
the  big  department  stores.” 

Major  stores  announced  on 
Thursday  they  would  stay  open 
Saturday  night  to  accomodate 
the  Christmas  shoppers.  Tele¬ 
phone  switchboards  were  kept 
open  for  longer  periods  on  Sun¬ 
day. 

Mr.  Glass  figured  that  tne 
losses  suffered  by  the  stores 
would  affect  advertising  budgets 
during  January  in  some  cases. 


Shannon  Appointcnl 

Shannon  &  Associates,  Inc., 
Chicago,  has  been  appointed  na¬ 
tional  advertising  representa¬ 
tive  for  the  Natchez  (Miss.) 
Democrat,  effective  Jan.  1. 


N.  Y.  Post  Aims 
At  Suburb  Sale 

Dorothy  Schiff,  publisher  of 
the  New  York  Post,  has  an¬ 
nounced  the  appointment  of  Roy 
I.  Newborn  as  assistant  to  the 
circulation  director  in  charge  of 
home  deliveiy  and  circulation 
promotion.  Mr.  Newborn  has 
been  city  circulation  manager 
of  the  Herald  Tribune  since 
1950.  He  will  assume  his  posi¬ 
tion  on  the  Post  Jan.  2. 

Mrs.  Schiff  said  the  Post  has 
long  considered  development  of 
suburban  circulation  and  home 
deliveiy  as  major  areas  of  ex¬ 
pansion  for  the  newspaper. 

“Under  Mr.  Newborn’s  direc¬ 
tion  we  contemplate  another  dy¬ 
namic  development  in  the  build¬ 
ing  of  this  newspaper,”  she 
said. 

Mr.  Newboi-n,  38,  joined  the 
Herald  Tribune  staff  20  years 
ago  as  a  city  inspector  in  the 
circulation  department.  At  one 
time  he  operated  a  newsstand  in 
the  Bronx. 


1,832  Cover 
NATO  Meet 
In  Paris 

The  North  Atlantic  Treaty 
Organization  conference  in 
Paris  eaj’lier  this  week  was  cov¬ 
ered  by  1,832  newspaper  corre¬ 
spondents,  who  registered  from 
38  countries. 

Five  Soviet  newsmen  were  in 
attendance,  one  each  from  Tass, 
Moscow-  Radio,  Pravda,  Isvestia 
and  Triid. 

Robert  C.  Doty,  Neic  York 
Times,  on  the  opening  day,  Dec. 
16,  cabled  his  newspaper: 

“Most  of  the  more  than  1,700 
accredited  correspondents,  pho¬ 
tographers  and  communications 
technicians  believe  that  the 
meeting  took  place  today  but 
they  had  to  take  it  on  faith  or 
television. 

“Only  a  favored  few — repre¬ 
senting  the  big  international 
news  agencies  and  networks — 
were  admitted  to  the  “public” 
meeting  at  noon  and  actually 
saw  a  delegate.  The  rest  were 
sealed  off  in  a  press  area  ad¬ 
joining  the  delegate  area. 

On  television  sets — one  of 
movie-theater  size  —  reporters 
watched  the  delegates  file  into 
the  meeting  chamber,  exchange 
greetings  and  handshakes,  take 
their  places  before  their  country 
name  cards  around  the  huge 
table  in  the  center  of  the  bright¬ 
ly  lighted  chamber. 

“'They  heard  speeches  and 
picked  up  “atmosphere”  but 
little  else.  For  the  reporters,  as 
for  the  delegates,  the  real  work 
started  when  the  set  pieces  were 
over. 

“It  began  with  the  post-ses¬ 
sion  press  conference  of  M. 
Spaak.  To  500  correspondents  of 
about  thirty  nationalities,  the 
Secretary  General  gave  a  cau¬ 
tious  limited  summary  of  the 
closed  meeting.” 


1 5, (KM)  at  Game 

Washington 
The  Washington  Post  and 
Times  Herald's  annual  school¬ 
boy  Championship  Football 
Game  between  the  public  high 
school  and  parochial  school 
champions  played  to  a  crowd  of 
15,000  persons  Nov.  29  at  Grif¬ 
fith  Stadium.  This  event  is  co¬ 
sponsored  by  the  Post  and  the 
Touchdown  Club.  The  two  teams 
are  honored  at  a  banquet  in  the 
Touchdown  Club,  and  the  Post 
presents  a  plaque  to  each  mem¬ 
ber  of  each  team  at  high  school 
assemblies. 
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Press  Serves  Public 
By  Attacking  Graft 


By  Ray  Erwin 


Part  3 


Newspaper  crusades  against 
official  graft  and  corruption  are 
the  most  numerous  in  any  classi¬ 
fication  of  Pulitzer  Prizes  down 
through  the  past  40  years.  Occa¬ 
sionally  the  Gold  Medal  is  given 
a  campaign  that  benefits  the 
public  while  it  secures  some¬ 
thing  of  special  interest  to  the 
press. 

The  Los  Angeles  (Calif.) 
Times  in  1941  instituted  a  legal 
battle  which  resulted  in  a  Su¬ 
preme  Court  clarification  and 
affirmation  for  all  American 
newspapers  of  the  right  of  free 
press  as  guaranteed  under  the 
Constitution. 

The  high  court  decision  in  the 
Times  “contempt  of  court”  case 
provided  a  newly-extended  defi¬ 
nition  for  the  whole  realm  of 
freedom  of  speech.  The  Times 
made  the  test  in  behalf  of  all 
newspapers  and  settled  points 
never  before  adjudicated  in  re¬ 
lations  between  the  press  and 
courts. 


(This  series  of  stories  dealing 
with  the  public  service  per¬ 
formed  by  newspapers  in  tbe 
last  40  years  was  obtained  by  a 
study  of  scrapbooks  filed  with 
the  Pulitzer  Prize  Committee 
and  now  kept  in  the  Butler  Me¬ 
morial  Library,  Columbia  Uni¬ 
versity). 


rected  by  George  Grimes,  man¬ 
aging  editor.  The  newspaper 
spent  $14,000  on  the  campaign 
and  rejected  all  paid  advertising 
offered  in  connection  with  this 
public  service.  The  World-Her¬ 
ald  also  worked  for  home  vege¬ 
table  gardens  during  the  war. 

U.  S.  ne'wspapers  collected 
6,000,000  tons  of  scrap  metal  in 
October,  1942,  and  aroused  the 
public  to  the  necessity  for  salv¬ 
age  work. 


The  Supreme  Court  held  there 
must  be  a  “clear  and  present 
danger”  to  the  actual  process  of 
justice  before  there  can  be  any 
contempt  of  coui't. 

The  Los  Angeles  Bar  Associa¬ 
tion  had  offered  five  editorials 
of  the  Times  as  in  contempt, 
alleging  the  editorials  dealt  with 
court  cases  still  pending,  al¬ 
though  verdicts  had  been  ren¬ 
dered  in  four  and  one  was  just 
beginning.  The  Times  had  pre¬ 
viously  printed  hundreds  of  such 
editorials  without  challenge. 


Scrap  Metal  Collection 


The  Omaha  (Nebr.)  World- 
Herald  founded  in  1942  the  Ne¬ 
braska  plan  for  collection  of 
scrap  metal  to  insure  full  opera¬ 
tion  of  steel  mills  for  World 
War  II.  The  newspaper  pro¬ 
duced  upwards  of  103  pounds  of 
scran  metal  per  person  in  Ne¬ 
braska  in  three  weeks.  This  plan 
was  the  model  for  a  national 
scrap  drive  by  all  newspapers. 
In  the  national  drive,  the  World- 
Herald  led  again  and  in  Nebras¬ 
ka  produced  an  additional  124 
pounds  of  scrap  metal  per 
capita. 

The  plan  was  originated  by 
Henry  Doorly,  World-Herald 
publisher.  He  appealed  in  adver¬ 
tisements  in  professional  jour¬ 
nals  for  all  newspapers  to  join 
the  movement.  The  plan  was  di- 


American  Historv 


The  New  York  Times  made  a 
survey  of  the  teaching  of  Ameri¬ 
can  history  in  1943,  The  survey 
grew  out  of  a  suggestion  made 
by  Iphigene  Ochs  Sulzberger 
(Mrs.  Arthur  Hays  Sulzberger, 
wife  of  the  publisher)  and  was 
developed  and  conducted  under 
the  auspices  of  the  Times  educa¬ 
tion  editor,  Benjamin  Fine. 

The  survey  consisted  of  test 
questions  answered  by  7,000  stu¬ 
dents  in  26  colleges  and  univer¬ 
sities.  More  than  6,000  letters 
were  received  with  comment  on 
the  survey.  Many  colleges  intro¬ 
duced  American  history  into 
their  curricula.  Illinois  and 
Pennsylvania  passed  laws  re¬ 
quiring  the  teaching  of  Ameri¬ 
can  history  in  public  schools,  the 
Times  sui-vey  being  cited  in  both 
instances. 

The  Army  and  Navy  intro¬ 
duced  compulsory  American  his¬ 
tory  in  their  college  training 
programs.  Public  librarians  re¬ 
ported  that  the  subject  was  more 
studied  and  more  read  than  be¬ 
fore  the  Times  survey.  Colleges 
reported  student  interest  in  the 
subject  was  stimulated.  The 
Rockefeller  Foundation  spon¬ 
sored  a  sur\’ey  to  map  reforms 
in  the  history  field.  Educators 
said  the  Times  survey  advanced 
the  teaching  of  American  his¬ 
tory  more  than  50  years. 


tal.  For  more  than  a  year.  Judge 
Leland  W.  Carr,  sitting  as  a 
one-man  grand  jury,  dug  into 
a  mire  of  graft. 

Numei-ous  state  legislators, 
former  state  legislators,  a  for¬ 
mer  Republican  boss,  a  fonner 
lieutenant-governor,  finance  and 
liquor  company  officials  were  in¬ 
dicted.  Of  these,  five  pleaded 
guilty,  16  were  convicted,  four 
were  sentenced  to  from  three 
to  five  years,  and  more  than  100 
others  were  tried. 

“The  woi’k  would  have  ended 
before  any  major  indictments 
had  it  not  been  for  the  aggres¬ 
sive  job  done  by  veteran  Free 
Press  reporter  Kenneth  McCor¬ 
mick,”  said  Judge  Carr.  “He 
kept  the  grand  jury  alive  in 
the  face  of  active  opposition 
of  unscrupulous  politicians.” 

Mr.  McCormick  worked  as  an 
investigator  for  the  inquiry  on 
a  Free  Press  expense  account 
and  salary.  Some  years  earlier 
he  had  been  awarded  a  Nieman 
Fellowship  at  Haiward  for  his 
work  in  a  Wayne  County  (De¬ 
troit)  graft  investigation  con¬ 
ducted  by  Senator  Homer  Fer¬ 
guson,  then  a  Wayne  County 
judge.  The  mayor  of  Detroit 
and  other  officials  went  to  jail. 

Judge  Carr  trusted  him  with 
many  grand  jury  secrets  and 
used  him  on  confidential  mis¬ 
sions  for  the  grand  jury.  The 
reporter’s  work  forced  the  state 
attorney-general  to  petition  for 
the  inquiry.  Mr.  McCormick 
scored  beat  after  beat  with  his 
grand  jury  stories.  He  had  been 
a  reporter  for  14  years  at  the 
time,  having  covered  the  Ford 
riots,  Ohio  River  floods  and 
stories  on  the  Michigan  State 
Highway  Department,  wffiich  re¬ 
sulted  in  grand  jury  action. 


Legislative  Graft 


U.  S.  Judge  Ousted 


The  Scranton  (Pa.)  Times 
forced  the  resignation  of  a 
Federal  district  judge,  who 
was  threatened  with  impeach¬ 
ment,  in  1945.  The  Kefauver 
committee  credited  the  Times 
and  its  reporter,  George  H.  Mar¬ 
tin,  with  disclosing  the  deplor¬ 
able  conditions  existing  in  the 
Middle  District  Federal  Court 
of  Pennsylvania. 

“House  Committee  Brands  U. 
S.  Jurist  Who  Resigned  ‘Evil, 
Wicked,  Mendacious”  read  a 
triumphant  headline  in  the 
Scranton  Times, 


Unemployment  Fraud 


The  Detroit  (Mich.)  Free 
Press  in  1944  investigated  legis¬ 
lative  graft  and  corruption  at 
Lansing,  Mich.,  the  state  capi- 
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The  Baltimore  (Md.)  Sun  in 
1946  ran  a  series  of  articles 
by  Howard  M.  Norton  dealing 
with  the  administration  of  un¬ 
employment  compensation  in 
Maryland,  resulting  in  convic¬ 
tions  and  pleas  of  guilty  in 
criminal  court  of  93  persons. 

EDITOR  8C  PUB 


NEW  POST  of  director  of  indui- 
trial  relations  on  the  Washington 
(D.C.)  Star  is  filled  by  Harold 
Boyd,  formerly  assistant  busineu 
manager  for  labor  relations.  Ha 
worked  for  the  Publishers  Associa¬ 
tion  of  New  York  City  and  West¬ 
ern  Union  Telegraph  Co.  before 
joining  the  Star  in  1948. 


There  were  148  indictments  and 
59  pleas  of  guilty. 

The  stories  led  to  an  official 
investigation  being  initiated  by 
the  governor,  another  by  the 
Maryland  State  Legislative 
Council  and  to  the  correction 
of  existing  laws  and  practices. 

Mr.  Norton  was  a  veteran 
reporter  who  had  served  the 
Sunpapers  as  war  correspond- 
ent  in  the  Pacific  until  he  was 
injured  on  Guam  and  later  he 
was  war  correspondent  on  the 
Italian  front.  He  was  assigned 
to  study  and  report  on  the  im¬ 
pact  of  peace  on  Mai’ylsiid’s  un¬ 
employment  compensation  sys¬ 
tem. 

The  reporter  spent  six  weeks 
investigating  the  situation  from 
all  angles. 

Eighteen  articles  under  two- 
column  headlines  on  the  front 
page  brought  about  startling 
results.  Each  story  was  accom¬ 
panied  by  diagramatic  illustra¬ 
tions  that  humanized  a  dry  but 
extremely  serious  and  important 
subject  and  brought  home  perti¬ 
nent  points  of  the  articles. 

At  the  time  when  the  U.  S. 
Employment  Service  listed  8,^ 
jobs  open,  there  were  58,570 
workers  collecting  unemploy* 
ment  compensation  payments. 
Although  $2,500,000  was  being 
paid  out  in  jobless  benefits, 
there  were  no  investigators  to 
check  cases  of  fraud.  Unem¬ 
ployment  benefit  checks  were 
ing  delivered  to  prisoners  m 
jail. 

Investigators  were  hired  by 
the  service  and  within 
months  the  number  collecting 
weekly  unemployment  checks 
dropped  by  16,039. 


To  Be  Continued 
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By  Roy  H.  Copperud 


The  Case  Against  Not  Too 


Not  too,  as  the  successor  of  not  very,  is  a  prevalent  = 
peculiarity  that  bears  watching.  To  begin  with,  the  J 

legitimate  meaning  of  too  in  this  phrase,  and  the  one  J 

likely  to  be  assumed,  is  “more  than  enough,”  Not  too  M 
is  clearly  objectionable  the  way  it  is  often  used.  Not  ( 
very,  although  it  also  may  be  open  to  objection,  at  least  1 

I  has  established  itself  as  an  idiom,  and  conveys  a  clear  J 

I  meaning.  (Not  very  honest;  not  very  satisfactory.)  g 

I  A  case  against  Jiot  too  may  be  constnicted  on  the  = 

I  grounds  that  it  is  often  illogical,  sometimes  misleading,  1 

I  and  not  found  in  careful  writing.  It  appears  to  be  a  g 

I  sample  of  the  timid  understatement  favored  by  mealy-  ■ 

j  mouthed  writers  who  hesitate  to  commit  themselves  S 

I  even  to  “It’s  a  nice  day  out,”  no  matter  how  fine  the  1 

I  weather,  without  toning  things  dowm  or  qualifying  them  3 

I  in  some  way.  s 

j  Let  us  look  at  some  examples:  8 

I  “She  testified  that  her  husband  was  very  restless  and  J 

I  didn’t  like  to  stay  put  too  long.”  M 

I  “The  fact  that  the  device  will  not  accurately  fix  the  | 

I  position  of  an  enemy  plane  is  not  considered  too  im-  5 

I  portant.”  1 

I  “The  gross  national  product  next  year  may  not  be  J 

I  too  far  below  the  peak.”  I 

I  “Elsewhere,  apparently,  there  was  not  too  much  g 

I  resistance  against  the  price-support  program.”  2 

I  “Since  the  primaries  set  a  pattern,  the  new  system  8 

I  should  not  mean  too  much  change  at  election  time.”  8 

I  These  sentences  will  strike  the  critical  reader  as  8 

I  open  to  a  charge  of  absurdity.  Not  very,  substituted  for  J 

I  not  too  in  each  instance,  sounds  more  acceptable,  some-  S 

j  how.  But  neither  very  nor  too  seems  really  necessary.  m 

I  As  an  experiment,  strike  the  too  out  of  the  quoted  ex-  J 

I  amplest  “She  testified  that  her  husband  .  .  .  didn’t  like  S 

I  to  stay  put  [too]  long.”  Nothing  meaningful  is  lost  by 
I  the  omission  of  too,  and  a  certain  directness  is  added. 

I  There  are  sentences  in  which  the  lurking  illogicality 
I  looms  over  everything: 

I  “Mrs.  Eisenhower’s  health  is  not  always  too  good, 

I  either.”  Is  it  possible  for  anyone’s  health  to  be  too  good  ? 

I  Even  one’s  enemies  may  stop  short  of  conceding  this. 

I  “ .  .  .  not  always  good  ...”  seems  preferable. 

I  “The  candidate  is  not  too  prosperous.”  Much  the  same 
j  criticism  applies  here.  If  not  prosperous  is  too  blunt, 

I  how  about  none  too  prosperous,  prosperous  but  not  rich, 

I  or  only  moderately  well  off? 

I  “The  expert  said  farmers  do  not  need  too  much  rain, 

I  but  some  moisture  would  be  beneficial.”  Too  much  rain 
I  would  be  a  flood,  or  at  any  rate  more  than  enough,  and 
I  it  takes  no  expert  to  say  the  farmers  do  not  need  it. 

I  There  are  occasions  when  not  too  could  be  useful  in  a 
I  literal  sense.  But  if  someone  says,  “It’s  not  too  hot  out 
I  today,”  we  may  understand  him  as  meaning  either  “It’s 
I  not  unendurably  hot”  or  merely  “It’s  not  at  all  hot.”  We 
I  have  reache<l  the  scene  too  late,  for  the  spurious  not 
I  toos  have  already  made  sentences  like  this  hopelessly 
I  ambiguous. 

I  And  yet  something  may  be  salvaged  from  the  ruins. 

I  One  may  say,  with  no  chance  of  ambiguity,  I  hope,  “It’s 
I  not  too  early  to  wish  everyone  a  merry  Christmas,” 

I  which  in  fact  is  what  I  do. 

i  I 
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TV,  Films  Bid 
For  Horan’s 
“DA’s  Man” 

That  muse  that  spurs  news 
men  to  efforts  above  and  beyond 
the  five-star  final  smiled  this 
week  on  James  D.  “Red”  Horan, 
head  of  the  prowl  desk.  New 
York  Journal- American. 

Jack  Webb,  of  “Dragnet” 
fame,  opened  negotiations  for 
TV  rights  to  “The  DA’s  Man,” 
which  Mr.  Horan  wrote  with  the 
investigator,  “Dan”  Danforth, 
about  the  New  York  District  At¬ 
torney’s  office. 

So  certain  was  Mr.  Webb  that 
an  outstanding  series  of  TV 
shows  will  be  made  from  the 
book  that  he  has  already  en¬ 
gaged  Frank  Latourette  as  di¬ 
rector. 

Twentieth  Century-Fox  has 
also  bid  for  movie  rights  to  the 
book,  published  by  Crown  Pub¬ 
lishers,  Inc.,  New  York.  Crown 
advised  on  Dec.  10  that  it  was 
going  into  its  third  printing.  Mr. 
Horan  finished  it  last  Septem¬ 
ber. 

“The  D.A.’s  Man”  is  Mr. 
Horan’s  13th  book.  He  dedicated 


it  to  the  late  Leon  Racht,  whom 
he  described  on  the  title  page  as 
“a  newspaper  man  ...  a  fine 
core  in  a  hard  shell.”  Mr.  Racht 
was  formerly  an  editorial  writer 
for  the  Journal -American.  Just 
prior  to  his  death  this  year  he 
was  working  for  Frank  Conniff, 
national  new’s  editor  of  the 
Hearst  newspapers. 

Under  acknowledgements,  the 
special  events  (prowl)  desk 
chief,  paid  special  tribute  to  his 
wife,  Gertrude.  She  took  down 
directly  on  the  typewriter  the 
stories  told  by  Mr.  Danforth. 
“We  always  knew  they  were 
good  when,  instead  of  typing, 
she  listened,”  Mr.  Horan  write. 

Among  the  news  events  retold' 
from  behind  the  scenes  in  “The 
D.A.’s  Man”  are  the  Luciano  in¬ 
vestigation,  the  probes  of  Dutch 
Schultz  and  Jimmy  Hines,  the 
Philip  Musica  and  McKesson- 
Robbins  scandal,  the  waterfront 
rackets,  the  Joe  Fay  story,  and 
the  “sadistic  crimes”  of  Ralph 
Barrows. 

Jim  met  “Dan”  Danforth  in 
1942.  He  was  engaged  in  a  news¬ 
paper  investigation  of  the  Har¬ 
lem  underworld,  which  he  de¬ 
scribed  as  “one  of  the  most  ter¬ 
rifying  assignments  I  have  ever 
had.”  He  learned  then  of  “Dan’s 
amazing  exploits  and  made  him 
promise  to  let  him  collaborate 
on  a  book  whenever  he  decided 
to  retire. 
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Court  to  Scan 
‘Privilege’  in 
Press  Release 

Washington 

The  Supreme  Court  has  di¬ 
rected  the  U.  S.  Court  of  Ap¬ 
peals  here  to  examine  into  the 
question  of  “qualified  privilege” 
in  connection  with  issuance  of  a 
press  release  which  the  lower 
courts  held  libelous  because  it 
was  not  absolutely  privileged. 

Damage  awards  totaling 
$8,000  had  been  made  in  a  suit 
brought  against  William  G.  Barr 
for  issuing  a  press  release  which 
two  government  employees  said 
defamed  them.  The  high  court, 
without  hearing  argument,  sug¬ 
gested  that  the  lower  tribunals 
weigh  “conditional  privilege”  as 
a  defense. 

The  Justice  Department  had 
sought  a  wider  niling:  that  the 
interest  of  the  public  in  govern¬ 
mental  operations  requires  a 
rule  of  absolute  immunity  from 
libel  suits  against  persons  acting 
in  their  official  capacity. 

Disputing  the  Appellate  Court 
statement  that  the  press  release 
might  have  been  absolutely 
privileged  if  issued  by  a  Cabinet 
officer,  the  Department  of  Jus¬ 
tice  argued: 

“The  rationale  of  the  rule  of 
immunity  applies  with  equal 
force  to  lesser  officials  who  hold 
policy-making  or  ‘political’  posi¬ 
tions.  They,  too,  should  be  free 
to  explain  their  acts  and  policies 
to  the  public  without  fear  of 
defamation  charges.  Vigorous 
performance  of  duties  untram¬ 
meled  by  the  fear  of  retaliation 
by  private  damage  actions  ne¬ 
cessitates  the  existence  of  the 
privilege.  .  .  .  The  result  of  the 
decision,  if  allowed  to  stand, 
will  probably  be  ...  a  curtail¬ 
ment  of  information  which  the 
public  is  entitled  to  and  should 
receive  about  controversial  mat¬ 
ters.” 

The  release  issued  by  Mr. 
Barr  named  two  subordinates 
as  sponsors  of  a  terminal  leave 
payment  plan  denounced  by 
three  Senators  as  a  “conspiracy 
to  defraud  the  government”  and 
a  “raid  on  the  treasury.” 

The  subordinates,  Mrs.  Linda 
A.  Matteo  and  John  J.  Madigan, 
sued  for  libel  damages  in  Dis¬ 
trict  Court.  Mrs.  Matteo  was 
awarded  $6,500  and  Madigan 
$2,000.  The  Court  of  Appeals 
voted  2-1  to  uphold  the  awards, 
stating  that  Barr  in  explaining 
to  the  public  his  decision  to  sus¬ 
pend  the  subordinates  “went 
outside  his  line  of  duty.” 
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Carrier  Entitled 
To  Dog-Bite  Balm 

Spokane,  Wash. 

In  a  ruling  handed  down  in 
superior  court,  Dec.  13,  Judge 
Ralph  E.  Foley  held  that  a  car¬ 
rier  boy  was  entitled  to  damages 
for  injuries  suffered  when  a  cus¬ 
tomer’s  dog  bit  him  last  July. 

The  court  ruled  in  favor  of 
John  M.  Anderson,  14,  in  a  suit 
brought  against  Mr.  and  Mrs. 
Ralph  D.  Cozzetto,  Spokane.  The 
boy  contended  the  dog  bit  him 
in  the  leg  as  he  was  delivering  a 
paper  to  the  house  July  5. 

Judge  Foley  said  the  boy  was 
entitled  to  damages  under  a 
state  law  which  makes  the  own¬ 
er  of  any  dog  liable  for  injuries 
suffered  by  a  person  when  that 
person  is  lawfully  on  the  own¬ 
er’s  property,  whether  or  not  the 
animal  is  vicious. 

The  delivery  boy’s  suit,  filed 
by  his  father,  had  asked  dam¬ 
ages  of  $5,059,  but  the  ruling 
did  not  determine  damages. 


Enquirer  to  Pay 
Dividend  of  60e 

Cincinnati 

The  Enquirer  showed  a  finan¬ 
cial  gain  during  the  fiscal  year 
ended  last  Sept.  30,  but,  says 
Roger  H.  Ferger,  president  and 
publisher,  rapidly  rising  pro¬ 
duction  costs  cut  the  percentage 
increase  over  the  previous  12 
months. 

Mr.  Ferger  announced  net 
eai-nings  of  $650,975  against 
$643,687  for  the  1956  fiscal  year. 
Income  from  advertising  and 
circulation  was  $16,412,340  in 
19.57  and  $15,920,173  in  1956. 
Directors  have  declared  a  divi¬ 
dend  of  60  cents  a  share  payable 
Dec.  31.  Earnings  per  share  on 
the  411,180  common  shares  out¬ 
standing  were  $1.58.  Last  year’s 
figure  was  $1.56. 


Bruno  Reports 
On  Indian  Press 

Chicago 

Hal  Bruno,  Chicago  American 
reporter,  recently  returned  from 
a  year’s  working  experience  on 
large  and  small  dailies  in  India, 
sees  need  for  more  exchange 
programs  between  Indian  and 
U.  S.  newsmen  at  “the  working 
level.” 

He  made  this  suggestion  at  a 
meeting  of  the  Chicago  Head¬ 
line  Club  of  Sigma  Delta  Chi. 
Mr.  Bruno  was  on  a  Fulbright 
Scholarship  in  India. 

He  summed  up  the  needs  of 
Indian  newspapermen,  as  he  saw 
them,  after  working  as  a  re¬ 
porter  covering  news  for  the 
native  press  under  the  same  con¬ 
ditions  as  imposed  on  Indian 
newsmen. 

“There  is  a  need  for  more 
professional  unity  among  the 
working  press  of  India,”  said 
Mr.  Bruno.  “Likewise  there  is 
need  for  better  working  condi¬ 
tions.  More  aggressive  reporting 
is  another  essential  at  the  local 
level.” 

Indian  newspapers,  generally 
speaking,  are  owned  by  busi¬ 
ness  men  who  are  not  primarily 
interested  in  the  newspaper,  but 
have  other  business  enterprises. 
Many  editors,  he  added,  are  not 
professional  journalists,  but  are 
politicians.  This  makes  for  “big 
name”  worship  in  the  press,  Mr. 
Bruno  said. 

• 

In  New  UP  Post 

Kansas  City,  Mo. 

Ward  E.  Colwell,  a  veteran  of 
21  years’  service  with  United 
Press,  has  been  appointed  to  the 
newly  created  position  of  South¬ 
west  Division  news  manager.  He 
will  supeiwise  16  bureaus  in  nine 
states. 


FIRST  AMONG  FIRSTS — Staffers  of  the  San  Francisco  Examiner,  the 
first  Hearst  newspaper,  won  three  of  the  five  top  awards  in  the  Hearst 
Newspapers'  Writing  Contest  for  this  year.  Left  to  right,  at  presentation 
ceremonies,  are:  Clint  Mosher,  political  editor,  best  feature;  John  F. 
Allen,  straight  news;  Charles  Mayer,  publisher;  Curley  Grieve,  sports 
editor,  best  sports  piece;  and  Linton  von  Beroldingen,  managing  editor. 
Plaques  bear  the  likeness  of  The  Chief — William  Randolph  Hearst — 
who  started  his  career  as  publisher  of  the  Examiner  in  1887.  Each  winner 
received  a  $1,000  bonus. 
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‘Count’  Dew 
Dies;  Noted 
For  Courage 

Little  Rock,  Art 

Clyde  L.  (“Count”)  Dew,  75, 
a  former  managing  editor  of  the 
Arkansan  Gazette,  died  Dec.  13 
at  his  home  at  Hanover,  Mich. 
Mr.  Dew’  retired  in  September 
1948. 

Mr.  Dew  entered  newspaper 
work  on  the  University  of 
Michigan  daily  and  graduated 
from  the  University  in  1906.  He 
worked  for  Deti'oit  papers  be¬ 
fore  joining  the  Gazette  staff 
March  1,  1909,  as  police  re¬ 
porter. 

John  L.  Fletcher,  a  Gazette 
staff  member  who  remembers  1 
Mr.  Dew,  recalled  his  campaispis  1 
against  gambling  at  Hot 
Springs  and  Little  Rock. 

“One  time,”  Mr.  Fletcher 
said,  “some  gamblers  threatened 
to  kill  a  reporter  for  a  story  he 
had  written  about  gambline  and 
Mr.  Dew  came  out  with  a  front¬ 
page  editorial  saying  that  he, 
and  not  the  reporter,  was  to 
blame  for  the  story  because  he 
had  directed  it.” 

Mr.  Fletcher  recalled  a  gam¬ 
bler  who  visited  Mr.  Dew’s  office 
on  one  occasion  and  dared  him  , 
to  walk  out  of  the  Gazette  office 
after  work  that  night.  Mr.  Dev 
defied  the  gambler  and.  as  usual, 
walked  home.  Nothing  happened, 
but  Mr.  Dew  later  bought  a 
pistol — just  in  case. 

Mr.  Dew  arrived  at  the  office 
each  day  wearing  a  suit,  but  he 
would  change  to  rather  shabby- 
looking  “laborer’s  clothes”  and 
lace-less  shoes  when  he  got  to 
the  office. 

Two  of  his  trademarks  were 
his  shock  of  snow-white  hair  and 
his  corncob  pipe,  which  he  filled 
regularly  with  Bull  Durham  to¬ 
bacco. 

Mr.  Dew  was  a  great  friend 
of  the  printers  and  spent  many 
hours  swapping  stories  wnth 
them  at  a  tavern.  The  printers 
nicknamed  him  “Count,”  and, 
while  most  people  called  him 
“Mr.  Dew,”  the  printers  ahva]^ 
referred  to  him  as  “the  Count. 


Ill  Elective  Offices 

Hartford,  Conn. 

Two  Hartford  Times  staffers 
have  been  named  to  elective 
offices  in  Connecticut  towms. 
Dexter  Burnham,  state  editor,  i 
has  been  elected  selectman  at 
South  Windsor.  David  A.  Gib¬ 
son,  reporter,  becomes  a  board 
of  education  member  at  South  ' 
Coventry. 
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Press  Charges 
Censorship 
By  Police 

The  Newspaper  Reporters  As¬ 
sociation  of  New  York  City 
plans  to  make  a  fonnal  protest 
to  Mayor  Robert  F.  Wagner 
about  alleged  censorship  of  news 
by  the  New  York  Police  Depart¬ 
ment. 

Arthur  Rosenfeld,  Xew  York 
Post  police  headquarters  report¬ 
er  and  president  of  the  associa¬ 
tion,  asked  Edward  O’Neill,  New 
York  Daily  News  City  Hall  re¬ 
porter  and  chairman  of  the  as¬ 
sociation’s  Freedom  of  the  Press 
Committee,  to  obtain  an  inter¬ 
view  with  Mayor  Wagner  and 
put  before  him  the  reporters’ 
complaints. 

The  latest  complaint  of  the 
reporters  is  the  barring  of  the 
press,  beginning  last  Monday, 
from  the  Police  Department’s 
Bureau  of  Planning  and  Oper¬ 
ations.  Reporters  have  had  free 
access  to  this  important  news 
source.  Now  the  way  is  barred 
by  a  locked  door  w-ith  a  peep¬ 
hole,  like  the  old  speakeasy  days. 
Reporters  must  ring  a  bell  and 
request  information  formally. 

“This  is  a  present  threat  to 
the  freedom  of  the  press,  which 
may  have  some  effect  through¬ 
out  the  entire  department  on  ef¬ 
forts  of  newspapennen  to  obtain 
news  to  which  the  public  is 
rightfully  entitled,”  asserted 
Mr.  Rosenfeld. 

Deputy  Police  Commissioner 
Walter  Arm,  in  charge  of  com¬ 
munity  relations,  a  former  Neiv 
York  Herald  Tribune  police  re¬ 
porter,  said  he  issued  the  new 
rule  because  police  figures  on 
crime  in  the  public  schools  had 
been  “filched”  from  the  Bureau 
of  Planning  and  Operations  and 
published  in  newspapers. 

Deputy  Commissioner  Arm 
denied  any  press  censorship  and 
maintained  that  Police  Commis¬ 
sioner  Stephen  Kennedy’s  an¬ 
nounced  “open  door”  policy  with 
the  press  is  still  in  effect. 

Police  reporters,  however, 
charged  that  such  simple  ques¬ 
tions  as  the  number  of  telephone 
calls  received  at  a  special 
switchboard  set  up  during  the 
recent  subw-ay  strike  have 
drawn  “no  comment”  answers 
from  high  police  officials. 

• 

837,000  Estate 

Norwalk,  Conn. 
The  late  Charles  E.  Kellogg, 
‘Voru’a/fc  Hour  general  manag¬ 
er.  left  a  net  estate  of  $37,000, 
Recording  to  a  will  filed  with 
Probate  Court. 
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PROMOTED — Regents  of  the  Uni¬ 
versity  of  Minnesota  have  named 
Prof.  Robert  L.  Jones,  36,  as  suc¬ 
cessor  to  Dr.  Ralph  D.  Casey  as 
director  of  the  School  of  Journal¬ 
ism,  next  July  I.  Professor  Jones 
has  been  director  of  the  school's 
research  division  since  1952. 


Chance  for  Everyone 
To  Be  on  Program 

Alton,  Ill. 

Newspapermen  w’ho  attend 
the  second  annual  Tri-State 
Daily  Newspaper  Editors  Con¬ 
ference  Feb.  1-2  here  will  find 
themselves  on  the  program,  ac¬ 
cording  to  Charles  C.  Clayton, 
professor  of  journalism  at 
Southern  Illinois  University, 
who  is  in  charge  of  arrange¬ 
ments. 

“They  won’t  be  required  to 
make  speeches,”  Mr.  Clayton 
explained,  “but  the  main  fea¬ 
ture  of  the  meeting  will  be  in¬ 
formal  discussions  in  which 
everyone  participates.  This  ex¬ 
change  of  ideas  should  be  help¬ 
ful  to  everyone,”  he  added. 

Established  last  year  at  a 
meeting  in  Cairo,  (Ill.)  the  or¬ 
ganization  is  for  editors  of  small 
dailies  in  Southern  Illinois, 
Western  Kentucky,  and  South¬ 
east  Missouri.  Co-chairmen  of 
this  year’s  conference  are  Juel 
Mosley,  editor  of  the  Southeast 
Missourian  at  Cape  Girardeau, 
Mo.,  and  Victor  E.  Honey,  man¬ 
aging  editor  of  the  Cairo  Eve¬ 
ning  Citizen. 

• 

Lartz  Memorial 

Univer.sity  Park,  Pa. 

The  Sharon  Herald  has  es¬ 
tablished  a  $1,000  .scholarship 
at  the  Pennsylvania  State  Uni¬ 
versity  to  encoui’agc  high  school 
graduates  of  the  area  to  enter 
the  field  of  journalism.  Desig¬ 
nated  “The  C.  B.  Lartz  Me¬ 
morial  Scholarship,”  the  award 
honors  the  late  co-publisher  of 
the  Sharon  Herald. 
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Support  Lacking 
For  Labor’s  Daily 

Washington 

Labor’s  Daily  came  away 
from  the  AFL-CIO  Convention 
with  empty  pockets  and  facing 
the  prospect  of  going  out  of 
business  within  30  days. 

This  was  the  analysis  made 
by  ITU  President  Woodruff  Ran¬ 
dolph  of  the  plight  of  the  five- 
year-old  daily  his  union  pub¬ 
lishes  at  Bettendorf,  la.  Mr. 
Randolph  has  been  pleading  for 
financial  support  from  other 
unions  since  last  July.  The  con¬ 
vention  at  Atlantic  City,  N.  J. 
was  regarded  the  last  hope.  The 
printers’  leader  made  his  pitch 
to  the  AFL-CIO  General  Board, 
and  the  International  Union  of 
Electrical  Workers  made  an  of¬ 
fer  of  $40,000,  conditioned  upon 
matching  promises  from  nine 
other  affiliates,  to  make  up  the 
$400,000  needed  to  keep  the  pa¬ 
per  going.  No  one  responded  to 
the  offer. 

Arnold  Zander,  president  of 
the  Federal,  State  and  Municipal 
Workers  Union  (AFL-CIO), 
undertook  the  chairmanship  of 
a  committee  to  make  another  try 
among  the  affiliates.  Time  is 
running  out  with  no  tangible  re¬ 
sults. 

• 

Louis  Hoffmann 
In  Advertising  Job 

St.  Louis 

Louis  J.  Hoffmann  has  come 
back  to  the  newspaper  business 
after  a  six- year  absence.  His 
appointment  as  financial  adver¬ 
tising  manager  of  the  Globe- 
Democrat  was  announced  this 
week  by  Ernest  G.  Hoffsten,  ad¬ 
vertising  director  of  the  New- 
house  paper. 

Mr.  Hoffmann  was  circulation 
manager  of  the  old  Star-Times 
from  1923  to  1973,  then  busi¬ 
ness  manager  until  the  paper’s 
sale  and  suspension  in  19.51.  He 
became  vicepresident  of  Central 
States  Paper  &  Bag  Co. 

• 

Fifth  of  Employees 
In  20.Year.Clnb 

Minneapolis 

Nearly  one-fifth  of  all  Minne¬ 
apolis  Star  and  Tribune  em¬ 
ployees  are  members  of  the 
company’s  20- Year-club. 

The  membership  reached  327 
as  11  new  members  were  wel¬ 
comed  at  the  annual  dinner  re¬ 
cently. 

The  Star  and  Tribune  has 
more  than  1,600  full-time  em¬ 
ployees. 

Edward  O’Neil,  pressroom 
superintendent,  was  elected 
president  of  the  club. 


Privacy  Test 
Will  Be  Made 
By  Sinatra 

Hollywood,  Calif. 

Frank  Sinatra  is  joining  issue 
with  Look  Magazine  in  a  test  of 
a  celebrity’s  right  of  privacy 
fi-om  the  press  on  matters  per¬ 
taining  to  his  personal  life. 

The  singer-actor  has  with¬ 
drawn  his  action  for  libel 
against  Cowles  Magazines,  Inc. 
and  substituted  a  suit  for  dam¬ 
ages  for  invasion  of  privacy. 
The  case  will  be  tried  in  Cali¬ 
fornia  Superior  Court. 

Mr.  Sinatra  is  basing  his  ac¬ 
tion  on  a  series  of  articles  writ¬ 
ten  by  Bill  Davidson  and  pub¬ 
lished  in  Look  under  the  title, 
“The  Life  Story  of  Frank 
Sinatra,  Talent,  'Tanti-ums  and 
Torment.” 

Mr.  Sinatra  said  he  would 
directly  challenge  the  right  of 
the  press  to  report  publicly  the 
personal  or  private  life  of  celeb¬ 
rities,  as  distinguished  from 
their  professional  activity.  Thus 
the  court  will  be  asked,  he 
added,  to  nile  on  broad  ques¬ 
tions  of  principle  that  affect 
public  figures,  whereas  the 
original  libel  suit  was  concerned 
with  narrower  issues  that  af¬ 
fected  only  himself. 

Mr.  Sinatra  in  explaining  his 
position,  said;  “I  have  always 
maintained  that  any  writer  or 
publication  has  a  right  to  dis¬ 
cuss  or  criticize  my  professional 
activities  as  a  singer  and  an 
actor.  But  I  feel  that  an  enter¬ 
tainer  has  a  right  to  his  pri¬ 
vacy,  and  that  this  right  should 
be  just  as  inviolate  as  any  other 
person’s  right  of  privacy.” 

Speaking  for  Look,  John  F. 
Harding,  general  counsel,  de¬ 
clared,  “I  believe  this  privacy 
action  provides  an  ideal  test 
since  Sinatra  is  generally  con¬ 
ceded  to  be  one  of  the  top  en¬ 
tertainment  personalities  —  if 
not  the  top  entertainment  i)er- 
sonality  —  in  show  business  and 
if  the  press  is  to  be  restricted 
as  to  facts  it  can  publish  about 
such  a  public  personality  it  is 
important  that  the  limits  be 
clearly  defined.” 

• 

I  More  in  ABC 

Chicago 

Four  daily  newspapers  have 
been  elected  to  membership  in 
the  Audit  Bureau  of  Circula¬ 
tions.  They  are:  Garden  Grove 
(Calif.)  News;  Effingham  (Ill.) 
News;  Greenville  (Mich.)  News 
and  Flin  Flon  (Man.)  Re¬ 
minder. 
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Sports 


Fete 
Does  Its  Bit 


For  Happiness 


PlTTSBORGH,  Pa. 

A  few  months  ago  executives 
of  the  Sun-Telegraph,  in  one  of 
their  meetings,  were  told  that  in 
Alleghany  County  there  were 
12,000  forgotten  families,  and 
the  idea  was  bom  for  the  Sun- 
Telegraph’s  “Happiness  Fund.” 

The  Hearst  newspaper  spon¬ 
sored  a  Fall  Sports  Kick-Off 
Parade.  Each  high  school  par¬ 
ticipating  was  awarded  a  loving 
cup.  The  Mayor  of  the  city 
thought  that  this  should  be  an 
annual  event  and  it  has  been 
made  one. 


Helps  Little  Girl 


Several  weeks  ago  a  “Happi¬ 
ness  Fund”  dinner  was  arranged 
to  help  a  little  girl  with  a  seri¬ 
ous  heart  ailment.  Her  father 
was  only  a  laborer  and  the  oper¬ 
ation  would  cost  $2100.  The  Sun- 
Telegraph  decided  to  give  the 
dinner  in  honor  of  Dr.  John  Bain 
(Jock)  Sutherland,  one  of  the 
“greats”  of  Pittsburgh. 

Bob  Prince,  the  Pirate  sports- 
caster,  was  toastmaster.  The 
Four  Horsemen  of  Notre  Dame 
came  from  their  various  homes 
and  each  paid  tribute  to  Jock. 
And  then  came  the  “Dream 
Backfield”  of  the  Pitt  team  of 
a  few  years  ago. 

Art  Rooney,  president  of  the 
Pittsburgh  Steelers,  made  Sun- 
Telegraph  Publisher  Alan  G. 
Nicholas  an  honorary  member 
of  the  Steelers.  A  Steelers’  game 
jacket  was  presented  to  Mr. 
Nicholas  “in  appreciation  of  all 
that  he  and  his  newspaper  have 
contributed  to  sports  in  Pitts¬ 
burgh  since  he  became  publisher 
last  January.” 


Democrat  Leader 
Lays  Mess  to  Press 

Indianapolis 

Paul  M.  Butler,  chairman  of 
the  Democratic  National  Com¬ 
mittee,  charged  here  that  the 
“one-party  press  of  the  1956 
presidential  campaign  bears  a 
large  share  of  the  blame  for 
the  mess  today,  since  it  fostered 
the  complacency  which  permit¬ 
ted  a  do-nothing  Administration 
and  a  part-time  President  to 
appear  to  the  public  as  a  team 
of  ten-feet  tall  supermen.” 

Mr.  Butler  addressed  the  In¬ 
diana  Chapter  of  Sigma  Delta 
Chi  Dec.  13.  He  told  his  audience 
that  while  it  is  still  far  from 
clear  that  this  Administration 
will  take  adequate  measures  to 
recover  lost  military  leadership 
and  restore  diplomatic  prestige, 
“the  right  programs  and  needed 
leadership  will  emerge  if  our 
public  is  kept  informed  by  a 
press  which  plays  no  favorites.” 

“The  editorial  writers  who 
demonstrated  so  persuasively 
how  ileitis  is  good  for  you  have 
not  yet  found  a  way  to  tell  the 
country  that  the  Vanguard 
fiasco  has  strengthened  our  mis¬ 
sile  program,”  he  declared. 


United  Press  Cuts 
New  York  Staff 


The  United  Press  has  reduced 
its  New  York  staff  by  around  20 
persons,  partially  because  the 
Radio  Department  recently  was 
moved  to  Chicago. 

UP  spokesmen  said  most  of 
those  dismissed  were  offered 
places  in  other  UP  bureaus  but 
declined  to  move.  It  was  ex¬ 
plained  that  many  in  the  Radio 
Department  declined  to  go  to 
Chicago  when  the  department 
was  moved  and  a  number  of 
them  were  transferred  to  other 
departments  in  New  York.  It 
was  added  that  there  was  no 
nationwide  reduction  in  UP 
personnel. 

The  guild  protested  that  prop¬ 
er  consideration  was  not  given 
in  the  dismissals  to  the  length 
of  service  of  the  personnel  in¬ 
volved.  The  management  replied 
that  the  contract  provides  that 
the  employer  is  the  sole  judge 
when  it  must  dismiss  personnel 
and  can  give  consideration  to 
ability  and  need  for  services  as 
well  as  to  the  length  of  service 
of  an  employe. 


Marriott 
Revamps  Old 
Trade  Daily 


Ad 
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Science  Writing 
Fellowships  Open 


Machines  Speed 
Election  Returns 


Houston,  Tex. 

The  Houston  Post  found  a 
way  to  speed  up  the  task  of 
tabulating  returns  in  the  recent 
municipal  election.  The  business 
department  put  its  IBM  ma¬ 
chines  to  work  and  produced 
figures  hours  faster  than  ever 
before. 

As  runners  brought  in  the 
precinct  returns  this  informa¬ 
tion  was  transferred  to  punch 
cards  and  fed  into  the  account¬ 
ing  “brain”.  Post  officials  esti¬ 
mated  the  IBM  equipment  re¬ 
placed  20  persons  on  the  tabu¬ 
lating  job.  Complete  results  of 
49  of  the  199  precincts,  first  to 
be  reported,  were  broadcast  by 
the  Post’s  stations. 


City  Officials  Sue 
For  Libel  Damages 

Montrose,  Colo. 

Two  libel  suits  totaling  $60,- 
000  have  been  filed  against  the 
Montrose  Daily  Press,  its  pub¬ 
lisher,  William  Prescott  Allen 
Jr.,  and  Managing  Editor  Alan 
C.  Arnold. 

City  Councilman  Orin  R. 
Smith  and  Councilman-elect 
Moral  Gatschet  alleged  that  re¬ 
cent  articles  in  the  Daily  Press 
deprived  them  of  the  confidence 
and  repute  of  the  people. 

The  stories  pertained  to  the 
city  council  sending  two  repre¬ 
sentatives  on  public  money  to 
Texas  and  Oklahoma  to  inter¬ 
view  candidates  for  the  city 
manager  job. 

Plaintiffs  objected  to  certain 
expressions  of  “a  $500  spend¬ 
ing  spree”  and  “dipping  the 
money  from  the  city  kitty.” 

The  Daily  Press  declined  to 
print  a  retraction. 


An  advanced  Science  Writing 
Program,  financed  by  a  pilot 
grant  of  $70,000  from  the  Alfred 
P.  Sloan  Foundation,  is  being 
established  at  Columbia  Univer¬ 
sity’s  Graduate  School  of  Jour¬ 
nalism. 

Under  the  program,  selected 
reporters  and  writers  will  be  in¬ 
vited  to  spend  an  academic  year 
at  the  University  on  fellowships 
that  cover  their  class,  tutorial 
and  seminar  costs,  plus  approxi¬ 
mately  $550  a  month  for  living 
expenses. 

Four  to  five  full  fellowships 
can  be  financed  under  the  initial 
grant,  but  it  is  hoped  to  expand 
the  program  to  provide  for  10 
fellows  a  year. 


San  FRANasco 

Plans  for  expansion  of  the 
Daily  Commercial  News  were 
announced  this  week  by  its  new 
publisher,  William  H.  Marriott, 
founder  of  Family  Weekly  mag¬ 
azine  and  former  owner  of  the 
weekly  Westchester  (N.Y.) 

News. 

Mr.  Marriott,  taking  over  as 
publisher  of  the  82-year-old 
shipping  and  industrial  paper, 
ordered  a  change  to  tabloid 
format  on  Jan.  2. 

Newinn  Wise  will  continue  as 
editor.  Fifty  correspondents  will 
be  named  to  represent  commer¬ 
cial,  industrial  and  agricultural 
communities  of  northern  Cali¬ 
fornia  from  Bakersfield  to 
Eureka. 

Reporting  will  be  broadened 
to  include  general  business, 
finance,  insurance  and  adver¬ 
tising. 

“Guest”  editorials  will  be  a 
daily  feature,  reflecting  the 
thinking  of  business  men  and 
industrial  leaders. 

Mr.  Marriott,  48  years  of  age, 
has  had  extensive  newspaper 
experience,  beginning  with  work  •< 
on  his  father’s  paper,  the  Clin-  « 
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Book  Fair  Crowd 
A  Record  65,000 


Cl 
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Pentagon  Curbs 
Ads  About  Missiles 


Seagram  in  88  Papers 

For  the  fifth  consecutive  year 
The  House  of  Seagram,  together 
with  the  owners  of  America’s 
bars,  taverns  and  package 
stores,  will  run  a  full-page  ad 
(via  Warwick  &  Legler,  Inc.) 
urging  holiday  moderation  in 
some  88  newspapers  with  a  com¬ 
bined  circulation  of  more  than 
21  million  in  70  leading  markets. 


Washington 

The  Pentagon  has  called  on 
contractors  to  put  an  end  to 
“misleading”  advertising  of 
missiles  and  the  Office  of  Public 
Affairs  is  screening  published 
copy  “for  fact,  and  the  impres¬ 
sion  created.” 

Murray  Snyder,  Assistant 
Secretary,  said:  “we  want  to 
see  that  the  story  is  accurately 
and  fairly  set  forth  as  to  the 
state  of  the  products  develop¬ 
ment  and  performance.” 

Some  companies  are  held 
blamable  for  overselling  the 
public  to  believe  that  certain 
weapons  are  ready  or  will  be 
very  soon. 


Washington 

The  Washington  Post  and 
Times  Herald's  eighth  Annual 
Book  Fair  for  children  and 
young  people  attracted  an  all- 
time  high  attendance  of  65,000 
persons.  Last  year’s  figure  was 
50,000  for  the  two-week  event 
The  theme  this  year  was  aromd 
the  International  Geophysical 
Year,  appealing  to  teenage  and 
high  school  students  as  well  as 
the  picture-book  set.  In  all,  3,- 
500  titles  were  exhibited. 

A  special  Book  Fair  tabloid 
section  with  color  cover  which 
was  published  on  opening  day 
contained  13,902  lines  of  ad¬ 
vertising,  compared  with  10,018 
in  1956  and  8,484  lines  in  1955. 


Ruby  Black  Dies 

Washington 
Ruby  A.  Black,  60,  newspa¬ 
perwoman  and  author  until  her 
retirement  in  1947,  died  Dec.  H 
of  bums  suffered  in  her  apart¬ 
ment  when  an  upholstered  chair 
took  fire.  Miss  Black  vras  boro 
in  Texas.  She  was  once  a  Wash¬ 
ington  correspondent. 
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Better  Ad  Film  4  Publishers 
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through  Fridays,  while  national 
buyers  of  NBC’s  news-on-the- 
hour  five  minute  spots  are 
Brown  &  Williamson  Tobacco 
Co.  (Ted  Bates);  Bristol-Myers 
(Young  &  Rubicam,  Inc.) 
Reader’s  Digest  (J.  Walter 
Thompson  Co.)  Ralston-Purina 
(Gardner  Advertising  Agency), 
all  Mondays  through  Fridays, 
and  Morton  Salt  Company 
(Needham,  Louis  &  Brorby)  five 
minutes  Saturdays  Topic  for 
Today,  farm  news  with  Alex 
Dreier. 

On  ABC  Norwich  Pharmacal 
participates  with  R.  J.  Reynolds 
on  18  week-end  broadcasts,  but 
Benton  &  Bowles,  handling  Nor¬ 
wich,  advised  they  are  cancel¬ 
ling  out  as  of  Jan.  1.  William 
Esty  Company  places  the  Rey¬ 
nolds  account,  and  also  buys 
from  ABC  Paul  Harvey  and 
the  News.  Plough  Inc.,  is  buy¬ 
ing  two  five-minute  broadcasts 
a  day  from  ABC  to  promote  St. 
Joseph’s  Aspirin,  while  Sterling 
Drug  Inc.,  sponsors  the  ABC 
Late  News  Show  at  7:55  p.m. 
Mondays  through  Fridays  to 
sell  Fizrin  (Compton  Adver¬ 
tising  Agency.) 

John  Daly  started  a  new  radio 
news  program  over  ABC  Dec. 
9,  sponsored  by  Chevrolet.  It 
is  heard  Mondays  through  Fri¬ 
days,  6:30  to  6.40  p.m.  AFL- 
CIO  buys  Ed  Morgan  and  the 
News  from  ABC. 

.\dvertUing  Appeal 

The  impact  of  the  radio  news¬ 
cast  as  a  sales  medium  is  the 
highlight  of  a  new  research  re¬ 
port  which  the  Radio  Adver¬ 
tising  Bureau  is  distributing  to 
its  membership.  Kevin  B. 
Sweeney,  RAB  president,  said, 
the  study  shows  that  a  five- 
minute  newscast  broadcast  over 
a  single  station  is  received  by 
almost  one-third  of  a  market’s 
total  families  during  the  course 
of  a  week  and  when  broadcast 


In  Newsprint 
Consumption 

Montreal 

The  Canadian  newsprint  in¬ 
dustry  anticipates  a  pause  in 
the  increasing  rate  of  con¬ 
sumption  next  year  and  sees 
mill  operations  at  only  88  per¬ 
cent  of  capacity. 

This  standby  reserve  of  12 
percent,  however,  is  deemed  ade¬ 
quate  to  cope  with  “any  rapid, 
even  a  totally  unexpected,  up¬ 
swing  in  demand,’’  according  to 
the  annual  review  published  by 
the  Newsprint  Association  of 
Canada. 

In  all  of  North  America  the 
productive  capacity  will  be  about 
7  percent  greater  next  year  than 
in  1957.  Canadian  newsprint  ca¬ 
pacity  was  increased  by  513,000 
tons  this  year  and  394,000  addi¬ 
tional  tons  of  capacity  are  ex¬ 
pected  next  year.  In  the  decade 
1946-56  annual  capacity  was 
boosted  by  1,600,000  tons. 

Free  ^'orlcl 

The  industry’s  look-ahead  is 
keyed  to  the  belief  that  “the 
economies  of  the  free  world  seem 
to  be  approaching  the  end  of  the 
third  business  boom  since  the 
war.  .  .  .  Whatever  fears  in¬ 
dustrial  consumers  may  have 
had  in  other  years  concerning 
the  ability  of  their  suppliers  to 
meet  their  needs,  there  seems 
little  justification  for  them  now. 
This  situation  is  particularly 
true  of  the  newsprint  industry.” 

After  12  years  of  rapid  ex¬ 
pansion  of  capacity  the  news¬ 
print  story  for  1957  is,  in  the 
Canadians’  view,  one  of  capacity 
bursting  ahead  and  establishing 
a  commanding  lead. 

• 

Few  Votes  Decide 
Press  Qub  Contest 


Shown  in  Peru 

Lima,  Peru 

First  showing  in  South  Amer¬ 
ica  of  the  National  Retail  Dry 
Goods  Association  -  Newspaper 
Advertising  Executives  Associa¬ 
tion  jointly-produced  film,  “How 
To  Prepare  Newspaper  Adver¬ 
tising,”  was  sponsored  here  re¬ 
cently  by  La  Prensa,  national 
morning  newspaper. 

Showing  of  the  film  to  some 
100  leading  advertisers  and 
agencies,  marked  La  Prensa’s 
pioneering  in  South  America  for 
better  advertising.  The  sound 
track  on  the  filmSvas  translated 
into  Spanish  by  Ernesto  Ascher, 
La  Prensa’s  advertising  direc¬ 
tor. 

Serond  Showing 

A  second  showing  was  held  at 
the  Institute  of  Human  Rela¬ 
tions  of  the  University  of  San 
Marco’s.  More  than  1,000  stu¬ 
dents  and  post  graduates  at¬ 
tended. 

The  film  was  brought  here  by 
Ben  Frank,  president,  Dundes 
&  Frank,  Inc.,  New  York,  con¬ 
sultant  to  the  publisher  of  La 
Prensa. 

According  to  Mr.  Frank,  Lima 
is  “a  great  newspaper  town” 
with  34%  of  all  advertising  ap¬ 
propriations  being  placed  in 
newspapers.  He  added  that  a 
majority  of  the  advertising 
placed  is  being  “professionally 
directed”  by  ad  agencies. 

J.  Walter  Thompson  Co., 
which  opened  a  Lima  branch 
last  March,  as  well  as  more 
established  offices  of  U.S.  ad 
ad  agencies,  are  reportedly 
thriving. 

Popular  Toy 

Toronto 

Latest  Canadian  toy  hit  is  a 
scale  model  of  the  highway 
transports  used  by  the  Toronto 
Star  and  Star  Weekly.  They  are 
27  inches  in  size. 


Sue  K.  C.  Star 
For  Damages 

Kansas  City 

Four  lawsuits  asking  a  total 
of  $8,800,000  in  triple  damages 
and  attorney  fees  have  been  filed 
against  the  Kansas  City  Star 
under  the  Sherman  Anti-Trust 
Act  by  publishers  of  small  news¬ 
papers  in  the  area. 

The  petitions,  filed  in  U.S. 
District  Court,  allege  the  Star 
coerced  advertisers  not  to  ad-; 
vertise  in  the  publications. 

Carrol  C.  Kennett,  an  attor¬ 
ney  for  the  plaintiff,  said  the 
allegations  were  based  on  the 
case  in  which  the  government 
convicted  the  Star  in  1955  of 
monopolizing  and  trying  to  mon¬ 
opolize  dissemination  of  news 
and  advertising  in  the  Kansas 
City  area. 

The  damages  sought  are: 

Craig  Siegfried,  publisher  of 
the  Pictorial  Shopper  and  In¬ 
dependence  Daily  News  and  op¬ 
erator  of  Independence  radio 
Station  KIMO,  $3,000,000. 

Phillis  M.  Belveal  and  Lloyd 
Belveal,  former  publishers  of 
the  Indvstrial  Press  and  North 
Kansas  City  News,  $2,550,000. 

Loyd  Neff  and  William  L. 
Neff,  publishers  of  the  Johnson 
County  Herald,  $1,500,000. 

Mrs.  Vita  Bergentine,  whose 
late  husband,  Barney  Bergen¬ 
tine,  published  the  now  defunct 
American  Tribune,  $1,500,000. 

The  petition  also  requests 
$250,000  in  attorney  fees. 

• 

Name’s  Tarver 

Transposition  in  telegraphic 
copy  resulted  in  misspelling  of 
Jack  Tarver’s  name  in  E&P, 
Dec.  14,  page  11.  Mr.  Tarver 
(not  Traver)  is  the  newly 
elected  president  of  Atlanta 
Newspapers,  Inc.  The  error  is 
regretted. — Editor. 


on  an  hourly  schedule,  the  news 
program  can  reach  these  fam¬ 
ilies  nearly  11  times  each  over 
a  five-day  period. 

“The  study,  conducted  by  the 
A.  C.  Nielsen  Co.,  contains 
strong  evidence  that  the  five- 
fflinute  radio  newscast  is  a  good 
liRy  for  astute  advertisers,”  Mr. 
Sweeney  said. 

• 

E.  J.  Sullivan  Dies 

Edward  J.  Sullivan,  56,  man- 
*pr  of  the  fine  paper  division 
M  the  Bowater  Sales  Corp.  in 
New  York  for  the  past  three 
years,  died  of  a  heart  ailment 
Bee.  16  at  his  home  in  Larch- 
niont,  N.  Y. 


Washington 
In  a  three-way  contest  for 
two  three-year  terms  on  the 
Board  of  (Governors  of  the  Na¬ 
tional  Press  Club,  the  winners 
were  George  Cullen  of  the  Bu¬ 
reau  of  National  Affairs  Pub¬ 
lications  and  Clark  R.  Mollen- 
hoff  of  the  Cowles  Publications. 
The  loser,  Pat  Munroe  of  the 
Munroe  News  Bureau,  received 
340  votes  while  Mr.  Cullen  got 
343  and  Mr.  Mollenhoff  420. 

Joseph  A.  Dear  of  Dear  Pub¬ 
lications  and  Radio  won  elec¬ 
tion  as  financial  secretary,  de¬ 
feating  Hobart  Rowen  of  News¬ 
week  by  346  to  226. 

Other  officers  were  unopposed. 
(E&P,  Dec.  14,  page  50). 


Confidential 


•  Negotiations 

•  Appraisals  •  Financing 

of 

Newspaper,  Radio  &  Television  Properties 
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Daily  Fights 
Commuters’ 
Tax  Battle 


advertising,”  Mr. 


major  medium,  with  almost  half  newspaper 
the  appropriation  placed  in  this  Ellis  said, 
one  medium,”  Mr.  Ellis  said.  He  Mr.  Ragsdale  gave  no  reasori 
did  not  use  ROP  color,  believing  for  the  break  with  Kudner  be- 
frequency  at  black  and  white  yond  the  statement  that  it  was 
the  agency.  The  profit  sharing  rates  was  more  important.  “in  the  best  interests  for  botl. 

fund  owns  the  largest  number  “We  are  convinced  you  get  parties  that  Buick  seek  adver 


Buick 

{Continued  from  page  16) 


of  shares,  second  to  Mr.  Ellis,  prestige  as  well  as  sales  by  tising  counsel  elsewhere.” 
He  was  elected  president  in 


Trenton,  N.  J.  1945,  when  Kudner  Agency, 

Spurred  by  a  series  of  arti-  Inc.,  was  formed  to  replace 
cles  in  the  Newark  Star-Ledger,  Arthur  Kudner,  Inc.  Mr.  Ellis 
the  New  Jersey  State  Legisla-  moved  up  from  the  position  of 
ture  took  two-pronged  action  vicepresident  and  copy  chief. 

Dec.  16  aimed  at  ending  New  Mr.  Ellis  still  liked  to  write 
York  State’s  $20  million-a-year  copy.  Recently  he  set  the  theme 
income  tax  bit  on  155,000  North  and  wrote  four  advertisements 
Jersey  commuters.  for  the  new  General  Telephone 

The  five-article  series  by  account.  Two  headlines  were: 

Franklin  Gregory,  State  House  “There’s  Always  Room  Next  to 
reporter,  was  opened  Dec.  10  the  Top”— and  “When  You’re 
with  a  7-column  spread  on  Page  Not  Quite  as  Big  as  the  Biggest, 

One  under  a  head  of  “Jersey’s  You  Have  to  Be  Resourceful.” 
tax  DPs.”  The  layout  was  high¬ 
lighted  by  a  caiioon  depicting  agency’s  functions  far  more  Bidtt..  Atlanta.  Ga. 


Established  1914.  Newspapers  bonaht 
_ and  sold  without  publicity. _ 

salesT  appraisals.  MANAGE- 

„  _ _ _ _ MENT  aid.  NEWSPAPER  SERVICE 

He  considers  an  advertising  company.  601  Georaia  Savinirs  Bank 


New  York  State  as  a  pickpocket  complex  than  the  preparation  ^wah^^hw^ra.  "'^bitshers 

in  the  act  of  filching  a  wallet  and  placement  of  copy,  even  to  Service.  Box  3132,  Greensboro,  N.  C. 
from  the  Jersey  commuter.  the  point  of  “contributing  ideas  ir  ir^PBiRSONAL  Service  backed  by  3(i 


A  two-column,  page-long  edi-  to  clients  to  help  them  toward  ^■^;,”>T‘co.: 


torial  in  the  Dec.  15  Sunday  building  a  saleable  product.” 
Star-Ledger  capped  the  series.  For  Buick  no  product  sugges- 
In  the  45-minute  Senate  dis-  tions  were  ever  made,  but  the 
cussion  that  preceded  formal  agency  did  considerable  extra 
action,  the  Star-Ledger  was  work  in  assisting  the  company 
praised  for  its  series  and  for  in  sales  promotion, 
its  editorial  position,  both  of  Currently,  about  half  of 


Francisco  5.  California. 


St.,  San 


THE  DIAL  AGENCY 
■‘America’s  No.  1  Newspaper  Broker" 
Adelaide.  Detroit,  Mich.  WO  3-3926. 
IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  per- 


which  emphasized  that  the  situ¬ 
ation  was  a  clearcut  case  of 
“taxation  without  representa¬ 
tion.” 


sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
sellinir. 

LEN  FEIGHNER  AGENCY 
Buick  S  appropriation  goes  into  Box  192  Mt.  Pleasant,  Mich. 


newspaper  advertising,  Ellis 
told  Editor  &  Publisher.  Prior 
to  the  announcement  cancelling 


The  Legislature  unanimously  the  account  made  by  Edward  T. 
approved  a  concurrent  resolu-  Ragsdale,  Buick  general  man- 


IF  YOU  ARE  qualified  we  cun  locate 
you  in  a  California  or  Arizona  news¬ 
paper  proi>erty.  We  handle  only  first 
class  protierties  on  an  exclusive  basis. 
Gabl>ert  &  Hancock.  Associates.  3709 
Arlintrton  Ave..  Riverside,  California. 


ington  Boulevard,  Los  Anireles  66, 
Calif.  Day  or  Nite  Phone:  EX  1-S238. 
CONFIDENTIAL  INPORMA'HON 
Daily  Newsi)aper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


WESTERN  NEWSPAPERS 

tion  asking  Congress  for  a  con-  ager,  Mr.  Ellis  had  described  Aj^^^nyder, 

stitutional  amendment  forbid-  Buick  as  the  ideal  client, 
ding  one  state  from  imposing  in-  “With  Buick  it  was  a  case  of 
come  taxes  on  residents  of  an-  being  an  integral  part  of  the 
other  state.  client’s  operation,”  Mr.  Ellis 

In  its  second  action,  the  Sen-  said,  “not  just  a  counsellor  or 
ate  and  Assembly  named  a  12-  supplier  way  out  in  left  field.” 
member  commission  to  hold  pub-  Steve  Richards  is  the  Buick 
lie  hearings  and  to  recommend  account  manager  in  Kudner’s 
various  methods  of  attacking  New  York  office.  The  fii-m’s  as- 
the  discrimination  against  Jer-  signment  list  numbers  40  staff 


WE  apecialize  in  aound  neweipapera  in 
the  Holid  midwest.  Herman  Koch,  2923 
Virtrinia  St.,  Sioux  City,  Iowa. 


ISpwspnper  Appraitterg 


MAY’S  BULLETIN 
NO.  9976.  MASSACHUSETTS.  MT.  , 
year-old  weekly  and  satellite,  mop-  - 
lK>sed.  population  I3,0.5H.  OrouiiK!  j 
$11,7.000,  circulation  4,500,  modern  }■  j 
machine  plant,  excellent  buildingn,  11  I 
employes.  Price  $150.00t ;  terms.  I 
NO.  9702.  ARIZONA.  Unopixwed  week-  ! 
ly  in  town  of  5.0CO,  uroassinit  $6.3.00(1.  ! 
Price  $65,000  including  buildinir,  $20,-  ' 
COO  down.  Six  employes.  ENpenso 
$39,000. 

NO.  0090.  TEXAS.  75-year-old  weekly 
unopitosed  in  county  seat  of  10.000. 
Income  $.72,000,  expenses  $:r7.<KK).  Only 
$2.7,C00  re<iuired  to  handle  this  profit¬ 
able  projrosition  and  10  years  to  pty. 
Only  newspaper  in  area.  I-'ully  staffed. 
NO.  9726.  FLORIDA.  Wr-ekly  news¬ 
paper  established  1894,  rehabilitated 
19.76-.77.  practically  all-new  plant.  S 
employes,  Unoppose-d  in  town  of  4,500. 
Income  now  running  $42,000  and  mov- 
inir  fast :  expenses  $24,90<».  Price  $40,- 
(00.  half  down. 

NO.  9902.  MICHIGAN.  Farm  weekly 
coverimr  7  adjoining  counties.  Minimum 
paites  24.  Area  population  400.000.  Gr- 
culation  4,(i00  i>aid.  Latest^  of  e'’ery- 
thini;  in  equipment.  New  buildinit.  Ten 
full-time  and  iiart-time  employee.  In¬ 
come  $39. .7(0,  expenses  $27,0()0.  Cash 
for  $20,000  will  purchase  equity.  < 
MAY  BRO'THERS 

_  Bintthamton.  N.  Y. _ 

only” ACCREDITED  national  Irak 
newspai>er  of  its  kind.  Published  month¬ 
ly.  Mailing  list  of  2.7.000.  Must  eacri- 
fice  because  of  iil  health.  Box  olU.  i 
Witor  &  Publusher. 


U! 


seyans. 


No  Provision  Now 
For  Journalism  Chair 


ers  working  for  this  one  client. 

The  agency  prided  itself  in 
working  on  all  phases  of  Buick 
promotion,  not  simply  creation 
and  placing  of  space  and  time 
Cincinnati  copy.  Under  Kudner’s  direction. 
There  will  be  no  Robert  C.  Buick  was  not  only  one  of  the 
Harris  chair  of  Journalism  at  lai’Pest  automotive  advertisers, 
the  University  of  Cincinnati,  in  ^ut  also  among  the  largest  na- 
memory  of  the  Tunes-Star’n  late  tional  advertisers  in  newspa- 
managing  editor.  pers.  The  list  of  newspapers  now 

When  he  died  in  1952,  his  numbers  about  3,500. 
will  specified  that  part  of  his  Buick  copy  is  appearing  in 


NEWSPAPER  VALUA’nONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BEN’THUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y. 


4dv€rtising  Rates 

CLASSIFIED 


Puhlirations  For  Sale 


WEEKLIES-DAILIES 
WE  OFFER  an  outstandintr  list  of 
Western  weeklies  and 
DAILIES  THROUGHOUT  ’THE 
WHOLE  UNITED  STA’TES. 

If  you  are  planning  to  buy  a 
newspaper  why  not  use  our 
personalized  service? 

JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollywood  Blvd. 

Los  Anireles  28,  Cal. 


WEEKLY  in  pleasant  town  of  3,000, 
Chart  Area  2.  Well-equipped  plant,  ad- 

estimated  $152,000  estate  was  to  major  city ‘newspapers  once  a  S®$5Mo!f.“Go<^"  net.‘’&stfc"^^^ 

go  for  this  pui’pose,  contingent  month,  graded  down  and  ad-  priced  at  $40,ooo  for  prompt  sale, 

on  the  possibility  that  his  justed  in  other  cities  in  accord-  ®®-‘’ 

mother,  Mrs.  Julie  Harris,  ance  to  what  dealers  were  doing  WEEKLIES-New  Jersey  ”  and  South 

might  precede  him  in  death.  She  in  the  way  of  sales.  There  are  £‘‘'r9)‘F'“-  Takes  $i5.oco  to  handle, 

survived  until  last  Nov.  6,  and  between  15,000  and  16,000  Buick  (>eensWo,  North^’Carolina. 

meanwhile  made  her  own  will  dealers.  The  Buick  Dealers  As- 

which  omitted  provision  for  the  sociation  uses  local  agencies 

journalism  chair.  Friends  said  when  placing  ads,  although 

taxes  and  large  medical  bills  Kudner  cooperates  in  fumishing 

for  the  mother,  who  was  virtual-  copy  if  desired,  according  to  Mr. 

ly  blind,  took  a  large  part  of  Ellis, 
the  estate.  “We  made 


Um  Rates  Each  Censeestlvc 
Insartion 

SITUATIONS  WANTED  (Payable  will 
order)  4  times  ®  50e  per  line 
insertion;  3  times  @  55c:  2  ®  *»• 
1  ®  65c.  Add  20c  for  Box  SenfKt 
JOB  APPLICANTS  may  ha»e  a  supplif 
of  printed  employment  application  forw 
by  sending  self-addressed  6e  itaapee 
envelope  to  E&P  Classified  DepL 
ALL  OTHER  CLASSIFICATIOW: 
4  times  @  95c  per  line  each  insenwji 
3  times  @  $1.00:  2  times  @ 

I  @  $1.10.  3  line  minimum.  Add  « 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  A^ 
VERTISING,  Wednesday.  2  .  P* 

Count  30  units  per  line,  no  abbrevali*" 
(add  1  line  for  box  information.)  w 
holders’  identities  held  in  strict  eoe 
fidence.  Replies  mailed  daily.  EdiW  ! 
Publisher  reserves  the  right  to  edit 
copy. 


DISPLAY  RATES 

26  K 


IF  YOU  HAVE  the  ability  and  $17,()C0 
cash  you  can  own  the  controllinir  in¬ 
terest  in  an  exclusive  daily  in  a  pros¬ 
perous  town  of  15,000.  Box  5101, 
Erlitor  &  Publisher. 


newspapers  our 


MIDWEST  EXCLUSIVE  WEEKLY  IN 
town  of  26fM)  population,  frross  $84,000, 
net  $25,000,  price  $82,500  if  sold  by 
Jan.  15 :  $26,000  ca.sh  down,  references. 
Bailey-Krehbiel,  Box  396,  Salina.  Ks. 


Agate 

1 

6 

13 

Lines 

Time 

Times  Times 

564 

$510 

$430 

$405 

282 

290 

240 

228 

141 

165 

140 

128 

70 

105 

95 

84 

35 

62 

54 

48 

210 

123  110 
22 

40 


45 


Editor  &  Publisher 

1700  Timas  Tower  N.  Y.  36.  N.  T, 
Phone  BRyant  9-3052 
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announcements 


Butinest  Opportunitieg 


MACHINERY  and  SUPPLIES 


Composing  Room 


&  m»v  warm  wintprT  A  rare  KBUD  V  BKLiT  dnve  lor  L.inotn>«- 

fiS  sS“S...’a 

WwS’  Rov  fiOlO  Editor  to  »“it  y®"--  ne«J»-  Like  to  have  your 
?‘l,wi.W  ^ho'^NOT  write®  unle^wi  order.  Arch  Reid.  WILUAM  REIU 
*  n^rl^duce  vrZt^^soVrl^iy^t'Llry.  CO..  2271  gyboum.  Chica,p>  .14^. 


integrity  and  previous  success. _ 

NEWSPAPER  SERVICES 

Newspaper  Research 

advertising  spacebuyers  want  1958 
ANPA-AAAA  Standard  Market  Fold¬ 
ers.  We  have  served  476  daiiies.  Write 
for  samplet.  DATA/239,  Carbondale. 
Illinois. _ 

Sjmdieotes-Features 

WRITER  covering  southwest  warits 
assignments  for  stories,  article,  pic- 


_ Newsprint _ 

NEWSPRINT — ALL  sizes.  Behrens 
piilp  and  Paper  Co.,  70  E.  46th  St., 
New  York.  N.  Y.  MU  6-5675. _ 

Press  Room 


USED  PRESSES 

Rotary  and  Flatbed 

Investing  in  used  printing  e<iuipment 


MACHINERY  and  SUPPLIES 


Press  Room 


AVAILABLE  IMMEDIATELY 
and  Priced  tor  Quick 
LIQUIDATION 

8  page  DU^X  FLATBED 

Model  A.  Located  Pennsylvania 

16  PG  DUPL^U^ULAR 

%  and  ^4  PR.  Folder — Stereo— AC 

20  pg  Duplex  Tubular — 1/4  Fold 


MACHINERY  and  SUPPLIES 


_ Press  Room 


DUPLEX  STANDARD 
TUBULARS 

16-PAGE.  2  to  1  model.  No.  226,  22%' 
cut-ofT,  30  H.P.  GB  drive*  1  portable 
ink  ^  fountain*  metal  p^t  and  pump, 
casting  box,  plate  finisher*  chipping 
block,  curved  router,  electric  pai>er 
roll  hoist  and  rewinder. 


24-PAGE.  2  to  1  model,  No.  254,  22%* 
cut^ofT*  50  H.P.  GB  drive*  balloon  for* 
mer,  2  portable  ink  fountains,  metal 


2  to  1  Model,  AC  Drive,  Complete  vacuum  casting  box. 

Stereo,  Located,  Illinois.  Pto‘e  finisher,  chipping  block,  curved 

_  router,  electric  paper  roll  hoist  anc 

16/32  pg  Goss  Straightline  rewnder. 

Single  width.  Complete  Stereo  AVAILABLE  early  1958.  Will  di* 


ia  ve^*^"i^p:,vrtrVhr^uffi  3  unit  scott 


Telephone  Jackson  6-7677. 

Press  Engineers 


PAUL  F.  BIRD  with  the  help  o: 

PRESS  ERECTOR,  moving,  rebuilding  the  presses  best. 
Flatbed  semi-cylindrical  tubular. 

7  Oak  Court,  Islip.  New  York  Because  so  m 

JU  1-0687  tinuously  install! 


this  market.  Therefore  it  is  wise  to  j  extra  COLOR  Couples.  Floor 

investigate  thoroughly  before  making  Press— 23  9/16 — AC 

a  decision,  and  to  study  your  needs  Location:  Portsmouth,  Virginia, 
with  the  help  of  the  men  who  know  - 


3-4  and  5  Unit  Hoe  Presses 


UPECO,  INC. 

SPEaALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
66-69  Frankfort  Street 
New  York  38.  N.  Y. 
_ BArclay  7-9775 _ 

M.\r.HlNERY  and  SUPPLIES 

_ Composing  Roitm _ 

Late  Style  Linotype  Mixers 
for  continuous  composition 
Composition  Ad  and 
News  Machines 

6- MODEL  25  Mixers  (2  distributor 
boxes) 

47190  47193 

47191  47  1  94 

47192  46683 

PRICE:  $3850.  EACH 

SWINGING  Keyboards.  electric 
pots,  heavy  structured  wide  base. 
AC  motors.  Margach  Feeders. 

4-lATE  Style  Model  25  Mixers  (2 
distributor  boxes) 

43280  43282 

43281  43283 

PRICE:  $3600.  EACH 


Because  so  many  plants  are  con-  22%'  Former  Boston  Poet 

tinuously  installing  new  Goss  presses  - 

and  stereotype  equipment,  we  usually  ,  1  |M1T  Cr'/^TT 
have  a  list  of  the  best  available  used  O  UINI  I  I  I 

e<iuipment.  Multi-Type — 22%*  cut-off. 

,  .  .  .  .  SPOT  COLOR.  3-Arm  R 

We  invite  y^our  correspon^nce.  in  Complete  Stereo, 

the  hope  of  helping  you  obtain  the  i^ation:  Detroit,  Michigi 
best  press  for  your  needs  and  also 

the  best  value  for  your  money.  ,  7  I  IMIT  fTXOCC  0 


plate  finisher,  chipping  block,  curved 
router,  electric  paper  roll  hoist  and 
rewinder. 

AVAILABLE  early  1958.  Will  dis¬ 
mantle,  truck  with  our  own  equipment 
and  erect  in  your  plant.  Service  Na¬ 
tion  Wide. 

LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Saticoy  St. 

Sun  Valley,  Calif, 
poplar  6-0610 

Stereotype 


Multi-Type — 22%*  cut-off.  Lead,  for 

SPOT  COLOR.  3-Arm  Reels  &  Ten-  LAKE  ERIE  DIRECTOMAT 
sions.  Complete  Stereo.  WOOD  Pony  Autoplates — 211/4-23  9/16 

Location:  Detroit,  Michigan.  STAHI  Master  Routers — 23  9/16 


THE  GOSS  PRINTING 
PRESS  CO. 

5601  West  31st  Street,  Chicago  50,  III. 
PHONE  Bishop  2-3300 


6  or  7  UNIT  GOSS  22^^"  BEN  SHULMAN  ASSOCIATES 

ARCH  TYPE  units— White  MoUl  ^t.,  N.Y.  17  OXford  7-4590 

Bearings,  Cline  3  Arm  Reels  and  Ten-  _ 

sions.  Trackage  and  Turntable.  FOR  SALE — Used  H 

Location :  Detroit.  Router  in  good  cor 


sions.  Trackage  and  Turntable.  FOR  SALE — Used  Hammond  R-4  Flat 

Location :  Detroit.  Router  in  good  condition  Bargain — 

-  Box  4906.  Editor  &  Publisher. 

FOR  PRESSES  OF  EVERY  SIZE  GOSS  Dry  Mat  Roller  with  Roller  Bear- 


DESCRIPTION  AND  PRICE  .  ,  .  tog,  and  AC  Motor,  Hoe  Stereo  Saw 

and  Flat  Casting  Elox.  JOHN  GRIF- 
CONTACT:  FITHS  CO.  INC.  415  Lexington  Ave., 

BEN  SHULMAN  ASSOCIATES  New  York  17.  n.  y. _ 

60  E,  42nd  St..  N.  Y.  17.  N.  Y.  Wanted  to  Buy _ 

Oxford  7-4590  newspaper  presses 

-  COMPLETE  PLANTS 

24  Page  SCOTT  Speed  King  Rotary  MAT  ROLLERS 

newspaper  press  (3  decks).  FrinU  4-6-  cmroim  x>nTTTi>Mirxrp 

8-10-12-14-16-18-20-24  pages.  Complete  l>lt,KBO  EQUIPMENT 

with  all  stereotype  equipment  and  elec-  n-.,  clji  ii  u  aki  a  eer\/-'i  s-rre 
trical  controls.  Now  running  over  BEN  SHULMAN  ASSOCIATES 


4  OR  6  UNITS  OF  BEAUTIFULLY  AO  E  42nd  St  NY  17  N  Y 
MAINTAINED  GOSS.  NEW  IN  1924.  V*  ‘  '* 

*20.000  SPENT  ON  IT  LAST  5  OXfofd  7-4590 

YEARS.  - 

,  24  Page  SCOTT  Speed  King  Rotary 

newspaper  press  (3  decks).  Prints  4-6- 
'  8-10-12-14-16-18-20-24  pages.  Complete 

riiT  Q/ifi  n*’  stereotype  equipment  and  elec- 

DV'Aoivrc  trical  controls.  Now  running  over 

n  13-000  six  day,  a  week.  In  excellent 

I  shape.  Extra  cylinders  and  spare  parts. 

THREE  folders  (one  us^  M  8^  Weal  low-manning  press  for  small 

^o'TfHP  mXJ,  «Uily.  or  paper  desiring  change  from 

TWO  75  HP  .Motors  iqxo  Minni  r 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


i.  -  iia'oeu.  Avaiiaoie  early  i»ao.  miuuLiC,- 

PRl^S  has  automatic  tension  con-  TIMES  HERALD,  Middletown, 

SPARE  roller  liners  and  many  New  Yorl^ _ 

other  spare  parts 


FOUR  portable  ink  fountains  4-PRESS  UNITS 

REVERSIBLE  unit  cylinder  2-COLOR  cylinders  22%'  cut>olI. 

ERIE,  PENNSYLVANIA.  TIMES  Color  work. 


"**  *  f  n  il«,.‘r  13,000  six  day,  a  week.  In  excellent  cn  c>  ,7  c,.  v  v  17  nvcn*,!  7  jxan 

PRESS  runs  at  34.000  an  hour  ir,,*,-.  -„ii„a„..  - - »<>  E-  42  St..  N.  Y.  17  OXford  7-4590 

MeSr  ®w-manning  P?^,  Z  ^sml3i  LUDLOWS.  Unos.  Intertypes,  mats. 
^Vi'vf^Tp  equipment  desiring  change  from  MIDWEST  MATRIX  MART  Inc. 

_  flatbed.  Available  early  1958.  MIDDLE-  833  Plymouth  Court,  Chicago  6.  III. 

PR^S  has  automatic  tension  con-  g  HERALD.  Middletown,  WANTED:  8.page' Duplex  or  G^ 

SPARE  roller  liners  and  many  New  York. _  Advise  serial  no.  and  when 

other  spare  parts  M^hine  works. 

FOUR  portable  ink  fountains  4-PRESS  UNITS  323  N,  4th  St.,  Phila.  6,  Pa. _ 

REVERSIBLE  unit  cylinder  ^-COLOR  cylinders  22%'  cut>olI.  4  J®  "  '5riv^  G^r™ 

ERIE,  PENNSYLVANIA.  TIMES  Color  work.  Box^903  Sjise*  Idaho  *  °  ^ 

MAKE  US  AN  OFFER  — — WILL  Buy  for  Cash.  Complete  Plants. 

CONTACT  MR.  CLARENCE  MOSER  |  Q-GOSS  PRESS  UNITS  m“t-an^^h“re  ““uTa.*"'^ 

- -  4-COLOR  cylinders.  22%'  cut.«flf.  Sell  PRINTCRAFT  REPRESENTATIVES 

f^OMFT  amount  needed.  277  Broadway.  New  York  7,  N.  Y. 

t^k^ivici  _  Qjjj  PEDESTAL  MODEL  No.  2  CAG 

8  PAGE  Pull.  %-Fold.  Excellent  condi-  ^  ^  S'"  *2.7  to™"?*'’*  ^dlow  Sup« 

Hon.  Under  Goss  Servicing  Contract.  24-PAGE  TUBULAR  maV.*'!!;,  w"H.7.maa 

R^ently  overhauled  with  new  Rears,  OTANrnARn  9/1  mrwiAi  *  Hausman,  107  So.  33  St., 

?:’f;S^n?n"<^‘rLHo"n'^eri"'lm1^  Philadelphia,  ^Pa, - 

Can  be  _seen  in__operation  here.  Imme-  WANTED— 24  naee  Dunlex  Tubular 


MAKE  US  AN  OFFER 
CONTACT  MR.  CLARiSJCE  MOSER 

GOSS  COMET 


PI  p/tpiT.'  o  a  An  8  PAGE  Pull.  %-Fold.  Excellent  condi- 

^^RIC  pop.  Brand  new  AC  t,<,„  xj^der  Goss  Servicing  Contract. 
n>otors,  MarRach  Feeders.  Recently  overhauled  with  new  Rears, 

THESE  MArHrvF<5  HAVF  RPTTxj  *?«•  Chases  and  spare  parts  included. 
UNDER  -mE  r^PE^Xr  ■**"  •"  operation  here.  Imme- 

diate  release.  Where  is  and  as  is  for 


lO-GOSS  PRESS  UNITS 

4-COLOR  cylinders.  22%'  cut-off.  Sell 
any  amount  needed. 


24-PAGE  TUBULAR 


P^NT  MACHINISTS,  ARE  IN  “Ifir  ,io 
excellent  CONDITION  AND  ®  ^  ilO.OOO. 


clean  AS  A  PIN. 

CRAFTSMEN 

machinery  CO. 


WAPAKONETA  DAILY  NEWS 
Wapakoneta,  Ohio 


WANTED — 24  page  Duplex  Tubular 

-  Press  with  Stereotype  equipment.  Ad- 

HAVE  Hoe  and  Goss  Singlewidth  24, 

32  page  presses  to  offer.  Monongahela  Publishing  Co.,  Mononga- 


hela,  Pennsylvania. 


SCOTT  6-Unit  High  Speed  Press :  Steel 
Cylinders.  Roller  Bearings.  Double  Box  903 
Folder  and  Balloon  Former.  Length  of 


GEORGE  C.  OXFORD 

903  Boise,  Idaho 


HFXP  WANTED 

Administrative 


7t  W...,  r,  JU  c  ..  roiuer  ana  oaiioon  roimer.  i-engui  oi  _  _  _ 

*p  I  Mass,  Sheet  Cutoff  23  9/16**,  Substructure  ppircM  TiPTVi^  t%f  9k  a(\ 

Tel.  COpley  7-5390  with  Tension  Control,.  AC  Full  Auto-  7k i  sh  n  p  a  r- to^luding 


maUc  Motor  Drivea  JOHN  GRIFFITHS  r ^li^ent  of  (^k  Harbor  branch.  hM 


NEW  HALL 
MAT  ROLLER 


GO.  INC.  415  Lexington  Avenue,  New 
York  17,  N.  Y. _ 

24  PG  DUPLEX  UNITUBULAR 

6  UNITS,  all  reversible,  and  2  Double 
Color  Decks,  Balloon  Former.  AC 


C.  Oxford.  Box  903,  Boise.  Idaho. _  created  immediate  openings  for  ciasai- 

fled  ad  manager,  display  salesman,  job 
TTM  iiKiiT  r'r\cc  DDCCC  Printer.  Only  daily  in  county,  in  heart 

1  cN-UNI  1  oCjbb  rKtob  of  Ohio’s  vacationland.  Write  fully, 

THREE  DOUBLE  FOLDERS  |5ewt‘"/ort“aiJ:to^‘^- 

foV^irnrtrurtion^^Su^cl'u?"  “^e  to'’^^nd®<Jif^'^^ig"^e:^J^utL"^a^ 

low  construction.  Subetructure  Uline  ^  j  at*,,  u.,-. 

reels  and  tension.,.  Will  split  to  meet  !  t 

buyer’s  needs.  NJ>  removal  expense. 

Available  now  or  will  store.  “"‘*7  ""1  ‘7'^® 

detailed  accounting  and  administrative 

,4,.  -u.ru  U  I,-, ,  ,4-n  J  nrn  experience.  General  knowledge  of  cir- 

INLAND  NE^vSPAPER  cuiatlqn  and  mechanical  department, 

CIIDDIV  operation  will  )>e  desirable.  Send  a 

bUrrLT  complete  resume  to  Box  5028.  Editor 

422  W.  8th.  Kansas  City.  Mo.  &  Publisher.  All  replies  acknowledged. 

53 


Amnlv  b-u..—  j  XU  „  color  Decks,  Balloon  kormer.  AC 

diUlv  enough  for  the  small  Drive.  Complete  Stereo.  Available 

Si?  "Id  all-around  purposes.  Equipped  Summer  1958. 


^  "d  all-around  purposes.  Equipped  Summer  1958. 
f«Si  "  ***F.  motor  and  many  other 


features. .  * 

u!u  Form  Tables.  6'  and  8' 


3  UNIT  HOE 


I,. —  rorm  laoies,  »  ana  s’  _ ■'  .u-—  ouyer  s  neeas.  ino  removal 

■wnp  Tables,  pumps,  chipping  blocks,  END  FED,  22%'  Cut-off.  A.C.  Steel  Available  now  or  will  store. 


Cylinders — Roller  Bearings-Spray  Foun- 
toany  other  useful  rebuilt  arHel«.  t^na.  Location:  Perth  Amboy.  N,  J. 

Thomas  W.  Hall  Co.  BEN  SHULMAN  ASSOCIATES 


Stamford,  Conn. 


60  E.  42  St,.  N,  Y.  17  OXford  7-4590  I  422  W.  8th. 


J£IT0R  3i  PUBLISHER  for  December  21,  1957 


INLAND  NEWSPAPER 
SUPPLY  CO, 


HELP  WANTED 


Circulation 


TOP  OPPORTUNITY  ^ 

1 

Metropolitan  afternoon  Home  Delivery  « 
newspaper  seeks  imaginative  resource-  ( 
ful  man  to  take  charge  of  circulation  j 
promotion.  Position  calls  for  solid  de-  , 
partment  background,  knowledge  of  \ 
Home  Delivery  campaigns  and  lots  of  j 
ideas.  Chart  Area  2.  5120,  Editor 

&  Publisher.  ^ 


Classified  Advertising 


EXPERIENCED  CLASSIFIBD  Adver¬ 
tising  Manager.  Reply  by  letter  only, 
giving  full  information  to  J.  W.  Gentry, 
General  Manager,  The  Daily  Progress, 
Charlottesville,  Virginia. 


Display  Advertising 


LIVE  WIRE 

ADVERTISING  MANAGER 

for  aggre.ssive  6  day  evening  daily 
with  hard-hitting  young  staff.  Friend¬ 
ly  southern  town,  city  zone  13,500. 
Circulation  tripled  in  the  five  years 
of  our  ownership.  Must  be  experi¬ 
enced  and  be  able  to  sell,  prepare  lay¬ 
outs  and  to  lead  and  coordinate  work 
of  advertising  department.  Excellent 
salary  and  commission  plan.  Send 
complete  resume  and  income  expecta¬ 
tions  to  H.  M.  Rankin,  Publisher 

Daily  Tifton  (Georgia)  Gazette. _ 

RETTAIL  ADVERTISING  SALESMAN 
for  20,000  northern  Ohio  daily.  Per¬ 
manent  petition  for  young  man  ex¬ 
perienced  in  sales,  service,  copy  and 
layout.  Give  complete  resume  in  first 
letter.  Write  Box  4813,  Editor  &  Pub¬ 
lisher. 

ONE  OF  THE  MOST  PROGRESSIVE 
daily  newrspapers  in  New  Jersey  has 
a  permanent  opportunity  for  a  go- 
getting  local  display  salesman  with  at 
least  two  years’  experience.  Attractive 
salary,  incentive  and  fringe  benefits. 

Box  4900,  Editor  &  Publisher. _ 

RETAIL  ADVER'nSING  SALESMAN 
with  minimum  of  5  years  experience 
to  join  staff  of  6,  cn  daily  in  50,000 
population  town.  Chart  Area  1-2. 
Strong  on  sales,  layouts.  Good  pay. 
fringe  benefits,  advancement  oppor¬ 
tunities.  Write  fully  Box  4919,  Editor 

ft  Publisher. _ _ 

ADVER'nSING  M^VNAGER-Editor  for 
Eastern  North  Carolina  weekly  news¬ 
paper;  only  experienced  and  qualified 
need  apply :  auto  essential :  2,800, 

AP,C :  rare  opportunity  for  small 
town  newspaperman  with  business 
ability.  Write  Box  5018,  Editor  ft 

Publisher. _ 

AFTERNOON  DAILY.  10,000  circula¬ 
tion  in  prosperous  college  town,  needs 
experienced  adverti.sing  salesman-lay¬ 
out  man  for  good  insition  on  six-man 
staff.  .  .  .  Good  pay,  complete  insur¬ 
ance  and  company-paid  retirement.  Ex¬ 
cellent  opportunity  for  advancement. 
The  FVee  Lance-Star,  Fredericksburg, 
Virginia. 


ALASKA  DAILY  has  exceptional  op¬ 
portunity  for  top  man  in  retail  de¬ 
partment.  Must  know  layout,  copy, 
selling.  Good  salary  plus  bonus  and 
incentive  plan.  Airmail  resume  of  past 
experience  to  Advertising  Director, 
Daily  News-Miner,  Fairbanks,  Alaska. 


FOOD  CHAIN 
ADVERTISING  MANAGER 

IOWA  food  chain  offers  opportunity 
for  a  man  capable  of  developing  ad¬ 
vertising  policy,  and  following  through 
on  execution.  The  right  man  will  be 
a  member  of  the  policy  group  of  an 
aggressive,  growing  company  in  a 
highly  competitive  situation.  Job  calls 
for  an  idea  man,  not  an  artist.  Appli¬ 
cant  should  have  newspaper  ad  expe¬ 
rience,  or  actually  have  been  with  a 
supermarket  chain.  This  is  a  demand¬ 
ing  position  with  commensurate  re¬ 
wards.  Write  fully. 

Box  6008,  Editor  ft  Publisher. 

RETAIL  Display  newspaper  advertising 
salesman  with  experience  and  all  quali¬ 
fications  for  this  classification.  Nashua 
Telegraph,  Nashua,  New  Hampshire. 


HELP  WANTED _ 


Display  Advertising  _ 


IF  YOU  CAN  prepare  layouts  and  sell 
them  we  have  a  place  for  you  on  one 
of  the  finest  PEq>ers  in  the  Midwest. 
The  salary  is  very  good  and  the  insur¬ 
ance  and  retirement  programs  are  sec¬ 
ond  to  none.  Our  preference  is  a  man 
in  his  early  30'e  with  demonstrated 
ability  on  a  25-50,000  circulation  paper. 
Write  full  details  to  Box  5014,  E^tor 

and  Publisher. _ 

ADVERTISING  SALESMAN  —  Live 
I  wire  Illinois  daily  newspaper  not  in 
Chicago,  has  an  exceptionally  desirable 
position  for  a  topnotch  advertising 
salesman  who  is  looking  for  a  i>erm- 
anent  and  advantageous  position.  Must 
be  fully  qualified  in  selling,  layout 
and  copy-writing.  Excellent  starting 
salary  plus  annual  bonus  and  pension 
benefits.  Opportunities  for  advance¬ 
ment  depend  on  ability  and  initiative. 
Modern  plant,  ideal  working  condi¬ 
tions;  growing,  highly  desirable  busi¬ 
ness  center.  Write  Box  5114,  Editor 
&  Publi.sher,  giving  details  of  educa¬ 
tion,  training,  experience  and  general 
background,  also  references. _ 

ADVERTISING 
SPACE  SALESMAN 

for  competitive  newly  founded  New 
England  daily  supported  by  long  es¬ 
tablished  famed  New  England  Daily 
Box  5123,  Editor  ft  Publisher. 

FLORIDA  MAGAZINE  offers  lifetime 
job  security  to  good  man  or  woman 
advertising  manager.  Florida  Cracker, 
Tallahassee,  Florida. 


SALESMAN  FOR 
DEPARTMENT  STORE 
ACCOUNTS 


ONE  OF  America’s  largest  morning 
papers  is  seeking  a  mature  salesman, 
experienced  in  selling  department  store 
space,  for  an  opening  on  its  retail 
staff. 

THE  MAN  we  are  seeking  probably 
is  now  located  in  a  smaller  competitive 
newspaper  city  where  he  has  reached 
the  limit  for  advancement. 

THIS  IS  an  important  opportunity 
for  a  successful  salesman  to  move 
ahead  with  a  progressive  newspat^r 
that  is  first  in  daily  circulation  in  its 
market. 

IF  YOU  believe  you  are  qualified,  send 
full  information  about  yourself — age, 
business  record,  family  status,  educa¬ 
tion,  references,  present  earnings.  Your 
application  will  be  treated  confidentially 
and  will  be  acknowledged.  Write  Box 
5121,  Editor  and  Publisher. 


WANTED — Assistant  to  advertising 
manager  in  Midwest  college  town  of 
12, QUO.  Young  man  or  young  woman. 
Must  be  able  to  sell  and  do  some  lay¬ 
out.  Opportunity  for  advancement. 
Please  give  rundown  of  experience 
with  references.  Address  Box  5115, 
Eclitor  ft  Publisher. 


WANTED :  Salesman,  display  adver¬ 
tising,  with  ability  to  make  layouts 
for  expanding  daily  with  12,000  cir¬ 
culation.  Commission  with  $100  weekly 
guarantee.  Experienced  man.  J.  C. 
Phillips,  Borger  NEWS-HI31ALD,  Bor- 
ger,  Texas. 


WE  HAVE  an  opening  (not  a  vacancy) 
for  a  display  advertising  man  with 
competitive  experience.  Fastest  grow¬ 
ing  daily  in  New  Jersey.  Will  head 
4  to  6  man  new  staff.  All  information 
plus  salary  requirements  in  first  letter. 
Box  5125  Editor  ft  Publisher. 


EXPERIENCED  WOMEN’S  depart¬ 
ment  editor.  More  than  just  society 
writer  want^.  Write  fully  background 
end  pay  requirements.  Also  reporters’ 
and  desk  men’s  applications  are  in¬ 
vited  although  no  immediate  evenings 
are  available.  Managing  Editor. 
Shreveport,  Louisiana,  Journal. 


HELP  WANTED 


Editorial 


INFORMA'nON  DIRECTOR  for  Mid¬ 
west  Milk  Marketing  Cooperative. 
Must  be  able  to  handle  monthly  maga¬ 
zine  also.  Agricultural  press  back¬ 
ground  essential.  Send  resume  and 
salary  requirement  to  Public  Rela¬ 
tions  Department,  Pure  Milk  Associa¬ 
tion,  343  S.  Dearborn  St.,  Chicago  4. 
Illinois. 


reporter,  man  or  woman,  about 
$65  to  start;  can  use  near-beginner 
with  ability  and  some  training.  Apply 
by  air  mail  giving  full  details.  Elditor, 

Enterprise,  Livingston,  Montana. _ 

CTTY  EDITOR’S  position  now  open, 
created  by  untimely  death.  Young  man 
preferably  J-Grad  to  assume  duties  at 
once.  6,800  afternoon  daily,  no  Sunday. 
State  experience,  education,  military 
status,  salary  expected  first  letter. 
Write  Lebanon  Reporter.  Lebanon,  Ind. 
NEED  Two  oorresi)ondents  for  nearby 
Orange  and  Port  Neches.  Applicant 
should  have  car,  some  experience  in 
reporting  and  photography.  Good  pay, 
insurance,  pension  plan.  Contact  State 
Editor,  Beaumont  Journal,  Beaumont, 

Texas. _ 

REPORTER,  general  assignment,  some 
sports,  desk  work,  needed  by  14,000 
afternoon  daily.  Chart  Area  8.  Excel¬ 
lent  opportunity  for  advancement,  de¬ 
velopment,  go(^  starting  salary.  Send 
complete  details,  references  to  Box 
5000,  Editor  ft  Publisher.  Only  mid- 

westemers  will  be  considered. _ 

REPORTER,  i»me  sports,  send  com¬ 
plete  details,  references.  J-grads  con¬ 
sidered.  Publisher,  Daily  Press  .  .  . 
Artesia,  New  Mexico. 


SPORTS  inilTOR-Photographer  for 
5,800  Indiana  afternoon  daily.  Will 
consider  limited  camera  experience. 
State  qualifications,  education,  mili¬ 
tary  status,  salary  expected  first  let¬ 
ter.  Box  5024,  Editor  &  Publisher. 


TOP  FLIGHT  administrator  for  Edi¬ 
torial  Department;  must  be  a  good 
copy  reader  and  able  to  direct  person¬ 
nel.  This  xmsition  offers  an  excellent 
opportunity  and  very  good  salary.  The 
man  we  prefer  Is  now  employed  in  the 
Midwest  on  a  medium  size  paper.  Write 
full  details  to  Box  6018,  Editor  and 
Publisher. 


3-WEEKLY  organization  needs  able 
staffer  who  can  move  up.  Male  or  fe¬ 
male.  Nash  Newspapers,  Manviile, 
N.  J..  RAndolph  6-3300. 


WOMAN  REPORTER,  mostly  for  so¬ 
ciety  news.  Chart  Area  2.  Box  6041, 
Editor  ft  Publisher. 


MONTHLY  JO^^MARKET  letter, 
with  list  of  available  join  and  nation¬ 
wide  employment  conditions.  Bill  McKee 
Birch  Personnel,  69  B.  Madison,  Chi¬ 
cago,  Illinois. 


WIRE  EDITOR  for  20,000  afternoon 
daily  and  Sunday  Chart  Area  11.  AP 
and  UP  Plenty  hunting,  fishing,  ski¬ 
ing  within  few  miles.  Fine  city  to 
raise  family.  Climate  mild  all  year. 
Tell  all  first  letter.  Box  6033,  Editor 
ft  Publisher. 


HELP  WANTED 


Editorial 


YOUNG  NEWSMAN  for  northern  Bl 
nois  daily  wire  desk.  Want  good,  ihm 
heads.  Good  chance  for  advancemeK. 
Many  benefits.  Write  Roger  Thomptoi. 
Shaw  Newspapers,  Dixon,  Illinois. 


CAPABLE  WORKING  small  town  dt; 
editor  to  direct  staff  of  four.  We  tn 
anxious  to  employ  permanently  i 
skilled,  painstaking  newsman  who  like 
small  towns  and  knows  how  to  de¬ 
velop  local  news  and  features.  Should 
get  around  enough  himself  to  knot 
his  community.  Good  salary  and  ft 
ture  to  right  man.  Hne  small  ^ 
daily,  modern  plant,  good  conunnnitr 
in  which  to  live.  Write  full  detiiU, 
with  references  to  William  J.  Miaett, 
Suffolk.  Virginia,  News-Herald. 


FARM  MAN 

STRONG  14,000  daily  seeks  young  tt 
porter,  J-grad  or  experience,  firm 
background.  Photography  helpful.  De- 
scribe  education,  experience,  millta^ 
status.  Excellent  starting  pay,  fine  ad- 
vancement  opportunity.  Box  61C0,  Edi¬ 
tor  &  Publisher. 

GENERAL  REPOR’nNG  e.xcellent  op¬ 
portunity  in  live  town  covering  all 
phases  city,  county  news:  camera  ex¬ 
perience  preferred,  future  assured  right 
man  or  woman.  Write  Editor,  Janea- 
ville,  Wisconsin  Gazette. 


METROPOLITAN  PAPER  in  South¬ 
west  wants  young  reporter-desk  man 
with  knowledge  of  oil  industry.  Prefer 
from  Chart  Area  9.  State  experience, 
salary  expected,  references.  Box  5112, 
Editor  ft  Publisher. 


REPORTER  for  small  city  general  as¬ 
signment  beat.  Should  be  able  to  uaa 
press  camera.  Good  working  conditiona. 
modern  plant.  Pleasant  community.  TO 
per  week  to  qualified  person.  Send  ref¬ 
erences.  W.  J.  Missett,  Suffolk,  Vir¬ 
ginia,  News-Herald. 


WANT  TO  CONTACT  writer  having 
ideas  to  collaborate  with  well  known 
illustrator  for .  a  newspaper  strip.  (Not 
comic).  Box  5118,  Editor  ft  Publiaher. 

Confidential. _ _ 

WELL  ESTABUSHED  12,000  circuit- 
tion  daily  needs  young  man  or  woman 
to  handle  news  from  rural  correspond¬ 
ents  and  to  build  up  coverage  with 
area  news  and  features;  also  young 
man  or  woman  for  general  reporting. 
Both  should  be  able  to  use  press  camen 
or  be  willing  to  learn.  Apply  to  Easton 
Elliott,  managing  editor,  Union-Sun  k 
Journal,  Lockport,  N.  Y.  _ 


WOMAN  REPORTER 

ONE  OF  South’s  outstanding  newfr 
papers  in  Chart  Area  3  has  opening  in 
its  forward-looking  women’s  depart¬ 
ment  for  a  reporter.  This  department 
puts  premium  on  original,  enterpw 
reporting.  Prefer  college  graduate  ^ 
experience  on  smaller  paper  who  aeeH 
challenging  writing,  reiiorting 
tunity.  Send  experience  resume,  incl» 
ing  present  salary  and  reasons  for  de 
siring  change  to  Box  5105,  Editor  • 
Publisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIHCATION 

EDITOR  8C  PUBLISHER  for  December  21,  19 


HELP  WANTED 


Salesmen 


SITUATIONS  WANTED 


Classified  Advertising 


SITUATIONS  WANTED 


Editorial 


WORKING  FOREMAN  —  permanent.  EARN  $1200  tv  contecUng  rSwencS’  ^Me  and  PMs,  Chart  Area  2^^11686 

tfiioD.  Excellent  opportunity  at  excel-  newe^pers  and  r^o  ^tions  on  re-  exp^^.  B»t  of  relerencee.  veteran,  now  covering  city 

lent  pay  for  experienced,  cabbie  ai^  ^ch  TOntrac^.  Chart  _^as  6-6-7-8-9.  Box  4804.  Editor  A  fubliahr. _  ^ 

Ptfviior  and  craftaman.  Topnotch  Box  4520.  Editor  &  PiAlisher. _  Display  Advertising  Box  4612.  Editor  &  Publisher. 


euaipment  and  working  conditions, 
liberal  fringe  benefivi.  Tell  all  In  ap¬ 
plication  to  Box  4909,  Editor  A  Pub- 
lithen _ _ _ _ 


COMPOSING  ROOM  FOREMAN : 
Union  shop:  dey  and  night  force. 
Most  be  working  foreman,  capable  of 
taking  complete  cha'ge.  Excellent  fu- 


REPEAT 

SIDELINE 


graduate,  veteran,  now  covering  city 
hall  and  police  beat  for  Chart  Area  2 
daily.  Box  4612.  Editor  &  Publisher. 


MANAGING  EDITOR— 20  years.  All 
SAVE  yourself  the  effort  and  cost  beat*  »“d  «Jes>w.  Prize  winning  writing 
of  breakii^  in  a  beginner.  NATIONAL  f."d  make-w.  Some  ^penence  ^vot- 
ADVERTISING  MERCHANDISING  tisement.  bum neas.  circulatmn.  Avail- 
BiAN  6  years  experience  paper  100,000.  Area 

2  years  college.  36.  married.  16343  4.  Box  6002.  Editor  &  Publisher. 
Victory  Blvd..  Van  Nuys.  California.  / 

12  YEARS  selling  weekly  display  and  PWCB  TAEENTT  Top  fli^t 


I  tare  for  right  man.  Liberal  swial  SALESMAN  NOW  CON-  classified  M^e  own  laywts**Age  42  »taffer.  15  years  experience  metro 

benefits,  pension.  Pl^nt  working  iALtiMAIN  IN  W  rtwm^  Make  ^  lay^.  Aw  42.  denies.  Including  300,000  Florida  daily  i 

conditions.  .Send  TACTING  NEWSPAPERS  TO  Atlan“?^^rgia  Windemere  Drive,  di^ond-sharp.  clear  prose :  Public  R- 

.  yoor  experience  for  Immediate  Mn-  t -  lations  ad  agency  background;  per- 

,  sidoation.  Box  6030,  Editor  &  Pub-  DCpDCCCMT  RUBBER  BAND  .  i  i  ■  .  sonable:  34,  single,  prolific  feature 

i  luher.  _ _  I  inuuocin  ui-iivi./  Available  .  .  .  Now!  writer,  a  definite  “find”  for  any 

=jpORBMA^MAOTm^Sr.  Permanent  M^  nr72t  B^i” 02t'Mito?“&  P?wSi^^ 

OR  SIDELINE.  ATTRACTIVE  Qualified  ^ _ e' 

8c  incresss  May  1 :  o^er  oonsidera-  ^  ^  k  i  k  i  i  n  c  i  k.  i  a  d  D  a  ki/^  c  k.ii*  iai  k  j  YOUNG  (26)  sffsrrcssivs  reporter  seeks 

tioct  include  J2.00  extra  per  day  for  COMMISSIUN  AKKAlNtyt-  National  Advertising  Manager  position  with  challenge  and  responsi- 

foreman.  Paid  two-week  vacation,  hoe-  ..^kiT  \a/ditc  D/^V  C  I  1 1  bility.  Three  years  experience  as  sports 

pital  plan.  Ideal  living  in  city  of  MtIN  I  .  WKI  I  t  DvJA  D 1  I jg  YEARS  newspaper  experience,  3  editor,  photographer  and  general  r^ 

10,000  in  one  of  the  Northwest’s  most  rrMT/^D  0  DIIDI  ICUICD  CLIV/  years  advertising  agency.  Experience  porter  on  medium  sized  daily.  Experi- 

beautiful.  delightful  areas  with  un-  tUI  IvpK  u(  rUDLIontiN,  V^lv-  covers  12  years  in  retail  and  general  includes  wire  and  city  desks, 

limit^  hunting,  fishing  recreation  op-  tcddiT/^DV  AAlV/CDCn  advertising  Richmond.  Virginia,  News  permanent  sp<rt  not  high  pay. 

portunities.  Write  Box  5025.  Editor  IINn^  I  tKKI  I '—IKY  v— v— IVtKuU,  l^eader  &  Times  Dispatch.  Handled  all  call  collect  Ed  Workman,  Jr, 

and  Publisher.  CT^  advertising  classifications.  3  years  Na-  Normandy  2-7439  Flora.  Illinois. _ 

- -  tiv-.  tional  Manager  Charlotte,  N.  C,  Ob-  A-1, 

server.  3  years  Vice  President  of  a  ALL-AROUND'  NHIWSPAPERMAN. 
Richmond  Advertising  Agency  in  Box  6124.  Editor  &  Publisher 
'*’*“■*»  market-  CAPITAL  NEWS.~Column.  ‘  Research, 


MECHANICAL 
WORKING  PRESS 
FOREMAN 


M.MO  M.E.S.  Excellent  opportunity  at 
good  pay  for  a  tough  man  who  can 
bring  order  to  a  disorganized  and 
(kgipy  press  room. 

Press  has  just  been  completely  over- 
hauled  and  we  want  to  maintain  it  in 


Syndicate  Salesmen 


ing  of  food  products.  Editorials,  Reports.  Low  Cost — O.  c! 

REGIONAL  SYNDICATE  SALESMEN  NATIONAL  reputation  in  all  phases  Miller,  Box  1759.  Washington,  D.  C. 
wanted  to  sell  daily  newspaper  strip  of  general  advertising  particularly  in  CITY  ilDITOR,  30.  strong  on  pictures, 
and  features  for  independent  syndi-  food  field.  Prefer  newspaiier  National  tight  copy,  area  coverage  seeks  position 
cate.  Unusual  commission  rates.  Box  Manager  or  National  Food  classifica-  in  New  'York  City  or  vicinity.  Will 
6116.  Editor  &  Publisher.  tion.  Geographical  location  no  factor  take  reporting  or  desk  work  if  oppor- 

but  strongest  contacts  of  agencies,  tunity  is  right.  Box  6122,  Editor  ft 
manufacturers  and  distributors  in  the  Publisher. 

I^t  and  South  Age  46.  ^m^nsation  j:GRAD-Former  Sports  Editor  of  New 
oi»n  but  m  6  figure  bracket.  Excellent  York  area  d.aily.  also  city-side  report- 
references  from  all  former  employers  =  exnerience  Armv  tem  avoirs  in 
CLASSIFIED  MANAGERS  and  m  any  field  you  reQuert  C  Vf  MiVh’!'XlS>rtunH7Ly  TScaU^^^^^ 


5116,  Editor  ft  Publisher. _ 

INSTRUCTION 
Classi fied  Advertising 


CLASSIFIED  MANAGERS 
TELL  US  .  .  . 


(Duke)  Neagle,  8715  Avalon  Drive, 


top  shape  for  Quality  operation  on  respondenco  Course  in  Classified  Adver- 
Quality  paper.  Using  does  for  them  the  complete  traln- 

„  _  u  “d  retraining,  job  they  want 

Box  6034,  Editor  ft  Publisher.  done  .  .  .  but  which  few  have  the  Ume 


'The  20  lesson  Howard  Pimlsh  Cor-  Richmond,  Virginia,  Phone  Atlantic 


5119,  Editor  ft  Publisher. 


ORIGINAL,  capable  editorial  writer 
and  columnist.  Wishes  to  relocate  by 


ing,  and  retraining,  job  th^  want  35  YEAR  OLD  AD  DIRECTOR,  now 

done  .  .  .  but  which  few  h^e  the  time  guiding  successful  efforts  of  4  man  — : - 

and  material  available  to  fip*  staff,  wants  to  move  up.  Present  situa-  SEASONED  NEWSMAN  of  12  years* 

Increasing  numbers  of  CAMa  are  ^j^n  doesn’t  offer  proper  incentive  or  broad  experience  on  dailies  seeks 

_  enrolling  themselves  .  .  .  and  »eir  challenge.  Married,  3  children,  12  high  caliber  post  as  news  execuUve, 

MECHANICAL  SUPBHIINTENDENT  riaff  members.  (28d  newspai^rs  have  newspaper  experience,  handled  assistant  to  publisher  or  Sunday  editor. 

35-50  with  cost  control  experience  and  ®  AH  n '  Phase*,  college  trained,  sober  and  Now  assistant  manager  public  relations 

good  production  record  to  manage  Departments.)  And  many  Ad  Di-  non-drifter.  Prefer  Chart  Areas  8  or  Yor  large  California  finn  but  wish  to 

Smposh^rMd  ster^y%  dSpaXente  rectors  and  Business  Manage™  have  9  hut  will'  consider  othere.  Box  5103,  return  to  news  game.  Box  6102,  Editor 

of  9M(!o  ciJ^Tulatio^^^  S^^Zndi“nv.7ra^Hii^  Editor  ft  Publisher. _  &  P^^hlisher, _ 

!uk.  ft  Pub-  “  .pho  cost  is  $66.  payable  as  little  as  WORKING  AD  MAN  now  managing  6  TOP-NOTCH  DESK  MAN 

usher  giving  experience  and  refer-  enrollment  and  $2.65  a  week  man  staff  on  15,000  daily.  Can  sell  and  Wire  editor,  prize-winning  feature 

for  20  weeks.  To  enroll  .  .  .  just  send  service  what  he  sells.  College  grad,  32,  writer.  *ceks  drek  or  writing  spot. 

noPD/iawo  o  w  »•  r  -  I  the  name  of  the  person  who  is  to  take  6  years  dailies,  wants  Chart  Area  6  or  Yale  grad,  30.  four  yeare  on  100,00(1- 

o^ATOR  or  Combination  man  fw  jhe  course,  and  the  address  to  which  east  half  of  7.  State  salary.  Box  5106,  circulation  daily.  Box  6107,  Editor  ft 

you  »i»h  the  lessons  mailed.  Editor  ft  Publisher.  Publisher. 


into  new  building,  most  modem  in 
Southwest.  High  dry  climate.  Congenial 
working  conditions.  Hobbe  Daily  News 
Sun. 


Descriptive  brochure  on  request. 

HOWARD  PARISH 

School  of  Claasified  Advertising 
a  division  of 

Howard  Parish  Associates,  Inc. 
Classified  Advertising 
Development  Service 
2900  N.  W.  79th  St.  Miami  47. 


Mechanical 


REPORTER  —  Four  years  medium  ANY  NEWSPAPER  Publisher  convert- 
dailies.  Police,  courts,  features,  gen-  from  flat  bed  to  rotary.  ^  I  like 

eral  assignment.  AB,  English  major-  jobs.  Am  well  qualified  in 

history  minor,  28.  Know  camera,  own  **!  "*■!**  ®f  newspaper  printing.  Box 
car,  single.  Want  change  to  aggres-  6009,  Elditor  ft  Publisher. 


PRESSMAN-Stereotyper  for  New  Mex¬ 
ico  afternoon  daily  just  expanded  into 
new  modern  building.  Newly  installed 
20  page  Duplex  Rotary^  High  dry  di- 
gate.  Congenial  working  conditions. 

(New  Mexico)  Daily  News-Sun. 
Robert  L.  Summers. 


W.  79th  St.  Miami  47,  Fla.  sive  medium  or  large  daily.  Prefer 
West  Coast  but  will  go  anywhere  for 
Linotype  School  _  right  job.  Box  4913,  Elditor  ft  Pub¬ 

lisher. 


OHIO  LINO’TYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Intertype  Instruction 
F^we  Information _ 


Photography 


Need  a  Photographer? 


REPORTER — Newsman  hunting  for  . 

s*.ep  up.  Added  60%  to  a  medium-  Th®  Photographers  As- 

size  daily  in  2  years  as  reporter —  soc.  Job  Placement  Bureau*  as  a 
city  editor.  Seeks  position  with  pro-  members  and 


Hobbs  (New  Mexico)  Daily  News-Sun.  SITUATIONS  WANTED  Kre3‘;ive  newLoaoer  over  50.000.  J-  maintains  a  CONFIDEN- 

Robert  L,  Summers. _  _ -  ftrad,  versatile.  Box  4916,  Editor  ft  “f  News  Photographere 

_ _ ^ - Z  Aanuni^traUve  p»,Ki5«tio*.  available.  Still-TV,  Film-News  reel. 

AroniTNTANT  PONTROI I  ER— vears  - ^ equipment.  No  Fees— 

nr^  *Y®''y  exceeding  SO.OOO.  Man  40  ACCXJUNTANT  -  CONTROLLER  YOUNG  VETT  Just  Released  Seeks  Write,  wire  or  telephone — 

or  under;  union  shop,  must  know  of  experience  wishes  to  relocate  Chart  vc,i,  just  iteieaseu,  oeexs  R^ralH  A  Cl.-k. 

mlity.  pr^edure  and ‘’production.  All  Are**  5.  6,  8.  9.  10  preferred.  Box  4524  Towle  Av™nue^HSLmond.  Indimi. 

S  ‘“toX^‘’|?^’‘'-Edft:i"r  rtbUsher  5032.  Editor  ft  Publisher. -  ES"i!7o'}rege^pa’;er,’'i^"my''^rper^;nd  _ Telephone  WEstmore  1-2906 

• - -  ’  fubiisner.  Circulation  PIO  experience.  Handles  camera,  PHO'TOGRAPHER  -  Experienced.  For- 

Salesmen  ~  drives.  Broadca.sting  training.  Box  merly  on_  staff  of  Milwaukee  Journal. 

~~  (HRCULATION  MANAGER,  age  39.  4912,  Editor  ft  Publisher.  Richard  Sroda.  Amherst  Jet.,  Wiscon- 

over  10  yea™  experience  all  phases  In  -  *in. 

full  LK°M;„h!s.'^rn "editors  &  reporters"  iM-v.n. 

_  of  promoUon.  Family  man,  hard  NaUonal  clearing  house  for  competent  po, ,  pop  pitri  tp  rft  attoimr  i,kh 

time 

SALESMAN  othe™.  Box  4903,  Editor  ft  Publisher.  HEADUNE  PE^^EL  .j(A|ency).  teach  journalism.  Box  6104,  ^itor  (b 

,  DEPARTMENT  HEAD,  age  41.  Ex-  _ ! _ Z _ ! — ! - 1 -  Publisher. - 

perienced  with  Little  Merchant  Plan.  EXPEnilENCED  PUBLIC  RELA-nONS 

anted  by  National  Rubber  Good  record.  Good  reason  for  ehan^e.  EDITOR  •  CORRESPONDENT,  man.  Newsjjapers,  TV  and  radio.  Oriffi- 

tSv?  Manufacturer.  Salary  Write  Box  5005,  Editor  A  Publisher,  three  years  in  Far  Bast  climbed  by  nal  and  effective.  Wishes  to  accept  new 


FULL 

TIME 

SALESMAN 


NOW  calling  on  newspapera. 
Wanted  by  National  Rubber 
Rand  Manufacturer.  Salary 
♦MO  plus  expenses  and  com¬ 
mission.  Write 

Alliance  Rubber  Company 
Alliance,  Ohio 


available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 


BBA.  College  paper.  Army  paper  and  _ Telephone  wEstmore  1-2906 

PIO  experience.  Handles  camera,  PHOTOGRAETIEIR  -  Elxiierienced.  For- 
drives.  Broadca.sting  training.  Box  merly  on  staff  of  Milwaukee  Journal. 
4912,  Editor  ft  Publisher.  Richard  Sroda.  Amherst  Jet.,  Wiacon- 

■  ■■  '  sin. 

**EDITORS  &  REPORTERS**  Promotion— Public  Relations 


I  Publisher. 

editor  &  PUBLISHER  for  December  21,  1957 


- —  round  the  world  trip,  seeks  challeng^g  position  by  March  1.  Write  Box  6110, 

DEPARTMENT  HEIAD,  metropolitan  job  anywhere— U.  S.  or  overseas.  Ett-  Editor  ft  Publisher. 

paper,  age  40,  desires  position  in  perisnoe  includes  job#  os  managing  — zz — — tT - T^~Z - 

Southern  or  Western  states.  Refer-  editor,  news-city  editor,  sports  editor  OVE^E^  *’J. 

ences,  record  will  speak  for  them-  and  wire  eervice  correepondent.  Young,  PUBUCITY  DHlECrroR.  ^ngle,  26, 

selves.  Write  Box  6038,  Editor  ft  single,  vet,  J-grad.  minor  in  prinUng.  vet,  photographer-writer.  Box  6108, 

Publisher.  Box  6011,  Eklltor  ft  Ihiblisher.  EMitor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

The  Spirit  of  Christmas  is 
trying  hard  to  enter  the  con¬ 
sciousness  of  the  American  peo¬ 
ple  and  other  free  peoples 
aiound  the  world  through  a 
hard  layer  of  gloom  and  doubt 
about  world  problems  and  our 
preoccupation  with  missiles  and 
satellites. 

It  will  succeed  in  the  next 
few  days  and  hope  for  the  fu¬ 
ture  will  be  restored  by  the 
words  “On  Earth  Peace,  Good 
Will  Toward  Men.” 

But  how  can  we  make  those 
words  ring  out  through  the 
year  symbolic  of  the  hope  and 
good  will  of  America? 

Why  not  make  the  first  U.  S. 
satellite  a  “Star  of  Hope?” 

♦  ♦  ♦ 

Credit  for  the  idea  goes  to 
.John  McConnell,  co-publisher  of 
the  weekly  Toe  Valley  View  in 
Bakersville,  N.  C.  His  editorial 
of  Oct.  31  said  “Make  our  Satel¬ 
lite  a  Symbol  of  Hope.”  The 
suggestion  has  fired  the  imagi¬ 
nation  of  others  and  a  “Star 
of  Hope”  is  now  a  possibility. 

First  Attempt 

Mr.  McConnell’s  words  were 
written  before  our  first  unsuc¬ 
cessful  attempt  to  launch  a 
satellite.  He  hoped  then  that  it 
might  be  accomplished  before 
the  Christmas  season.  It  hasn’t 
worked  out  that  way,  but  he 
and  others  are  still  working  on 
the  idea  with  the  conviction  that 
it  might  be  better  unrelated  to 
the  Christmas  religious  festival. 

His  first  editorial  said: 

“What  will  be  the  effect  upon 
the  world  when  our  own  satel¬ 
lite  is  launched?  Will  it  turn 
the  world  toward  peace  and 
unity,  or  away?  We  need  some 
symbol  of  peace,  to  give  the 
world  a  promise  that  conquest 
of  space  will  be  for  good  and 
not  for  evil.  To  create  such  a 
symbol  would  require  no  new 
discoveries. 

“The  means  are  already  at 
hand  to  make  the  appearance 
of  our  satellite  as  startling  an 
event  as  the  appearance  of  Sput¬ 
nik,  but  startling  in  a  different 
way.  Could  not  the  small  satel¬ 
lite  appear  as  a  brightly  shin¬ 
ning  Star  of  Hope? 

“The  mechanics  of  the  thing 
should  not  be  too  difficult.  The 
body  of  the  satellite  could  be 
covered  with  some  highly  re¬ 
flective  material  such  as  alumi¬ 
num  foil. 

“More  difficult  would  be  the 
task  of  convincing  the  peoples 
of  the  earth  that  this  was  not 
just  a  propaganda  device.  In- 
dted,  we  would  need  to  make 


sure  ourselves,  as  a  nation,  that 
it  was  not.  The  symbol  would 
need  to  be  accompanied  by  sin¬ 
cere  words  and  convincing  deeds 
in  the  direction  of  peace  and 
world  cooperation. 

“It  is  true  that  certain  seg¬ 
ments  of  humanity  do  not  believe 
in  the  Event  symbolized  by  the 
star  of  Christmas.  But  there  is 
no  religion  or  no  nation  on 
earth  (considering  people,  not 
governments)  that  does  not  re¬ 
spond  with  hope  and  longing 
to  the  angel’s  song  of  Peace  on 
Earth,  Good  Will  to  Men.” 

Mr.  McConnell  has  spent  a 
great  deal  of  his  own  time  and 
money  since  then  telling  people 
about  this  and  has  met  with 
some  warm  response. 

White  Hoii!«e 

He  has  had  talks  at  the  White 
House  with  Presidential  assist¬ 
ants  and  it  has  been  reported 
there  is  some  interest  in  that 
quarter.  He  has  talked  to  rocket 
and  satellite  scientists  and 
found  that  such  a  project  is 
possible.  Dr.  Fred  Singer  has 
been  quoted  as  saying  that  mak¬ 
ing  a  satellite  that  would  emit 
light  at  night  like  a  star  and 
be  visible  to  earthlings  con¬ 
stantly  is  “a  simple  technical 
matter.”  The  cost,  he  said,  would 
be  nominal  —  around  $3,000  — 
the  launching  device  already  is 
available. 

A  “Star  of  Hope”  like  this 
might  not  make  any  notable 
contribution  to  scientific  knowl¬ 
edge  or  the  conquest  of  outer 
space.  That  could  come  later. 

But  it  could  go  far  toward 
ending  the  inteniational  missile- 
satellite  race  and  the  current 
Annie  Oakley  attitude  of  “I  can 
do  anything  you  can  do  better” 
which  of  late  has  ended  with 
the  Khrushchev  threat  of  “we 
can  destroy  you  before  you  de¬ 
stroy  us.” 

If  the  U.  S.  and  its  people 
could  convince  the  world  that 
we  are  interested  in  peace  and 
the  “Star  of  Hope”  is  our  sym¬ 
bol  of  that  desire  the  effort 
would  be  worthwhile. 

• 

Dies  on  Vacation 

Cleveland 

David  C.  Mangine,  61,  fleet 
superintendent  of  the  Cleveland 
Press,  who  had  been  an  execu¬ 
tive  with  the  paper  since  1919, 
died  of  a  heart  attack  in  Miami, 
Fla.,  on  Dec.  14.  He  w'as  stricken 
at  the  Airport  as  he  and  his 
wife  were  about  to  board  a  plane 
for  Cleveland  after  completing 
a  vacation. 


"Why  do  I  always  get  the  dog-watch  on  Christmas  Eve?" 


AP  Sends  Tuokman  Color  Page  Used 

To  Honolulu  Bureau  In  Hunt  for  Girl 


Frank  J.  Starael,  general 
manager  of  the  Associated 
Press,  has  announced  appoint¬ 
ment  of  Robert  B.  Tuckman,  44, 
as  chief  of  bureau  at  Honolulu, 
succeeding  Jim  Becker,  who  was 
appointed  chief  of  bureau  at 
Manila. 

Mr.  Tuckman,  an  experienced 
foreign  correspondent,  is  a 
native  of  New  York  City  and  a 
graduate  of  New  York  Univer¬ 
sity.  He  joined  the  AP  at  Al¬ 
bany,  N.Y.,  in  1940  after  work¬ 
ing  on  the  Saranac  Lake  (N.Y.) 
Adirondack  Enterprise  and  the 
Rutland  (Vt.)  Herald. 

A  Marine  veteran  of  World 
War  II,  he  resumed  work  for 
the  AP  in  1946  at  Albany.  From 
there  he  was  transferred  to  the 
Los  Angeles  bureau.  He  was 
assigned  to  the  Korean  War  in 
May,  1951.  He  has  been  corre¬ 
spondent  at  Berlin  and  chief  of 
bureau  at  Nicosia,  Cyprus;  and 
Jerusalem. 


Chicago 

The  Chicago  Tribune  helped 
in  the  search  for  a  seven-year 
old  missing  girl  with  a  full  color 
painting  of  how  the  youngster  is 
believed  to  have  been  dressed 
when  she  disappeared  frwn  her 
home  Dec.  3.  More  than  1,000 
copies  of  the  full  page  color  pic¬ 
ture  were  turned  over  to  police.  4 

From  a  picture  taken  on 
Maria’s  fourth  birthday.  Trib¬ 
une  artist  John  P.  Seger  painted 
her  as  she  probably  would  look 
at  7.  He  substituted  bangs  for 
braids,  and,  from  a  description 
phoned  in  by  reporter  Tom  Pow¬ 
ers,  added  the  clothing  worn  the 
night  she  disappeared. 

• 

Lynch  to  Southam 

Ottawa 

Charles  B.  Lynch,  has  joined  ^ 
the  Southam  News  Services  as 
chief  of  the  Ottawa  Bureau,  ef¬ 
fective  Jan.  1.  Lately  he  has 
been  a  CBS  correspondent. 
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Joyce  Myron  photoRraphed  in  front  of  the  California  atomic-electric  power  plant  built  by  Pacific  Gas  &  Electric  Omipany  and 
(icneral  Electric.  V\’ith  her  are  some  of  the  men  who  oix-rate  the  plant  and  the  G-E  Vallecitos  Atomic  I^horators  ,  site  of  the  plant. 

The  girl,  the  men,  and  the  atom 


hic  of  the  happiest  girls  in  the  world  is  Joyce  Myron.  18- 
arold  college  student  of  Drexel  Institute  of  Technology. 

She  is  known  across  America  for  her  triumphs  on  T\^  s 
fi4,()(X)  Question,”  where  she  brilliantly  answered  ejut's- 
ns  about  the  new  science  of  atomic  energy.  And  she 
-  interested  millions  in  the  e.xciting  promise  of  the 
ceful  atom. 

T  his  picture  shows  Joyce  at  the  scene  of  one  of  her 
apix'arances.  an  atomic-electric  jxnver  plant  near  San 
'cisco  —  the  first  completed  among  several  now  being 


planned  and  built  by  electric  light  and  jx)wer  companies 
and  equipment  manufacturers. 

Whth  Joyce  are  engineers  and  scientists  who  run  the 
plant  and  the  nearby  atomic  laboratory.  Most  are  only 
a  few  years  older  than  Joyce  —  members  of  the  new  gen 
eration  that  is  unlocking  the  secrets  of  atomic  energy. 

W'e  salute  Joyce  Myron  and  the  other  young  atomic- 
scientists  and  engineers.  Theirs  is  the  privilege  of  putting 
the  atom  to  work  —  for  power,  for  healing,  and  for  other 
and  still  unknown  service's  to  mankind. 


America's  Independent  Electric  Light  and  Power  Companies* 

Company  namt  tt  on  rettnrnt  through  thin  magazinr 


'•  IN  V.S.A. 


More  families  in  the  District  of  Columbia 

read  ThC^CWS 
than  any  other  evening  newspaper 

Today  The  Washington  Daily  News  is  the  sively  in  the  evening  ...  it  is  a  necessity  for 
n^ter  one  evening  paper  in  the  District  of  adverti^ra  who  wart  to  reach  buyers  in  the 
Columbia ...  the  center  of  the  rich  W ashington  Nation  s  Capital. 


market. 

With  an  audience  of  over  175,000  families 
...  72%  of  which  depend  on  The  News  exclu- 


And  because  of  its  tabloid  format,  The  News 
is  economical,  too  .  .  .  only  60  ft  a  line,  only 
$650  a  page. 
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